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. State of the nation’s economy: 


Up 

’ Stee. — Output last week was 
wcheduled at 96 percent of indus- 
try’s capacity, compared with 92.6 
ercent in previous week. Produc- 
tion was set at 1,830,000 tons of 
ingots and castings. 

Car Tires — Production of 7,- 
369,190 units in May set a new 
“monthly record, and represented 
‘a 13.9 percent gain over April. 

Crupe On — Output reached 
10th straight weekly high in week 

ded July 8. Daily production was 

.407,950 barrels, an 
38 175 over preceding week. 

Hov se Rents—Bureau of Labor | 
Btatistics’ index in May climbed to 
3.5 of the 1935-39 ievel of 1 

At beginning of year it was 122. 

' Ran FreigHt—Loadings in week 

_ended July 1 totaled 783,357 cars, 

‘an increase of 21.6 percent from 

§ comparable 1949 week. 
+ * * 


y 


Down 


Brruminous Coat—During 1950's 
first half, production was off 27,- 
/345,000 tons from corresponding 
1949 period. The six-month total 
| was 232,547,000 tons. 

Business Famures—Number in 
week ended July 6 declined to 
| 138, compared with 156 in preced- 
fing week and 153 in like week 
| last year. 

Farm Emp.LoyMent--During last 
eek of June, workers totaled 11,- 
—_— about 4 percent below 1949. 

* * * 


{ General 


. NationaL Dest—Amount is now 
'$257,000,000,000. Each citizen’s share 
is just over $1,700. 


Top Cars 
New-car registrations for five 
months: 
1950 Pos. 
1—544,735 
2—468,309 
38—204,352 
4—170,935 
5—144,620 
6—126,541 
7—120,466 
8—104,144 
9— 69.811 
10— 64,234 
11— 58,611 
12— 32,488 
18— 30,802 
14— 29,708 
15— 23,112 
16— 15,102 
17— 13,169 
18— 11,417 
19— 5,734 
20— 2,692 


ee ee 


1949 Pos. 
324,015— 1 
305,497— 2 
145,348— 4 
108,947— 5 
96,281— 6 
66,852— 9 
69,947— 8 
184,643— 3 
51,948—11 
83,251— 7 
62,083—10 
47,252—12 
38,386—13 
33,212—15 
37,927—14 
23,356—16 
17,425—17 
10,98383—18 
9,737—19 
Crosley 5,281—20 
21— 2,448 Austin 1,226—22 
22— #425 Ang.-Pref. 3,002—21 
Total All Makes 
2,246,015 1,729,145 
For further details see page 
18, today’s issue. 


Make 
Chev. 
Ford 
Buick 
Pontiac 
Olds. 
Mercury 
Stude. 
Plym., 
Nash 
Dodge 
Hudson 
Chrysler 
Packard 
Cadillac 
DeSoto 
Kaiser 
Lincoln 
Willys 
Frazer 
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July Sales Head 
For Alltime High 


Post-Korean Rush 
May Send Total 
| Far Above 514,000 





increase of) 


By Bob Gordon 
Associate Editor 


PURRED by the Korean war's | 
added impetus to an already 


booming market, new-car sales vol- 
ume in July is expected to reach 
an unprecedented level. 

Judging by reports from vari- | 
| ous cities in the first week fol- 
lowing outbreak of hostilities in 


Korea, all the customers have to 
do is maintain the same pace to | 
make July the best month ever. 
The rush of customers in the 
last week of June probably boosted 
sales during that month well over} 
the 500,000 mark--far enough over | 
to make it the best month in the 
industry’s history, an honor previ- 
ously held by May, 1941, with its 
total of 514,478. 
* * 
TEHW-CAR sales records were 
broken right and left during 


* 





June and in the first half of this 
year. In the first six months of 
1950, new-car sales topped 2% mil- 
lion—more than were sold in any 
of the full years from 1930 to 1935, 
or in 1938, 1939 and 1946. 

New-car sales have climbed 
every month this year above the 
preceding month’s total. The cli- 
max, officially, was reached in 
May when 488,363 new automo- 
biles were registered, 

No states have reported new-car 
sales in June as yet, but reports 
from cities and counties indicate 
the month was not only the best 

(Continued on Page 47, Col. 3) 


Switch Is Seen 
In Price Trend 


RICE increases by _ suppliers 
dealt a blow last week to hopes 
for new-car price cuts this autumn. 
Uncertainty of the steel situa- 
tion, with possibility of allocations 
because of the Korean crisis, also 
Was regarded as an anti-price-cut 
factor. 

Some observers expressed the be- 
lief that the pressure on new-car 
prices was so great that widespread 
increases might be a result. Price 
boosts would stop the 1949-50 skein 





(Continued on Page 47, Col. 1) 
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Dealers’ Average New-Car Stocks 


(In Dealer Hands or in Transit) 


July 1, 1950 


BEBE E RR ERR ES BB — 13.7 Cars 


June 1, 1950 


BEES BSE SB — 10 Cars 


May 1, 1950 


BEB SBE S SB — 9 Cars 


Jan. 1, 1950 


BES ESB BSS ew — 1! Cars 


rHIS WEEK—NET PAID ABO 


38,468 


$8 Per Year, 25c Per Copy 


Supplier Obstacles Curtailing 
Record Auto Production Drive 


Week’s Output 
Hits 184,839 


Two Feeder Strikes 
Affect K-F, Ford, 
Willys Assemblies 


By Bernie Thomas 
Associate Editor 

oo. STATES plants built 

the four-millionth vehicle of 
1950 last Thursday, but their march 
toward the greatest year’s output 
in history appeared likely to run 
into some real obstacles in the 
|weeks ahead. 

Of immediate concern last week 
were strikes at two important sup- 
pliers. For the future, there was 
the prospect that President Tru- 
man might ask Congress for 
“standby” allocation powers of a 





—AUTOMOTIVE NEWS ESTIMATES 


Dealer Stocks Increase 
Despite Sales Boom 


ESPITE the fact that season- 

ably high sales got added im- 
petus from a tense international 
situation during the last few days 
of the month, June saw dealers’ 
stocks of new cars expand to the 
highest level since November last 
year. 

Automotive News’ _ tabulations 
show that on July 1 stocks of new 
cars at dealerships all over the 
nation totaled 540,018 units. Of that 
total, 372,518 cars were actually on 
hand while 167,500 were still in 
transit. 


The average U. S. dealer on 


| July 1 had about 9% cars actu- 
| ally in stock and was still wait- 


ing for 4.2 units tagged for him 


| at the factory—a total potential 


inventory of 13.7 automobiles. 
A month previous, U. S. dealers 


|had 247,680 cars on hand and were 


waiting another 160,200 from the 
factory. This constituted a poten- 
tial inventory of 10 cars per dealer 
—six on hand, plus four still in 


transit. 

uve, during June, the average 
dealer’s new-car inventory 

creased 3.7 units, one of the larg- 

est expansions in the postwar era. 


* * . 


in- | 





It was simply a case of big volume | 


| sales failing to to offset the _unprece- 





Truman May Ask Credit Curb 


ASHINGTON. — Restoration of 
the wartime power of the Fed- 
eral Reserve Board to limit con- 
sumer credit and installment buying 
is one piece of control legislation 
that President Truman is likely to 
request of Congress even though 
the United States’ action in Korea 
does not expand beyond its present 

‘status, 

' That was the feeling prevailing 
in Washington at the weekend as 
increased buying was reported 
from every section of the country. 

The President has consistently 
asked for FRB authority to control 
credit ever since it lapsed after the 


war. He believes it necessary now, 
quite apart from the Korean situa- 
tion. 


. + ~ 


HILE consumer credit out- 

standing is now at the highest | 
dollar level in history, opponents | 
of control point out that in pro- 
portion to national income the ratio 
is not abnormal. 
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It is not believed that rationing 
and price control are in mind at 
the moment, nor that such moves 
are likely unless, of course, the 
Korean conflict grows into a full- 
scale war. 

Among the members of the Presi- 
dent’s Council of Economic Advis- 
ers, the feeling is said to prevail 
that even though the fighting in 
Korea will be much costlier and 
more prolonged than originally 
thought, it will not pose a difficult 
economic strain on the United 
States. This view is shared by 
many federal economists. 


| agement-labor 


| tailed car assembly schedules at 


dented production of 721,000 cars 
last month. 
Dealers’ new-car stocks on July 

1, according to Automotive News’ 
compilations, stood at slightly be- 
low the level of last fall. 

U. S. plants have plans for the 
production of at least 612,000 cars 
this month. Whether domestic sales 


—spurred by the Korean war—will | 


be able to eat up such production 


volume is problematical, 
+ * + 

[Nunes crisis buying sends sales 
far above previous peaks, the 
average U. S. dealer may start 
business in August with more cars 
on hand than he has ever had 
since the resumption of postwar| 
production. 
On the 
production schedules, 
(See STOCKS, Page 46, 


basis of contemplated 
it is possible 
Col. 4) 


mandatory nature. 

| This country’s plants last week 
| produced 156,491 cars and 28,348 
trucks for a total of 184,839 units, 
according to Automotive News’ 
estimates. That effort compared 
with the assembly of 107,040 cars 
and 19,716 trucks for a total of 
126,756 vehicles in the previous 
| holiday week. 

Imposing as the past week’s pro- 
duction volume in U. S. plants 
was, it was still off about 14,000 
vehicles from the industry’s peak 
performance of 199,111 cars and 
trucks during the week ended 


| June 24. 

Gos portion of that decline re- 
sulted from strikes at the War- 

ner Gear plant in Muncie, Ind., 

and at the Budd Co. in Philadel- 

phia. 

Output at Kaiser-Frazer had to 
be drastically cut because of the 
Warner dispute. A K-F spokes- 
man said that “another source is 
being sought,” and that full pro- 

| duction might be resumed this 
| week, 
| Willys-Overland blamed the War- 
ner tieup for forcing it to close 
'down last Friday. Chrysler and 
|Nash said the same tieup posed a 
threat to their future schedules. 
(Continued on Page 50, Col. 3) 


+ * * 





Labor Woes Recur 
Peace Efforts Are Being Pushed at Budd; 


Warner Gear Pact Seen 


By Mac Gordon 
Associate Editor 
| PEDERAL and state mediators 
were pressing peace attempts 
|\last week in the bottleneck strikes 
at the Budd plant in Philadelphia 
and the Warner Gear plant in|} 
Muncie, Ind. Warner Gear peace 
was reported near Thursday. 
The tieups, caused by man- 
differences over 
raises, had cur- 


| 


proposed pay 


Kaiser-Frazer and truck produc- 
tion at Ford and Willys. 

Budd supplies Ford with frames 
and parts, while Warner Gear 
makes transmissions and over- 
drives. Other auto customers of 
the two suppliers indicated their 
stocks were ample enough to per- 
mit uninterrupted operations bar- 
ring extended shutdowns in Mun- 
cie and Philadelphia. 

The UAW-CIO, whose 
were waging the parts 


locals 
strikes, | 





javerted a scheduled strike at the 
| Bower Roller Bearing plant in De- 
troit with acceptance of a con- 
tract similar to the Briggs settle- 
ment. Highlights of the Bower ac- 


(Continued on Page 43, Col, 3) 


Production 


Automotive News Estimates, 
U. 8. Cars, Trucks 

184,839 

148,453 


126,756 


1949 


Week Week Week 
For complete production totals 
by makes, see table, page 50. 
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Government to Open 
2 Synthetic Plants 


WASHINGTON. -Following 
weeks of urging by rubber com- 
pany officials, the Reconstruction 
Finance Corp. is preparing to re- 


open idle synthetic rubber plants 
at Port Neches, Tex., and Baton 
Rouge, La. 


Opening of both these plants 
is intended to allow the govern- 
ment a chance to buy more nat- 
ural rubber to put into its stock- 
pile of strategic materials us a 
hedge on the war crisis. 

The Texas plant is reported cap- 
able of making more than 60,000 
tons of general-purpose rubber an- 
nually. This is the kind that goes 
into automobile and truck tires. 

Baton Rouge’s capacity is placed 
at 12,000 tons of butyl rubber a 
year. This type is used mainly for 
inner tubes. 


Informed sources said last 
week that no orders would be 
given to Commerce Department 
officials to tighten regulations 
regarding the use of natural or 
synthetic. The Commerce agen- 
cy is empowered by the Rubber 
act to require manufacturers to 
use synthetic instead of natural 
rubber, control inventories and 
allocate supplies, 

At present, tire makers are re- 
quired to use about 200,000 tons of 
synthetic annually, Because of high 
natural rubber prices, they have 
been using a good deal more than 
that. 


Observers emphasized that open- 
ing of the plants will not mean 
any increase in supplies as far as 
consumers are concerned. It means 
simply, they said, that as more 
man-made rubber becomes avail- 
able there will be less natural 
around. 

Rubber company officials have 
urged the government to increase 
synthetic rubber output by about 
50,000 tons a month and build up 


a stockpile 
of the substitute. 

RFC officials are said to have 
thought before the Korean situ- 
ation developed that demand for 
synthetic could be met without 
opening more plants. They have 
firmly opposed accumulating 
more than a working supply. 
| The international 
|apparently caused a 
soo thinking. 

* 


change 


* 


Limited Allocation 


Begun on Tires 
OME manufacturers have started 
allocating tires to dealers, but 
rationing is limited to certain 
sizes and types in districts where 
stocks are in low supply. 
While three of five major manu- 
facturers said last week that they 
are handling distribution in a nor- 


mal manner, another. declared, 
“Allocation is general in the tire 
industry.” 


This spokesman said, “In the 
present situation there is no ac- 
tual tire rationing, 
| an attempt to make fair and 
| equitable distribution to all out- 
lets.” 

He explained that some big deal- 
ers, because of war scare buying, 
had placed extra large orders. This 
could hurt the little fellow, so as 


allocating tires,” he said. 

Another company announced, 
“We are allocating certain sizes 
and types where we are in short 
supply.” 

* om * 


TIRE shortage that is ex- 
pected to last at least another 
90 days has been reported in the 


a direct development of the Korean 
war. 

The shortage in the Portland 
market was above normal prior to 
the southward movement of North 
Korean Reds. At _ factory-spon- 
sored tire meetings in that vicin- 





Chrysler Starts | 


Production on | 


Imperial Sedan | 


DETROIT.—The “luxury-styled” | 
Chrysler Imperial sedan is now in 
production, says Joseph A, O’Mal- 
ley, Chrysler general sales man- 
ager. 


Highlight of exterior styling, ac- 
cording to O'Malley, is the massive 
wrap-around “Clearbac” rear win- 
dow that provides a maximum of | 
rearward vision and accentuates | 
the low, sleek lines of the vehicle. 
The “Clearbac” window has pre- 
viously been available only in 
Chrysler's Newport models. 


Wool broadcloth fabrics in a va- 
riety of patterns are combined 
with top-grain leather for uphol- 
stery and trim. All interior fittings 
—door handles, instrument panel, 
steering wheel spokes, and other 
fittings where polished chrome is 
normally used—are finished in soft, 
satiny butler-finished chrome. 


Standard equipment includes au- 
tomatic electric window lifts. Also 
standard are seat adjustment, white 
sidewall tires, and chrome wheel 
covers. The front and back seats 
are provided with a double-width 
folding center armrest, 14 inches 
wide. Seat backs as well as seat 
cushions are foam rubber padded.« 











ity, prior to the war scare, it was 
expected that there would be a 
Northwest tire shortage through- 
out the summer. 

This condition has been further 
complicated by some panic buying, 
but largely by “advance” buying 
from those who had intended re- 
shodding their automobiles in time 
for wet-weather driving this win- 
te 


It is a common practice for 
Oregonians to buy new tires in the 
all as a safety factor in driving 
(See TIRES, Page 43, Col. 3) 


WASHINGTON.-—-American busi- 
ness and industry, as represented 
in general associations and groups, 
last week urged the Senate Finance 


committee to reject the House- 
approved tax bill. 
The National Assn. of Manu- 


facturers attacked the “progres- 
sive” corporation tax rates in the 
bill as a serious threat to the 
nation’s economy, and urged that 
instead of boosting corporation 


income taxes Congress drop all 
existing excises and substitute a 
general manufacturers sales tax, 
to produce an estimated $4,000,- 
000,000. 

The Committee for Economic De- 


‘. 
~~, 
¢ 


4, 


; 





FEATURES 135-HORSEPOWER ENGINE—Chr 
production, has an advertised delivered price 


ysler's six-passenger Imperial sedan, now in 


of $3,080. Wheelbase is 131'/, inches 


___ AUTOMOTIVE NEWS, JULY 17, 1950 _ 


of about 200,000 tons 


situation has 
in 


but rather | 


a decent business practice we are| 


Portland (Ore.) area, but it is not) 


Business Groups Hit Tax Bill 


3 
2) | 
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THAT'S THEIR REASON FOR SMILING—T. H. Keating, general manager, and W. J. Scott, 
manufacturing manager, exchange smiles as Chevrolet's 24,000,000th model comes off the 
assembly line at Cincinnati. The company reached the milestone six months after the 23,- 
000,000th and following a production run which saw alltime monthly, weekly and daily 
records for the automobile industry broken. 





GM Gives Nod to Sales 
As Ahrens Moves Up 


ROMOTION last week of Don E.|the press was at the plant, and 
Ahrens to Cadillac general man- | new Cadillacs—not tanks—continue 


ager puts three of the five GM car-|to come from the Cadillac lines.) 
* o * 





N RISING from sales, Ahrens 

follows in the footsteps of Thom- 
as H. Keating, general manager of 
Chevrolet, and Harry J. Klingler, 
general manager of Pontiac. Both 
formerly headed Chevrolet sales. 


Ahrens last week was also 
named a GM vice-president and 
appointed to the corporation’s 
| administration committee. 
Gordon succeeds James M. Craw- 
| ford, who is on a 
disability leave of 
j}absence. Gordon 
started with Cad- 
illac in 1923 as a 





v4 


Don FE. Ahrens John F. Gordon 





producing divisions under execu- 
|tives with sales backgrounds. 


Up until this time, the majority 


of top posts had been held by |jaboratory tech- 
production, engineering or finan- | nician. 
cial men. | Ahrens is also 


a veteran Cadil- 
lac employe, hav- 


C. E. Wilson upped Ahrens from 
his post as general sales manager 











jafter moving John F. Gordon, | ing joined the di- 
|Cadillac chief since June 4, 1946,| vision in 1925 as a 
|}up to the*post of GM engineering| branch salesman 
vice-president. in Chicago. He J. M. Roche 
+ * *# was named general sales manager 


'in November, 1935. 
Wilson said that when Crawford 


AMES M. ROCHE, former di- 
rector of personnel and public | 


relations, was promoted to general is able to return to work he will | 


Sales manager by Ahrens. |be assigned to the corporation’s 
During the week Cadillac had| engineering policy group and other 
the press out to demonstrate the} engineering assignments. 
fuel economy of Cadillac cars. | — » »& 
, led that time that} 
as oa & e : N THE economy run, two cars 


Cadillac output is about eight : 
months nehied demand. - were taken from the production 
At no time, he said, has the line and driven for 200 — _be- 
ri ssu for ¢ been | fore the test. Both were 165-horse- 
re Game Sy cee power jobs with Hydra-Matic. 


greater. 
Rumors continue, he said, that The Series 61 sedan got 18.9 
Cadillac has switched over to tank! miles to the gallon on the first leg 


production. (Just for the record,’ (See CADILLAC, Page 44, Col. 5) 


nationwide | the total rejection of the proposed 
| group of business leaders, urged|increase in corporation taxes with 
|that Congress tackle its budget/ijts “progressive-rate feature.” 
problem by “cutting expenditures Ed 
substantially below the recommen-| It also attacked a provision of 
|dations of the President’s budget.” |the House bill which would change | 
| Taxes should then be revised if|a long-established tax policy relat- | 
|they can be at all in view of the (Continued on Page 43, Col. 1) 

| Korean crisis—to produce a slight 7 —— - 
|surplus to the Treasury, the com- 
|mittee urged. 

The Commerce and _ Industry 
| Assn. of New York suggested Ccn 
|gress defer all action on taxes “un- | 
|til the world situation is clarified.” 
| The association said that al- 
though it has repeatedly urged 
reduction or elimination of ex- 
cise taxes “it realizes that if full- 
scale war should break out in 


velopment, another 








| 

Korea or other troubled areas 

| an increase in taxes will be re- 

| quired.” | 
Moreover, said the association, | 


“if this country approaches a war 
|situation, an excess-profits tax on 


icorporations probably is inevit-| je 

| able.” 

This group, like all the business | 
concerns which appeared, com-| 

‘|plained that the House bill “is| go ™ 


|hastily and badly drafted” and will | FF eezy 
|lead to many new inequities. , 
The Illinois Manufacturers 
Assn. also filed extensive objec- 
tions to the House bill saying 
| that several features of the meas- 
| ure “constitute a real blow to 
industry.” 
Like the NAM, this group urged 


facturing vice-president. 
left to right: Mayor Fred Hermann, 
of the Pennsylvania Railroad; 











June Boom... 
Auto Makers 
Again Smash 
Sales Records 


New records for both car i 
truck sales were established sy 
Chevrolet in June, W. E. Fish, g 
eral sales manager, revealed |. :t 
week. In addition, the sale of 9 
957 cars and trucks in the first « x 
months of 1950 was also a nev 
high for the company. 

New-car sales in June were 144 
833, Fish said, compared with th: 
previous mark of 127,380, set in 
April, 1950. Truck sales numbered 
43,549 to top the record of 40,000 
reached in May of this year. 

The total of 188,382 new cars and 
trucks sold by Chevrolet in June 
marked the third time this year 
that the monthly sales record had 
been broken. 





Nash 


Nash new-car sales in June of 
this year were 45.2 percent higher 
than in the same month last year, 
according to H. C. Doss, sales vice- 
president. Sales during the month 
totaled 21,297, against 14,674 in 
June, 1949. 

Sales in the first six months of 
the year were also at a fast pace, 
Doss said, with 99,777 cars sold, 
an increase of 45.1 percent over 
the 70,637 sales in the first half 
of 1949. 


* * * 


Buick 

Sales in the first half of this 
year have put Buick within reach 
of its goal of 10 percent of all new- 
car sales in 1950, according to Ivan 
L. Wiles, Buick general manager 

Wiles said that 19,912 cars were 
sold in the final 10 days of June, 
bringing the month’s total to 52,- 
289 units — the third time this 
year that sales surpassed the 


50,000 mark. 

Sales in the first half of 195u 
amounted to 282,819 cars, Wiles 
said, adding that this was 45.2 


percent ahead of the first half of 
1949. 


* a > 


Lincoln-Mercury 


Mercury sales in the last 10 days 
of June set an alltime record, the 
Lincoln-Mercury division said last 
week as it reported the best half- 
year in its history. 

In the last 10 days of June, 
13,653 Mercury cars were sold, 
12 percent more than the 12,205 
sold during the previous high 
period of March 21-31, 1950, and 
129 percent above the same pe- 
riod of last year. 

The total of 36,161 Lincoln and 
Mercury sales in June was the 
second highest in the division's 
history, trailing only May, 1950, In 
the first half of this year, the divi- 
sion sold 185,415 cars (168,247 Mer- 
curys and 17,168 Lincolns), an in- 
crease of 85 percent over last 
year’s first-half total. 

+ + * 


Oldsmobile 
Climaxed by the largest 10-day 
(See RECORDS, Page 48, Col. 3) 







WORK STARTS ON STUDEBAKER PLANT—Turning the first spadeful of earth for Stud 
baker's new $5,500,000 assembly plant near New Brunswick, N. J., is P. O. Peterson, mar 


Among the approximately 200 who watched the ceremony we 
New Brunswick; 
and Arthur D. Whitmer, 


Martin W. Clement, board chairm 
manager of the new plant 
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| Most Call Quotas Fair, but Want More... 


 Small-Town Dealers Gypped? 


| By Bob Finlay 

Managing Editor 
SPOT check by AvrToMOTIVE 
+% News last week failed to back | A 
up recent reports that small-town | * 





less | News tabulations showing that, in 
June, dealer stocks had risen by 
122,000 cars as the result of the 

FEW said they were getting) record 721,000 production in that 

the same number or _ fewer! month. 

increased | * * * 


percentage of increase was 
ithan that of city dealers. 
+ * * 






(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 
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dealers are getting unreasonably |than last year despite 
. ‘small quotas of new cars despite |output. — if OWEVER, the other day the 
‘INCE I have been attending the |list figure for this territcry, and |Tising production. ee ee ee | ee eee 
| ro beefs were not in one pasture, | bulletin reported that “a _ great 


*’ eonvention of automobile trade | not a dime more. Most of the small-town dealers 


as . : : ° i edium-s ow é ; s lers 
association managers at Colorado * * | questioned by Automotive News | ® dealer in a medium-sized town | many of the smaller town dea 


said that it seemed to him that lare not getting enough cars to pay 
dealers in small towns and big the barest overhead.” 

cities were getting a better shake In addition, an Ohio dealer re- 
ported that in the first four months 


Springs, I therefore plead for 4 | Change His Mind? correspondents _ said that they 
little respite and ask you to con- were getting fair allotments, but 


1- sider what H. Bertram Lewis rec-|“*[]¥ WE started cutting off a few| tna: they would like more. 


than he was. 


he ; wndie . +rsoné idote hundred bucks per car, it’s hard | : : . , ; 

n nar aes Se oF te Ge to say whether we'd go broke be-| Some said they were apeeer-d What complaints there were ap-jof the year he got an oy - 
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stimulant rather than a curse, He 
must be held in check—or elim- 
inated if that can be done. Mean- 
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cessful, it will probably mean each parts manu- 


facturer would be forced to set up separate 


marketing facilities. 
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OUR PLATFORM: |}. Fair and equitable contracts between manufacturers 
and dealers in motor vehicles, parts and accessories. | 2. A fair profit to 
the dealer on ev used vehicle accepted in partial payment for a new 
car or truck. | 3. Every doliar of gasoline tax collected by state or federal 
governments applied to the building and maintenance of highways. 4 4. The 
elimination of governmental and bureaucratic controls over this industry. 
4 5. A return to the precepts of independence and the ‘rewards of applied 
energy and ability, which made America and gave more of her citizens 
more of the better things of life than anywhere else in the world. 


Capsule Comment 


_ Korean reports point up that American troops aren’t hav- 
ing any picnic driving the Reds back into their bailiwicks, 
as too many of us thought when the conflict first started. 


But we’re still optimistic enough to believe that any 
World War III is still a long way off. 


7 * * 


Just when it looked like new-car sales would start getting 
their first real postwar test, along comes the Korean war- 
fare to give another shot in the arm. 


And from where we sit, a real test of the industry’s 
sales ability doesn’t look in the cards for a long time yet. 
* * * 


_ Car-rental companies are now “big business,” are “insid- 
iously infiltrating into retailing” and are “penalizing the 
dealer of his profits,” the recent meeting of the Automotive 
Trade Assn. Managers was told. 


In more ways than one, ’tis said. 


* * * 





completing his 50th year with that company. On July 26 
he’ll reach his 75th birthday. 


_ AUTOMOTIVE NEws joins the entire industry in salut- 

ing a real veteran. 

* * * 

Antitrust action has been started against the National 
Automotive Parts Assn., one of the charges being that the 
defendants agreed to divide the U. S. into exclusive terri- 
tories. 

It’s getting so anyone with more than one nickel is a 
violator of the Sherman Antitrust act. 
* * * 


The U. S. chamber of commerce has asked Congress to 
retain the traditional 50-50 federal-state matching formula 
for the federal-aid highway program. 
of the federal aid to 75 percent. 


Maybe if the federal government got out of the auto 
taxation business entirely, the states would have enough 
money to build roads. 

* * - 

Auto financing is continuing to increase, pacing a surge 
that saw total outstanding credit in the U. S. reach an 
alltime high in May, the Federal Reserve Board reports. 

In view of the international situation and President 
Truman’s apparent desire to curb “inflationary” credit, 
auto dealers should be extra careful lest Regulation W 
returns. 


It opposes increase | 


|dising commercial 
j}but all are 


|  Eprror’s Note: Believing that 
dealers in every state have their 
| peculiar problems and outlook, 
Automotive News has made avail- 
able the facilities of this column 
to the president of each state 
association (in alphabetical order 
of states) for his personal obser- 
vations on the situation in his 
area. 
By T. A. Williams 
| President, North Carolina Dealers 
le problems facing dealers in 
North Carolina are many, but 
the ones I wish to discuss are 
national in scope and not peculiar 
i to our state or to 
the south. In fact, 
these problems 
are of such a na- 
ture that they 
cannot be solved 
effectively with- 
out the coopera- 
tion of dealers 
everywhere, or 
without the help 
and good wishes 
of all manufac- 
turers. 





T. A. Williams 
The June 12 issue of AUTOMOTIVE | | 


News stole a good part of my) 
“thunder” by quoting from a mes- | 
sage to the members of our asso-| 
ciation at the time I took over the 
job as president. It is too much 
to assume that everyone read this, | 
so I will proceed as if no one did. 
Repetition may serve to emphasize. 

I refer, again, to the two re- 
lated ills of automobile retailing 
that, in my opinion, are worthy | 
of the efforts of the best physi- | 
cians among us: 

1. Price cutting (‘‘discount-itis”). | 

2. Cut-throat merchandising of 
commercial units. (“It’s a sin to 
make money on trucks.” 

+ * +” 


BELIEVE most dealers are all 


| Pepe 





too familiar with what I mean 
by “discount-itis.” I am sure you 
have had your fleet users tell you 
of the quotations they had received 


| from metropolitan or out-of-state 
|dealers, as a rule, in which they 
| were offered discounts of anywhere | 


from 10 to 20 percent. Prior to 
the war, a modest over-riding dis- 
count was granted to fleet users 
by some manufacturers and, gen- 
erally speaking, dealers did their 
competing by bidding on the 
tradein. 

Now it seems to be accepted 
practice to quote at least a 10 
percent discount on list price, and 
still give a fair market price for 
the used car coming in on the 
deal. 

Then, too, I doubt if North Caro- 
lina or the south has a monopoly 
on the practice of certain dealers 
authorizing large corporations to 
send out bulletins to all their em- 
ployes, regardless of where these 
employes are located, containing 
offers of a flat 10 percent discount 
on any car if purchased from cer- 
tain dealers. It is further specified 
that tradeins are to be accepted at 
prevailing market prices. Maybe, 


|too, you have heard radio broad- 
P. W. Litchfield, chairman of Goodyear, this month is) 


|cently, offering discounts based on 


casts, similar to one I heard re- 


mileage distances from dealer's 


| town. 


I do not mean to imply that we 


‘had no price-cutting before the 


war, but I believe most of you will 


|agree that it was far more local- 


ized and less vicious in character 
than the postwar variety. 
* * * 
OT all dealers are concerned 
with the problems of merchan- 
units directly, 
likely to be affected 
sooner or later. As supply catches 
up with demand in the car market, 
inevitably dealers who merchan- 
dise both cars and trucks will use | 
the same methods in selling both. 
I need not elaborate on the post- | 
(Continued on Page 50, Col, 1) 
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Again .... 


This is an open forum for the discussion of any subject of interest to our 


readers, and your letters are welcomed. 


No attention is given to unsigned 


letters but you may sign your name with the assurance that it will not be 


used, if you so request. 


Address Editor, Automotive News, Detroit 26, Mich 





Consumers Speak 


After reading the enclosed item 
in the New York Times, I thought 
you might be able to answer a few 
questions. 

If there are 70 cars a minute 
coming off the assembly lines, why 
do we have to wait four months 
for a delivery and then be told 
that unless we buy about $500 of 
accessories, they cannot make any 
promises? 

On March 11 we placed an order 
for a low-priced car. The contract 
was signed, with a promise for a 
30-day delivery. 

Another question is why do mak- 
ers of low-priced cars advertise 
them if one can’t buy them? 

To my mind the automobile in- 
dustry is the shadiest in the U. S. 
today, and it’s time that some- 
thing was done about it.—ANNA 
TarNorr, 789 McDonough S&t., 
Brooklyn 33, N. Y. 

+ * * 

It is absurd that America has 
no rear engine to offer, until the 
people are oversold on front en- 
gines and become poor. Then the 
thieving car companies will come 
forth belatedly with some kind of 
bag of oats to dangle. 

Car manufacturers’ ways are a 
sad commentary on our so-called 
democratic system and I hope they 


bust.—WiLLiAM T. Myers, 320 E. 
42nd St., New York 17. 
* * + 
In Philippines 
I have just returned to San 


Francisco from a trip to New York 
and did not have time to read your 


Production jumps were announced by almost all automobile manu- 
facturers in the record-breaking year of 1925. 

For example, Buick revealed plans to build 23,000 cars a month. 
Rolls Royce of America, Inc., also feeling increased customer demand, 


to nine cars a week. 
From the files of Automotive News. 





1950 Almanac until yesterday. I en- 
joyed reading every page of it and 
was glad to find it so very infor- 
mative. 

However, I was somewhat dis- 
appointed to find the Philippine 
Islands omitted from the list of 
Foreign Registrations of Motor 
Vehicles on page 82. If you have 
the figures, may I request that you 
publish them in a_ forthcoming 
issue? 

You might be interested to know 
that since Nov. 1, 1949, our firm 
the Manila Motor Works—has been 
Kaiser-Frazer distributor for the 
Philippine Islands. Manila Motor 
Works was founded by my father, 
Pedro R. Reyes, in 1928 as a re- 
pair shop and truck body building 
firm. 

Prior to that time, my father 
worked for various auto companies 
in Manila, spending most of his 
time with Pacific Commercial Co., 
which was then distributor of all 
GM cars in the Philippines.—Pon- 


ciaNno’ V. Reyes, Manila Motor 
Works (K-F), 2815 Rizal Ave., 
Manila, P. I. 


Epiror’s Note: Registrations for 
the Philippine Islands were not 
available when the Almanac went 
to press. As of the beginning of 
1950, there were 32,342 cars and 
45,804 trucks and buses—a total 
of 78,146 motor vehicles—regis- 
tered in the Philippine Islands. 


* + * 


We Concede 

| You say Salty Howard Darrin 
has just introduced a new expres- 
sion to the auto industry-——‘“auto- 
motive architect.” 

May I take a friendly pleasure 
in saying that we believe the term 
was coined by our technical con- 
sultant and first appeared in print 
jin our. publication, Automotive 
| Technical Service, page 7, August, 
1948. — Scientiric MaGAziINEs PuB- 
LISHING Co., Rockdale, N. S. W., 
Australia. 
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Reading Time: 1 Min., 58 Seconds 


Sometimes it’s necessity that starts young men on 
the road to success. At other times it’s ambition .. . or it 
may be simply confidence in one’s own ability. With 
Harry, the circumstance that led to his progress in the 
business world was really a combination of all three. 


As a happy-go-lucky kid, boats—large or small 

. were his hobby. While still in high school, he worked 

summers on Great Lakes freighters and excursion boats 

and his natural bent for things nautical helped him 

graduate from deckhand to wheelsman. Finished with 

schooling, Harry used his experience on a job with a 
crew making geodetic surveys. 


So far, it had been good sailing; but suddenly 
Harry developed the urge to do two:things, one of which 
largely depended on the other. First, he wanted to marry 
the sweetheart of his school days; second, he realized that 





he had to find more lucrative work to support both her 
and himself. Harry decided to quit “seafarin’” and take 
a job selling used cars. His talents for this work proved 
to be exceptional and wedding bells soon followed. Then, 
to still further broaden his knowledge and earning power, 
Harry determined to take an evening college course in 
Business Administration. 

Steady promotion came with this newly gained 
knowledge. Six years later he became Used Car 
Sales Manager for one of the largest automo- 
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But while the “economic urge’’ was no longer 
paramount, Harry was “homesick” for the automobile 
business. The chance to sell his plant provided more than 
ample funds. Harry's next move was to talk with De Soto 
executives. They liked his background and qualifications, 
so when an opportunity arose, Harry was given the “Go” 
sign with a De Soto-Plymouth dealership. Now the daily 









activity in his showroom and service shop is the envy of 
neighborhood merchants. 

There are frequent opportunities in the retail 
automobile business just like Harry was prepared for. 
Industrious, ambitious men who have the 
urge to get ahead seize these opportuni- 
ties and make good. 

Write for our free booklet containing a num- 
ber of these stories of accomplishments by wTTTINTI 


enterprising men. Chrysler Corporation, 341 SERVICE 
Massachusetts Ave., Highland Park 3, Mich gcuusanr vn ys] 


LA TN 


TE a 





= ea 


<< 


bile dealers in the area. Harry was making : 
good money and saving it when World War SITTING ay 
II temporarily interrupted his progress. After _2@@ z te pa eel 





a “hitch” in his “first love,” the Navy, he re- 
turned to civilian life and bought a small 
manufacturing business which flourished 
wonderfully under his efficient, vigorous 





Chrysler Corporation 


PLYMOUTH ¢ DODGE « DE SOTO « CHRYSLER * DODGE “Job-Rated” TRUCKS 
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management. 


Fine Cars of Great Value 
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thorized by President Truman 


ufacturers? 
To obtain any concrete answer to 


cause no induction quota has yet 


(3) because it will take two to 
three months before anyone is 
drafted. 

Eligible for the draft are single 
men in nonessential occupations, 
19 through 25 years of age. 

Dealership personnel, said Lt. 
TESTING NEW GMC DIESEL—Thousands of hours over the General Motors proving|Col. Arthur A. Holmes, deputy di- 

gsound at Milford, Mich., is but one of the tests to which the new GMC diesel-powered | rector of Michigan’s selective serv- 

650 truck and its running mate, the 640, are subjected before being sold. Here, a GMC ice. are considered nonessential, but 

650 takes a grade. Introduction of this new truck marks the first full-scale diesel invasion| ~~’ re | : a , 

of the medium-truck field by this GMC division. it remains up to local draft boards 
to make this decision. 


* * * 





GMC Begins Produ ction i a the latter part of World | 


War II, when dealerships were 


> losing most of their auto and truck 
Of Two Diesel Tractors Sotiicnen, seam doneemamte Seve 
given. But such action was not 


PONTIAC.—GMC Truck & Coach these new trucks is the Uniflow |too common. 
has announced volume production! Scavenging system which is said Employers may recommend to 
of two new diesel-powered high-|to assure clean operation under all| the board that an employe not be 
way tractors—one to handle gross|conditions. Air in great volume is taken on grounds that he is es- 
combination weights of 45,000|forced through the liner ports on| Sential. The employe’s case will 
pounds, the other in the 55,000-|each downstroke for the purpose then be reviewed. 
pound class. of scavenging the cylinder while It was pointed out that those to 

Both models are available in|@t the same time filling it with|be taken will be the younger, less 
wheelbase and cab-to-axle dimen-|fresh air. The rapid flow of this |€xperienced men. 

large volume of air cools the in- a 


sions that permit installation of L 
auxiliary transmissions, sleeper ternal parts of the engine, espe- QOME factory workers may be 
cabs, or other required equipment |Cially the exhaust valve, and is a/*\” termed essential, he said, but 
for either interstate or intrastate oe ee = 7 . — 
. F ccurate control o e fuel-to- ° 

tite’ oe anaes cashes due |#ir ratios has resulted in cleaner Nash Continues 
ee Se Se tlonable i, i eae Engineering on 
extremely low power-welgnt F® lhard starting and smoke during 


tios have been achieved, it is said. | 14.4 operation, GMC engineers $1,000 NXI Car 


This results in improved road have removed what were consid- 








able advantage to the operator in to th : ; , leti ; 

; a e rapid adoption of diesel en-|Completion of production proto- | 
higher legal payloads, thereby in- | vines by the trucking industry. types of its experimental $1,000 
creasing the earning capacity of Th iin 2 NXI car, but no decision to put 
the vehicle. the power drive is through 4 | i+’ into production can be made at 
Other advantages claimed for 14-inch single-disc, cushion-type (this time, George W. Mason, presi- 

clutch provided with a spring dent, said last week. 

| damper through either a five- “Even if we decide to build the 


mesh transmission, This trans- |tion any time soon,” Mason said. 
i““‘We have been unable to get suf- 


mission is designed to meet the ’ 
needs of truck “operators for |r orcent ‘nedeie in the ne 
ee ae — with- time Nash is going ahead with its 

e clutching. | engineering on the NXI to the 

In addition, an auxiliary three-| point of tooling and production. 
speed transmission may be ob- Results of the company’s national 
tained as optional equipment for | cross-section survey of public opin- 
use with any of the main trans- |ion—covering nearly a quarter mil- 

(Continued on Page 45, Col. 3) lion motorists show “an over- 

ae ee - oe favorable response to 

° is small, quality, high-style car,” 
Frisco Puts Off Mason said. 

Sh R e | . = production seeps incor- 

orate some modifications sug- 

ow eviva gested by the public. These changes 

PROTECTS. DECORATES—This bumper bar} SAN FRANCISCO. There will|are aimed at increasing the utility 
rille is an exclusive GMC development.|not be a revival of San Francisco’s|of the car, while keeping within 
- trom being 5 coy sme, © oe ee auto — this your, |e _—— — limit. Tread and 
SS ; ; ;#;nor in the spring of 1951, it was | wheelbase ave been’ increased 
ee ee wien, ash. tamege ahs announced by Amos T. Crowl, man- slightly, and a single unit front 
simply attached to the sheet metal, the unit)ager for the San Francisco Motor seat for three passengers substi- 
is fastened and —— to the frame) Car Dealers Assn. tuted for the divided, two - pas- | 
to form a protective barrier. Crowl’s announcement followed a senger seat. 
these new diesels are increased fuel|decision made by the association None of the other changes in-| 
economy, lower maintenance cost, directors and general membership. | volve the car’s style or appearance, | 
long life and ability to reduce run- Et was our hope,” Crowl said, which rate highly favorable to well 
ning time on regular hauls. rg a, es event _— over 90 percent _ the motorists | 

: ; Cae e revived early next year. ow- | participating in the survey, accord- | 
cephese tractors ar GM £71 die-|ever, with the present world con-|ing to Mason, — 

el engine which now has a com- dition and the uncertainties of “Public reaction to the NXI, as} 
. : eng tio of 16 to 1. This high production, our dealers have de- expressed at the showings early in | 
a ana te. sultant increase in cided that the show is not feasible|the year and in the nationwide 
ratio a Mei Le is said to con- for the near future. It is entirely |survey we conducted, has been en- 
thermal eeae eal. te the low fuel|POSsible that should conditions | thusiastic,” Mason said. “We feel 
trepute = ‘ade a lant.|change a show will be considered | confident the car would meet a now | 
eee wens Saale tak uaa fis. |for the fall of 1951 or the early | unsatisfied demand, and would have | 
placement, the engine develops 133 spring of 1952. a good market. 
horsepower at 2,000 revolutions per 
minute governed speed and 400 
foot-pounds of gross torque at 1,200 
to 1,300 revolutions per minute. 

Other features of the GM 4-71 
diesel engine include an injector 
system mounted in the head of 
each cylinder and operated by 
rocker arms and push rods from 
the camshaft. These injectors 
meter, atomize and inject the fuel 
directly into the combustion 
chambers at extremely high pres- 
sure. This controlled direct in- 
jection eliminates high pressure 
fuel lines and is a material fac- 
tor in easy starting. 

This type of unit has an advan-| 
tage in operation in that the en- 
gine can be used for braking on 
long grades without any need for! its NOW OFFICIAL—Official car of the Chicago fair of 1950 is this Oldsmobile ''98" 


occasionally racing the engine to} convertible coupe. W. O. Lampe (right), Oldemediie’s assistant general sales menager. is | 
j ism. handing the No. | license plate for the car to Crosby Kelly, manager of the fair. Joseph 
lubricate the injector mechan Fitzgerald, regional public relations manager for General Motors, and James E. Straud, | 


Another exclusive feature of the | oidsmobile's Chicago tone manager, are at the left. The 1950 Chicago fair on the lake 
GM two-cycle design as applied to! front is expected to attract nearly a million visitors this summer. 


























this question is difficult (1) be-| 


been set, (2) because of the fluc- | 
tuating international picture, and | 


Utah Assn. Forms 





1950 


May Not Be Too Serious, Says Official . . . 


Draft Effect on Dealers, Plants 


OW WILL the draft just au-|again it is up to the local boards., to 500,000 or 600,000 of the 1,400 





However, Col. Holmes said the} 000 in class 1-A may be drafted 


affect automobile dealers and man-|effect on dealers and factories will| The draft law provides that 


probably not be too bad, unless an | lection will be made by birth dates. 


all-out war takes place. 


He said this with the view that 
the quota will not be too large. 
(It has been estimated that up 


Group to Work 
With NADA 


|The oldest 25-year-old in each }o- 
cal board's 1-A list will be drafted 
first, the next oldest second, and 
'so on down to the youngest 1- 


‘year-old. World War II veterans | 


generally will be exempt. 
* + * 


| RAFTEES will serve for 21 
months. Within reasonable lim- 
its, ‘all employers are required to 
give draftees their old jobs back 
without loss of seniority after they 


SALT LAKE CITY.—First state are honorably discharged. 


organization to announce an _ in- 


So far no decision has been 


dustry relations committee to work | made to call the National Guard 
with NADA’s national committee} into service. Guardsmen are not 


Assn. 


lis the Utah Automobile re subject to the draft. However, 


some reserve officers probably 
will be called to help in training. 


Sane arene functioning | That the Defense department 


at the state level, will channel in-| 
formation on dealer-factory rela- | 


tions to the national committee. 


hopes to get by without actually 
jusing the draft was evident in the 
comment of an official Army 


Among the major objectives of | spokesman in Washington: 


the group’s work will be to obtain} * * * 
from all manufacturers selling|«}?# STRENGTHS are met without 
agreements which provide for a} use of selective service, we'll 


| continuing contract, elimination of |. yery happy.” 

|any clause permitting cancellation) There are now 9,790,000 regis- 

without just cause and inclusion 

of a clause to eliminate new-car 

| bootlegging. 
Named to the committee by 

Frank B. Streator, UADA presi- 


| trants in the nation. Of these, 
6,198,000 have been deferred, while 
| 2,152,000 have not vet been classi- 
| fied. 

When the time comes, those eli- 


dent, were; W. W. Lundberg (Bu-/| gible for service will be ordered to 
ick), Logan; Brenton Lowe (Cadil-| take a physical examination. Then 
lac), Murray; Glenn Knudsen! arrangements would be made for 
(Chevrolet), Brigham City; A. W.| final physicals. This process, say 
Bartlett (Chrysler-Plymouth), Og-| selective service officials, would 











Dealer Conventions 
July 16-19—New York State Automobile 
Dealers Assn., Grand Union hotel, Sara 
toga Springs, N. Y. 
Sept. 9-10—Maine Automobile Dealer 
Assn., Belgrade Lakes Me. 


Sept. 9-11—South Carolina Auto Dealer: 
Assn., Ocean Forest hotel, Myrtle Beach 


Sept. 10-12—Colorado Auto Dealers Assn 
Broadmoor hotel, Colorado Springs. 


Sept. 17-19—Kentucky Automobile Dealer 
Assn., Kentucky Lake, Ky. 

Sept. 18-19—Wisconsin Automotive Trade 
Assn., Schroeder hotel, Milwaukee. 
Sept. 28-26—North Dakota Auto Dealer 

Assn., Bismarck, N. D. 

Sept. 28-29—New Jersey Automotive Trade 
Assn., Hotel Traymore, Atlantic City 
Oct. 8-10—Automobile Dealers Assn. of 

Alabama, inc., Biloxi, Miss 
Oct, 8-10—Texas Automotive Dealers Assr 
Texas hote Fort Worth 
Oct. 10—Connecticut Automotive Trades 
Assn., Hotel Bond, Hartford. 
Oct. 13-14 — Tri-State Convention (Dei 
Md., Pa.), Haddon Hall hotel, Atlant 
City, N. J. 





Oct. 15-17—Tennessee Automotive Assr 
Memphis. 

Oct. 16-17—C 3 Aut t Dealer 
Assn., G 3 ylethorg t Sa 
vannar 

Oct. 17-18—Federation of Automot 


Dealer Assns. of Canada, Toronto, Ont 
Oct. 22-24—Florida Automobile Dealer 


Assn., Biltmore hotel, Palm Beach, Fla 
Oct. 23-24—Ohio Auto Dealers Assn t 
na. Neil House. Columbu ¢ 
Nov. 8-12 — National Used Car Deale 
Assn svuaatian Raker +e Dalla 
Tex 
Nov. 13-15—Automotive Trade A 
Virginia, John Marsha hote Richmond 
Nov. 15-16—Oklat » Automob Dea 
rs Assn 7th a 1 ng, T 1 
hotel, Tulsa 
Dec. |I-2—Montana Auto Dealers A 
Rainbow hot:.!, Great Falls, Mont 
Jan. 7-10, 1951 — National Auto Dealer 
Assn. convention and exhibition, Miarr 
* * * 


Dealer Auto Shows 


Jan. 27-Feb. 3, 1951 — Milwaukee County 
Auto Dealers Assn.. Milwaukee 


Mar. 10-18 1951 — Seattie Auto Dealer 


den; H. M. Jones (DeSoto-Plym-| take up to two months. 
;}outh), Cedar City; O. B. Bunnell! 
(Dodge-Plymouth), Price; G. Low- 
ry Anderson (Ford), Springville, 
performance as well as consider- ered. to be the greatest drawbacks | DETROIT. — Nash is nearing|and S. S. Taylor (Hudson), Provo. 
Also named were: H, D. Morris 
(Kaiser-Frazer), Cedar City; Ivan} 
V. Walton (Lincoln-Mercury), Salt 
Lake City; M. R. Ballard (Nash), 
Salt Lake City; Rulon Wood (Olds- 
mobile), Ogden; Byron H. Petersen 
| speed overdrive or direct synchro- | car, we couldn't put it into produc- | a teenies’ Pag ey, 
E. Hayes (Studebaker), Salt Lake 
City; Ray Stout (Willys), Salt 
Lake City, and O. J. Wilkinson| from territories and _ possessions, 
(Trucks), Salt Lake City. 


Coming Events. 


House Gives ICC 


New Truck Power 
WASHINGTON. — A bill extend- 
|ing the authority of the Interstate 
|Commerce Commission over motor 
|carriers was passed in the House 
| last week. 

If the measure also passes in the 
Senate, the ICC will have jurisdic- 
jtion over truck traffic moving in 
|states involving shipments to or 


except Alaska. 














Assn Field Artillery armory, Seattle 
Wash. 

Mar. 17-25, 1951—Indianapolis Automobi!- 
Trade Assn. Cattle Exposition Bldg 
State Fair Grounds 


* * * 


Aftermarket Shows 


Dec. 4-8—Automotive Service Industrie 
show, Navy Pier, Chicago 

Mar. 21-24, 1951—Pacific Automotive show 
Civic Auditorium, Seattle, Wash 

Apr. 26-29, 1951 — Southwest Automotive 
how, Oklahoma City 


Allied Industries 


Sept. 13-15—National Petroleum Assn., Ho 
tel Traymore, Atlantic City, N. J. 

Oct. 2-6—American Trucking Assns., |7tt 
annual convention, Waldorf-Astoria, New 
York 

Oct. 23-27 — National Metal Expositio 
Amphitheatre, Chicago. 

Nov. 13-l6—American Petroleum Institute 
30th annual meeting, Los Angeles. 
Jan. 22-24, 1951—Truck-Trailer Manufactur 
ers Assn, annual convention, Edgewate 

Sulf hotel, Edgewater, Miss 


. * * 


General 


Aug. 7-19—First U. S. International Trade 
Fair, Chicago. 
Oct. 5-15—Auto Show, Paris, France. 


Oct. 16-20—National Safety Congress anc 
National Safety Council exposition, Ch 
cago 

Oct. 18-28—Auto Show, London, England 

Oct. 22-28 — National Automobile Dealer 
Week. 

May 30-Sept. 9, 1951—World Transporta 
+ r Fair ynta Anita Park Arcad 
* * * 
Engineering 
Aug. 14-16 — Society of Automotive En 


gineers National West Coast meeting 
Biltmore hotel, Los Angeles. 
Oct. 16-18—Society of Automotive En 


gineers transportation meeting Hotel 
Statler, New York. 
Nov. 9-10 — Society of Automotive En 


gineers fuels and lubricant meeting 
Mayo hotel, Tulsa, Okla. 

Nov. 26-Dec. i—American Society of 
Mechanical Engineers, Hotel Statler, 
New York 
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he 
this 
Buick Cl 


“There's a Story in it! 


UTWARDLY, this Buick Factory-Engineered clutch 
assembly may look like some others “made for 
Buicks” by independent manufacturers. 


And the price is about the same—with a real com- 
petitive discount to give you a nice profit. 


But the quality—the smooth, vibrationless perform- 
ance it gives, the reliable long life of the unit —is 
something you can’t touch with other makes! 


Each clutch assembly is individually balanced 
so it will operate without vibration. (There’s valuable 
insurance against customer complaints and make- 
goods for you!) 


Quality control extends even to the testing of each 


Do a quicker, better job 
with Buick parts 


heat-run of metal used in crown springs, by Buick’'s 
Metallurgical Laboratories! These springs are made 
of selected alloy steel, specially carburized and heat- 
treated to insure long life without cracking. 


And there’s the story, which your own experience 
will back up—with another clutch you might be able 
to fool yourself it’s “just as good’’—but you can’t fool 
the car, or the fellow who drives it. 


So next time you need clutch parts, or any parts, for 
a Buick—get Buick Factory-Engineered parts from a 
Buick dealer, and ask for the regular trade discount. 
You’ll find the job goes quicker and better, with no 
kicks or comebacks. 


ENGINEER APPROVED ACCESSORIES 


BU K 


FACTORY ENGINEERED PARTS 


See your Buick dealer 
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Survey Finds Third Down, 24 Months Popular... 





Auto Terms Hold Steady 


CHICAGO. — Terms on automo- 
biles are among the firmest in to- 
day’s expanding consumer credit 
situation, according to a survey by 
the National Research Bureau. 

On new cars, the most preva- 
lent terms are one-third down 
and 24 months, it was said. How- 
ever, the survey found rare ex- 
tremes ranging from 20-33 per- 
cent down with up to 36 months 
to pay the balance. 

On used cars, the survey found, 
24 months is the maximum period 
which most firms will extend after 
taking down payments of 10-40 
percent. 

In the main, finance firms re- 
portedly try to get at least a 
third down on used cars and run 
payments not longer than 24 
months. Generally, used-car terms 
vary according to the age of the 
car. 

Consumer credit now stands at 
an alltime high and is due to con- 
tinue climbing until it reaches a 
peak in December, according to 
the bureau’s findings. 

However, it was added, when 





the nation’s increasing dispos- 
able income is considered, there 
is no cause for alarm, although 
“caution” should be used during 
the balance of this year, 

The survey found credit sales 
promotion being pushed increas- 
ingly by banks, retailers, sales fi- 
nance firms and other lending 
institutions. 

Meter financing, no - down - pay- 
ment selling, lease-purchase later 
agreements, cycle billing, and sim- 
ilar arrangements were found to 
be some of the methods used to 
increase sales. 

However, the survey found that 
credit terms were stabilizing in 
most parts of the country, “fol- 
lowing a steady trend toward easi- 
er credit which developed after 
Regulation W was laid to rest.” 

But a few credit granters told 
the bureau that terms had to 
steady since they had become so 
liberal that any further easing 
was impossible. 

Credit granters in general re- 
ported that the credit situation 
bears watching because retailers 


AN ASS 


are increasing pressure to reduce 
down payments and to extend ma- 
turities. 

As long as business is on a high 
plane, it was said, this pressure 
can be held in check. When busi- 
ness dips, it was added, retailers 
grasp “at all straws to aid declin- 
ing sales.” 

In contrast to the automotive 
situation, far less uniformity of 
credit terms reportedly exists in 
the furniture and appliance fields. 
Here, terms were said to vary 
widely both above and below ac- 
cepted median. 

On television sets, the survey 
found cases of nothing down and 
two years to pay. The other ex- 
treme was the asking of a third 
down, and only 12 months to pay. 

“The bark of no-down-payment 
Selling,” said the bureau, “is loud- 
er than its bite. Accounts are care- 
fully investigated before such 
credit is granted. Easy credit isn’t 
so easy to get as some people 
think.” 


Regarding the use of credit as 


a strong point in advertising, the| cially strong” in the automotive 


OCIATE 


YOURE 


0 





What do you look for in a business 


associate ? Financial strength? Stability? 


Reputation ? Good performance record ? 


Look 


When you call on Associates to 


handle your customers’ time payment 


financing, you identify yourself with one 


of the largest and strongest institutions 


of its kind in America. 


\ssociates owns total assets in excess 
of $305,000,000. Its annual finance vol- 


F 
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CHRYSLER OFFICIALS HONOR DEALER HOLT—For completing 25 years as a Chrysler 


dealer, C. L. Holt ot Holt Motor Co., 
visited by executives of the corporation. 
Chrysler Corp.; Holt; K. T. Keller 
Chrysler sales division, and E. J. 
merce. Keller was principal 
Minneapolis chamber. 


survey found retailers about even- 
ly divided. Slightly more than half 
said it was not good practice. 

Slightly less than half recom- 
mended it. But it was the con- 
sensus of all that merchandise, not 
terms, should be sold. 

The survey found bank con- 
sumer credit advertising “espe- 





ume surpasses $600,000,000. Associates 


serves you through 109 branch offices in 


28 states and the District of Columbia 


in the area where you'll find 80 per cent 


of the entire U. S. population. And for 


32 straight years Associates has special- 


ized in automobile financing, in building 


the kind of service and helpfulness 


every automotive dealer needs in these 


days of fast-paced competition. 


You'll be proud to be identified with 


Associates. Call on us. 


fa0 Bate 





Associates Investment Company 


$0 U To 


BEND, |! 


Associates Discount Corporation 


NDIANA 


1301 
Left to right are A. 
president, Chrysler Corp.; D. A. Wallace, president, 
rimes, president of the Minneapolis chamber of com. 
speaker at the public affairs luncheon sponsored by the 


| 








| from seasonal activities, 


Minneapolis, was recently 
VanderZee, vice-president, 


Harmon Place, 


field. Some of the most aggres- 
sive advertising emanates from 
here, it was said. 

“Institutional type ads appear to 
be a thing of the past, at least 
when banks are advertising their 
consumer credit department,” the 
bureau said. 

Most credit granters reported an 
increase in their collection prob- 
lems, but they are meeting this 
situation by screening new ac- 
counts more carefully, by consult- 
ing credit bureaus oftener and by 
putting more people to work in col- 
lection departments. 

Most granters also reported col- 
lection costs on the rise. Higher 
labor expenses and more use of 
attorneys were cited as the con- 
tributing factors. 

However, less than a third of the 
granters surveyed reported their 
loss ratios on the increase. Even 
this minority said there was still 
no cause of any alarm. 


U. S. Employment 
Heads Toward 
Alltime High 


WASHINGTON.—Economic signs 
point to record-breaking employ- 
ment this year, says Robert C. 
Goodwin, director of the Labor de- 
partment’s bureau of employment 
security. 

Reporting on the results of a 
survey of 99 major production cen- 
ters and 53 smaller communities 
where unemployment was 7 per- 
cent or greater in March, Goodwin 
said the number of people working 
in 1950 should exceed the 1948 peak 
of 61,600,000. 


His report said employment had 
increased in 89 of the major pro- 
duction centers between March and 
May and that eight areas had been 
removed from the April list of 38 
having labor surpluses of 12 per- 
cent or more. One moderate-size 
area was added, he said. 


While much of the non-agricul- 
tural employment gain stemmed 
“durable 
goods industries moved up strong- 
ly, further stimulating gains in 
service and transportation and ex- 
panding trade in many areas, con- 
trary to the usual _ post-Easter 


| downtrend,” Goodwin's report said. 


The report was prepared prior 
to the announcement that the 
armed services were to be _ in- 
creased, but in the opinion of job 
experts, the number which could 
be added under present law would 
not have much effect on the na- 
tion’s manpower pool as a whole. 

Total June employment was put 
at 61,482,000. 


Caboose Brake 
Inventor Says Device Stops 


Trailer Automatically 


CHARLOTTE, N. C.—A patent 
for an automatic trailer brake ha: 
been granted to Daniel T. Rupp 
of Chesnee, S. C., here. 

The invention is said to provide 
a means for automatically apply- 
ing the brakes to a trailer when 
there is a sudden decrease in the 
speed of the tractor. It also pe: 
mits the tractor and trailer to he 
reversed without use of the trailer 
brakes, the inventor claims. 

Ruppe says the brakes also pre- 
vent the trailer from rolling while 
it is being detached from_ the 
tractor. 
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~ Two New Diesev [TRUCKS 


ar to 
least 
their 
’ the 


Te that open a new era in highway hauling 


prob- 
this 
ac- 
isult- 
id by 
1 col- 


| col- 

igher 

e of : ‘ ’ 1 1 

con- NO DAY brings another long stride forward Motors’ development of the two-cycle principle 

—_ ina march of progress started by General which makes possible smaller, lighter, more 

a Motors twenty-two years ago. compact Diesel engines with a horsepower-to- 
sane : weight ratio suitable to mobile applications. 

This advance stems from the steady improve- 

ments of the Diesel engine, as applied to Now the General Motors ‘Truck and Coach 

transportation. Division has utilized these advantages to engi- 

neer two new lighter-weight truck-tractors that 

make Diesel economy available to all over-the- 


road haulers. 


nt 


_? The story of what has happened over these years 


he. is a thrilling example of how an idea, originating 
in research, flowers into practical utility with 


ment 

ee great benefits to the public. These are the new GM Diesel tractors, Series 

— 640 and 650, designed to haul loads of 45,000 

st A\s most people know, our modern Diesel and 55,000 pounds Gross Combination Weight. 

ae engines made their first bow in General Motors . , 
m ; In fuel economy, in lower maintenance cost, 1n 
ad built Diesel locomotives. 


00 long life and ability to reduce running time, 


b * : ace Star r “Cle . CP ‘a +L a > 
f 38 These locomotives have been so successful that these new two-cycle Diesel power trucks offer 


size in a period of 15 years they have completely many advantages to highway haulers. 


oo. revolutionized railroad operation. +n ; ee 
sl ad operat [hey are, in themselves, worth viewing at your 


ong In the war, too, General Motors Diesel engines local General Motors truck showroom. They 
ee played an important part on both land and sea. are, we believe, doubly interesting as tokens of 
ai. Since peace, their use has been rapidly increasing 
or in tugs and fishing boats, in heavy-duty trucks 


a and buses, because of their greater efficiency, ° 
sul hang ee ee 
e 7 


economy and dependability. 


greater progress to come from application of 
Diesel power to this field of transportation. 


ould : 
na- { President, 
le. nme ¢ . Z 5 ; 
put This wide acceptance results from General GENERAL Morors CORPORATION 


For full particulars concerning a GMC dealer franchise that 
m8 : : 5 
f covers the industry's most complete line of trucks, both gasoline 
and Diesel—in all capacities from ‘2 to 20 tons—mail this coupon. 


SAE: Ts ies stb ‘wise enn tae seit eet Geos cous ua fea ee ems Wi eins ns nin ain ned ep eas tin anal os cs a a a a aes i cies anes id Sales nui phn unas GO Ga ih Sg ene ine a Ge 
ha: 

Ppp Sales Dept. 

vide GMC Truck & Coach Division 

ply- Pontiac, Michigan 

hen 

the . ; ‘ ‘ 7 

De! Please send me complete information regarding a GMC dealer 
be franchise. 

ler ' 

pre citi 

ile Name 

the 


Address City 
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By George E. Toles 
Staff Correspondent 

BUFFALO. — The men who sell 
cars and the techniques they use 
are always important in the auto 
industry. 

A couple of Buffalo dealers 
have some helpful ideas in this 
respect, 

For instance, Joe Villa, of Villa 
Pontiac, points out that salesmen 
often rush too much with custom- 


ers. 
And Floyd H. Stanley, sales 





Plymouth), gives some ideas on de- 
veloping salesmen. 

Villa, a past president of the 
Buffalo Automobile Dealers Assn., 
believes that the average car 
salesman today is in too much 
hurry to close a deal and doesn’t 
spend enough time with the cus- 
tomer. 

“I try to impress upon my sales- 


PLANNING AS! SHOW—Members of the joint operating committee are shown as they 
prepare for the 1950 Automotive Service Industries show set for Dec. 4-8 at Navy Pier, 
Chicago. Left to right, first row, are: Frank G. Stewart, Standard Automotive Supply Co., 


Washington; Frank K. Meyer, Joseph F. Meyer Co., Houston; Hal Miller, Womwell Auto- 
motive Parts Co., Lexington, Ky.; A. E. Pouliot, National Bushing & Parts Co., Minneapolis, 
and C. P. Brewster, K-D Mfg. Go., Lancaster, Pa. Second row: C. O. Kleinsmith, National 
Carbon Co., New York; E. A. Henderson, Henderson Bros., Sacramento, Calif.; R. L. Smith, 
Pyrene Mfg. Co., Newark, N. J.; D. H. Teetor, Perfect Circle Co., Hagerstown, Ind.; W. 
M. Hudgins, Koochook Co., St. Louis; Ira Saks, Accurate Parts Mfg. Co., Cleveland; A. B. 
Chairman 8. G. Close, King Quality Products 


Coffman, show manager, and Committee 


Co., St. Louis. 


Hampton County Moves 
Hampton County Motor Co., 


Schley is president of the firm; 
Sen, George Warren, vice-president, 
and D. K. Truluck, treasurer and 
general manager. 


S. C., has occupied new quarters 
on Highway 28 at Hoover St. L. D. 


















You get highest efficiency when your engine cooling require- 
ments are met by a balanced system. Radiator, fan, pumps 
and hoses must work in harmony —with each other, and with 
the engine —for maximum performance in heat dissipation. 


Since 1902, we have designed and produced millions of 
tailored-to-fit radiators for passenger cars, trucks, buses, 
tractors and stationary engines. 


BORG-WARNER CORPORATION 


CLUTCHES ¢ RADIATORS e 


LONG MANUFACTURING DIVISION 


TORQUE CONVERTERS 





manager of Brost Motors (Dodge- | 
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ae Aren’t Born; They’re Developed’ wes 
Dealers Give Sales Pointers 





This Long radiator serves a 
stationary Diesel engine. With 
bolted stampings for top and 
bottom tanks, this type can be 
quickly disassembled for 
cleaning. 


Detroit 12 and Windsor, 


prospect, if necessary. The habit 
of hurrying through a sale to get 
to the next prospect is a bad one. 
It is important to answer all the 
customer’s questions carefully and 
not to rush him with high-pressure 
tactics.” 

Villa makes a practice of study- 
ing weaknesses in modern sales- 
manship while visiting department 
stores and other retail establish- 
ments. “I take careful note where 
store clerks fall down in their con- 
tact with me, and then impart this 
information to my own salesmen 
as it applies to the automobile 
business. They find it helpful.” 

Young men without previous 
experience in the car field but 
who are adaptable, willing to 
learn and possessed of the proper 
ethics of salesmanship, are being 
developed into the best automo- 
bile salesmen today. 

This is the opinion of Stanley, 


men the importance of giving suf-|one of the veterans of Automo- 
ficient time and attention to cus-| bile Row who has been selling cars 
tomers,” said Villa. “The salesman |here since 1912. 
should spend half a day with a' Stanley has 


hired and trained 





Canada 


Ontario, 


OIL COOLERS 


hundreds of salesmen in _ his 
years in the field and has a good 
working knowledge of what makes 
an automobile salesman. “He does 
n’t have to be a college man 
either,” said Stanley. “If he has 
the right approach, attention to th« 
customer and can create the de- 
sire in the customer, he can be 
developed into a good car man.” 

Stanley believes that car deal- 
ers today generally are looking 
for younger men to train for their 
sales staffs, finding that some of 
the old school salesmen are not 
adaptable to changing methods 
in the selling end of the business. 

“The average buyer today is 
cagey, cautious, careful and cash- 
|conscious,” said Stanley. He be- 
|lieves it is important for dealers to 
rebuild their sales organizations in 
this boom period so they will be 
prepared to operate in a_ highly 
competitive market later on. 
“Some of our top producers have 
been developed from men who 
have had no previous experience 
{in automobile selling,” said Stan- 
jley. “Car knowledge is not neces- 
|sary. If he has the right qualities 
We can make a car salesman out 
of him.” 


‘Tucker Trustees 
‘Want Auction 
‘Of Machinery 


CHICAGO.—Tucker Corp. trus- 

jtees last week formally took ex- 
| ception to a government petition 
|asking that they remove machin- 
lery and equipment, including an 
| assembly line, from the big Tucker 
| plant. 
They replied to the government's 
|request by seeking a court order 
}allowing them to auction instead 
|of remove the Tucker assets in the 
| factory. 

Norman H. Nachman, attorney 
for the trustees, in his petition 
pointed out that moving and stor- 
age expenses would be saved by 
holding an auction of the machin- 
|ery and equipment. He stated fur- 
ther that the purchaser would take 
care of removal expense. 

Nachman received support from 
jattorneys for Tucker Corp., who 
simultaneously filed a similar pe- 
|tition objecting to removal of the 
|material on the grounds that it 
|would “in all probability forever 
| destroy the value of said property 
|for any and all reorganizational 
purposes.” 








Parade Promotes 


Kimball, Hammen 


NEW YORK.—Arthur H. Mot 
ley, publisher of Parade magazine, 
announces the appointment of Ed- 
ward H. Kimball as advertising 
sales manager of Parade. 

Kimball will be in charge of all 





Ed H. Kimball 


Jay L. Hammen 


promotion, re 
services, 


sales, 
newspaper 


advertising 
search and 
|with headquarters in New York 
|He was previously manager of 
| Parade’s Detroit advertising sales 
office and was at one time associ- 
ated with Crowell-Collier and Cap- 


per Publications. 

Jay L. Hammen will succeed 
Kimball as Detroit advertising 
manager. Hammen, formerly with 
This Week magazine, was at one 
time associated with AwvtTomoriv: 


News and the D. A. C. News. 


Correction 

On Page 22 of the July 3rd 
Automotive News, an item reported 
that a Mort E, Peters had pur- 
chased a Dodge-Plymouth dealer- 
ship in Santa Ana, Calif. The name 
should have been Monte E. Peters 
and the dealership a DeSoto-Plym- 
outh firm 
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First in Fully Automatic Driving 


OLDSMOBILE 
HYORA-MATIC! 


First in Popularity—with More Than a Million Owners! 


That’s right—more than a million owners enjoying the overwhelming 
advantages of Oldsmobile Hydra-Matie Drive. first of the fully automatic 
transmissions! Proved and improved through the years, Oldsmobile Hydra- 


Matic sets the pace in smoothness and driving ease—in value and popularity! 


Teamed with the 
*Rocket’’ Engine 
for the Greatest 
Selling Package in 
Oldsmobile History! 


Never before has an automobile dealer had a greater sales story than this:— 
famous high-compression “Rocket” Engine power delivered by smoother-than-ever 
Oldsmobile Hydra-Matic Drive! That’s the big reason the lowest-priced “ Rocket”’- 
Hydra-Matic car, the brilliant new “88,” is setting new sales records for 
Oldsmobile every day! And that’s why Oldsmobile dealers all over America 


are so enthusiastic in their belief that “the future is great for the Olds 88!” 
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A GENERAL MOTORS VALUE 
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AUTOMOTIVE WASHINGTON 


Wartime Rules Still 
Bitter Memories 


By William Ullman 


Washington Correspondent 

N WASHINGTON, as elsewhere, there is a sneaking, if 
-not open, demand for all the things that people found 
short in the last war. New and used cars, tires, straight 
bourbon, coffee, sugar, nylons, shirts, sox and so on are 
among the things people with cash are laying hold of today. 


7 
The news from Korea was- 


n’t so good last week, so busi- 


ness is booming this week. 
Feeling here is that unless we get 
a strangle hold on the situation in 
the Orient pretty quick, increased 
demand for every make of motor 
car will spread over the nation. 
Recent government orders to Willys 
for Jeeps and to Remington Arms 
for ammunition are samples of 





William Uliman 


come, say the 
business’ sharps, 
are higher taxes 
instead of lower, 
for defense out- 
lays are almost 
certain to go up. 

If there is to 
be a _ period of 
shortages, excise 
taxes would be 
deflationary. They 
penalize luxury 
buyers. That was 


things to come, it is said. Also to|why they were imposed in World 





RRefecorinnedt Improved! These 3 Martin-Senour 
Lacquer Primer-Surfacers have the features and advantages 


you want—to give you the results you want. 


Perfect Adhesion—to bare metal or old finish. 
Quick Drying—jobs ready for sanding in 20 to 30 minutes! 
Easy Sanding—wet or dry! 


Combine these advantages with excellent “hold-out” and 
non-cracking features, plus no settling in the container 
and you can well understand why Martin-Senour is par- 


ticularly proud of these remarkable Primer Surfacers. 


6252 Light Gray 


Order Number: 


MARTIN-SENOUR 


6255 Dark Gray 


6256 Red Oxide 
Your N.A.P.A. Jobber has Them Now! 


2520 South Quarry Street, Chicago &, Illinois 


| War II. In Washington the feeling 
| prevails that Russia will sit out the 
Korean mess. The same feeling 
prevails in Wall Street. That ex- 
plains the stock market recovery, 
say business experts. 

The buyers — and hoarders — are 
on the march again, however, so 
business will boom and boom and 
| boom and prices will rise and rise 
and rise. And then rationing and 
| price controls may come, which the 
| panicky can blame only on them- 
selves. 


It will be great stuff for those 
who have, but terribly tough on 
those who have not. Along with 
profits for some will be great suf- 
fering for others. 


We're headed that way now. The 
earnest hope in Washington is that 
Russia will sit out the Korean 
crisis and that the U. S. can bring 


it to an end quickly and decisively. 
* a - 


Congress May Stay 
ITH the Korean situation being 
what it is, Congress may con- 
clude that it would be the better 
part of election-year valor to stick 
on the job rather than adjourn. 
That is a question bothering a con- 





OPENED IN ST. JOHN, KANS.—Johnson Chevrolet Co. (Chevrolet-Oldsmobile-Buick) ha 
completed an addition to its building which gives the firm a structure 110 by 120 feet 
Music, entertainment, coffee, doughnuts and ice cream were furnished at a grand opening 
Owners of the firm are William Johnson and his daughter, Mrs. D. C, Thompson. Edwarc 
Slade is general manager. 


ticularly those in the upper cham-| The Senate, with only a third of 


ber. 

The urge to adjourn or recess 
stems largely from Senate elec- 
tion jitters say politicians. De- 
feat in state primaries of the 
third senator in a row, and 
threatened defeat of a couple 
more, has quite a few of the elder 
statesmen a bit panicky. 

Usually the House, where each of 
the 436 members must stand for re- 


siderable number of members, par-' election, sets the adjournment pace. 


iF Higher painting profits! 


Only M-S Hi-Solids Lacquers and 
Synthol Enamels Give You All 8! 


2. Exact color match to car-maker’s specifications! 
3. Top quality, top durability, top beauty! 

4. No time wasted mixing or matching! 

5. Patented pour-top can prevents waste! 

6. No come-backs, no headaches! 

7. Easier to handle... jobs out on time! 

8. Available everywhere! Call your N.A.P.A. jobber! 










y a - er . ° 
factory CAG rat PEE iv the only Positive Control from Factory to Finisher 
7 








Resources Board. 
| = 


its membership having any election 
stake, patronizingly goes along with 
the rush, but always with a few 
hours’ more talk. 

This time the Senate needs no 
House prodding. Although some of 
the old-timers think it’s a mistake, 
senators at the reins in both par- 
ties are straining to clear out at 
least by mid-August. 

= + 


Tax Outlook Dim 


| PROSPECTS for any cuts in fed- 


eral excise taxes at this time 
appear dim in view of the deepen- 
ing Korean crisis. 

With President Truman’s ac- 
tion authorizing the draft to 
build up the nation’s armed 
strength, there are indications a 
House-passed bill slashing excise 
levies will be tossed aside. 
Chairman George of the Senate 
Finance committee said considera- 
tion of a measure cutting so-called 
luxury taxes would continue pend- 
ing word from the administration. 
One member of the committee, 
asking that his name not be used, 
said any consideration of a tax 
reduction now is “just shadow- 
boxing.” He predicted the bill 
would be thrown aside. Some sena- 
tors said a tax increase and not a 


decrease may be needed. 
* + o 


Cuff and Desk Notes 


CCORDING to a statement is- 

sued by the Treasury depart- 
ment a few days ago, spending for 
the Department of Defense had 
been sharply reduced during the 
1949-50 fiscal year while various 
subsidies for farmers had gone up 
in a greater degree. Figuratively 
speaking, it might be said that on 
one hand we let the national se- 
curity slide while on the other we 
kept the farmers satisfied—politi- 
cally. 

* ? . 

C= ALVIN BARBER, long ac- 

tive in highway transportation 
affairs, first as an engineer in 
World War I, then with the U. S. 
Chamber of Commerce and the 
Hoover Conference on Street and 
Highway Traffic Safety, has been 
named to head the transportation 
division of the National Security 


B. LEARY JR., veteran Wash- 

* ington automobile dealer, last 
week received special commenda- 
tion from the Chrysler Corp., mark- 
ing his 25th year as a Chrysler 
dealer. He entered the motor car 
field here with his father in 1913, 


selling Ramblers and Jefferys. 
| * ~ 


HAIRMAN WALTER HALLA- 
NAN of the National Petroleum 
Council last week advised Interior 
Secretary Oscar Chapman that the 
petroleum industry is ready “to 
contribute its full share in meeting 
any emergency which may come to 
America’s door.” The industry can 
turn all its facilities “overnight” to 
national defense, he declared. 
o * a 
THE Highway Research Board 
has announced the formal open- 
ing of the research project south 
of Washington—on a_ southern 
Maryland road—which will com- 
pare the effects of concentrated 
truck traffic of various axle loads 
on one type of concrete pavement. 
This is Road Test No. 1, to be fol- 
lowed by others of vast importance 
to highway transportation. 
+ * + 


HE National Labor Relations 

Board got an increase of $65,000 
and a pat on the back from the 
Senate Appropriations committee 
when it reported out the omnibus 
appropriations bill. The report said 
the committee feels the board has 
done “an excellent administrative 
job.” 
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~ Glory keeps her ¢ 
glamour dry 


—~ 















| Miss Glory La Flame of Hollywood fame 

- Was glamorous, gorgeous and chic. 

i And she drove a big car—as befitting a star— 
: Luxurious, shiny and sleek. 






















cannot serve you, order direct for prompt shipment. 
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4 But it let in the rain when she lowered a pane 
Which dampened her glamour a trifle. 

S- e 
. - But windows all shut caused the glass to fog up 
2 And the air grew so stale she would stifle. 
1e i 
s Zz 
: | 7 eae s LD 
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I- 
. 
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; ~ 
a q a 
, 4 When she got to the set with her glamour all wet 4 “These Ventshades,” said he, ‘will protect her, you see, ‘ So now you can bet she arrives on the set 

Her director flew into a flurry. From rain and provide her with air. In condition befitting a star. 
‘ Then a property man stepped up with a plan And when the sun’s bright, she will take much delight, Come rain or come shine, she appears just divine 
, That calmed all the flurry and worry. In the way they protect her from glare.” With Ventshades adorning her car. 
: 
r {nen 
, 
1 You may not have any movie stars among your customers, but it’s 
; a dead cinch that you've got a lot of star prospects for Ventshades. 
>» | Who doesn’t want open-window ventilation when it rains, less 
Z sun-glare on bright days, a cooler car in summer and a handsomer 
4 automobile? Ventshades offer all these advantages and more. 
: They’re easy to sell, easy to install and are highly profitable for 

the dealer. Approved by 15 leading car manufacturers. 
‘ LIST PRICES: a ieee / mn. 
- 2-piece set $6.50 J AR 
4-piece set $12.50 Lj SF, lh ff fi . 
FEN : Manufactured Under Exclusive License: : 
Me ; »\ : ata ee oe 

. iMEMA)? 
‘ SOs 
, | wey AUTO VENTSHADE COMPANY ® Available for current and previous models. Order 
‘ P. O. BOX 1402 + ATLANTA 1, GA. from your usual source. If your regular supplier 


VENTSHADES SELL WHEN SEEN—DISPLAY THEM ON YOUR SHOW-ROOM CARS AND DEMONSTRATORS 
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FOB FACTORY 


(The opinions expressed herein are those of Columnist Allen and are not 
necessarily those of Automotive News.) 


By A. H. Allen 


N THE FORMING of flat-rolled steel for parts to be sub- 
bumpers, grille components, moldings 
and other trim—a high degree of interest is being shown, 
not only in the automotive field but also in other categories | 
of parts manufacture, in the idea of finishing steel sheets, 


strip or blanks in the flat, onow right on through washing 





sequently plated 


coating them with a water- 


soluble transparent plastic 
film which has sufficient strength 
to remain intact under forming 
pressures, thus avoiding scratches 
on the finished surface arising in 
handling or from die action. 
Several automotive factories have 
installed heavy abrasive belt polish- 
ing lines for grinding flat steel as 
it passes under them on a belt, 
giving a bright, clean surface on 
the side to be plated. The pieces 


“Open” for business...and getting i, too 


in increased sales... 
















Store fronts 
and Interiors 


by Pittsburgh 





PITTSBURGH 





‘Prepolishing of Parts 


Reduces Scratches si ating perfeetly sooth 


UTOMOBILE dealers all over the 
A country have found that modern- 
izing their showrooms with an “open- 
vision” front of Pittsburgh Glass and 
Pittco Store Front Metal has resulted 
and profits. An 
“open-vision” front turns the entire 
showroom interior into an eye-catch- 
ing, sales-producing display . . . helps 
make sales before the customers enter. 
And an “open-vision” store front goes 
on “selling” even after closing time. 

If your business needs a lift, ask your 


PAINTS ° 
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go directly to the plating depart- | 
ment, eliminating all the former} 
tedious hand polishing and buffing} 
which preceded plating. 
There is some thought being | 
given to applying the treatment 
even to body panels, fenders, | 
roofs and the like with the idea 
insuring a perfectly smooth 


reach the paint department. 


Much hand rubbing would be} 
leliminated, it is reasoned, by the | 
“prepolishing,” and any serious de-| 
fects in the steel might show up| 
before it was processed through 
stamping operations. 

One suggestion is for the steel 
mills to install the polishing equip- 
'ment and furnish polished and 
'coated flat material to the user. 
Doubtless such material would 
carry a fancy “extra” on the price, 
then through) but the premium might be worth- 
coating rolls and|;while if the predicted savings 
a drying oven,| “down the line” were realized. 
after which they * * * 
are ready for the J)jnlomacy Needed 


ss department. 
Pies Sea ‘to| FJIGHER prices being quoted to| 
| 


the desired shape, | the auto industry by a long 
the parts are| list of suppliers are meeting mixed 
again washed to| reactions. Some are accepted stoic- 
remove the plas-/|@lly in the recognition that they | 
tic film and in| Were inevitable. 

most cases can| Others are greeted with requests | 


and drying units, | 


A. H. Allen 


architect about Pittsburgh’s moderni- 
zation materials. He is familiar with 
these recognized leaders and will help 
you select a well-planned, economical 
design. Both of you can count on our 
fullest cooperation. If you wish, you 
-an arrange for terms through the 
Pittsburgh Time Payment Plan. 
When you remodel, remember this: 
A half-way job isn’t half good enough. 
Do a thorough job—inside and out—for 
the greatest returns in increased busi- 


For fac 


ness. 


| other metals are mixed in the glass melt, 





tions of many Pittsburgh Glass and 
Pittco Store Front Metal installations 
write for our free booklet. The coupon 
below is for your convenience. 


1950 


|} established relations between buy 
jand seller. 
* * + 


|New Heat Treatment 


; LEADING builder of automa 
| tic transmissions has installe 
a large continuous normalizing fur 
nace through which all gray iro: 





castings going into the assembl) 
are passed after being receive: 
|from the foundry. Following th: 


heat treatment, the parts follow 
through a series of dips in tanks 
containing caustic solution, acid 
cleaner, hot and cold rinse water 
j}and a final oil bath. 

With this setup, all strains which 
of using photosensitive glass for emblems, | Might be present in the castings 
instrument dials, dome lights, and ornamen- | 4re relieved, while the series of 
tal accessories. Designs can be reproduced| tank dippings scours off any trap- 
in tones of blue, red and sepia with lifelike | ped sand or other impurities on the 
effects, according to Juntunen-Bryan, licensed| surfaces of the castings before 
processors in the Detroit area. Corning Gless | they start through an_ intricate 
Works hat patented the proces Sub-micre| series of automatic machining oper- 

. : ations where a sudden tool break- 
acting in the way that silver nitrates do in| @28€ OF cracked casting might seri- 
ordinary film. Above, Thomas O'Leary, of /OUSly delay the production  se- 
Corning Glass, is shown making a compar- | quence. 
ative heat-resistance test. 





PHOTO GLASS FOR AUTOS?—Auto makers 
are reported to be studying the possibilities 


| + * + 
; ilinane @ —— | Machine Age 
From car Dulders tor suppers ‘O| TN A plant recently set up by an- 
a “kG oe neni ray in! I other transmission manufactur- 
to handle the justification in view | °F ies Ge eile ame ‘en 
of current costs, but it calls for| performs a complicated series of 
a little finesse to avoid disturbing | boring milling, drilling, reaming 
countersinking and tapping opera- 
tions on main cases at a rate of 
72 an hour. 

There are literally hundreds of 
holes, both straight and angular 
to be drilled, all being handled 
automatically through transfer-type 
horizontal two-way drilling ma- 
chines. Investment of $750,000 was 
made in the machining equipment. 

* > * 
Packing Their Bags 

HE hundreds of technicians, re- 
search experts and laboratory 
specialists working in General Mo- 
tors research laboratories just 
across Milwaukee Ave, from the 

. ‘ J GM building are gradually clearing 

tual information and illustra- jout their desks, files and cabinets 
preparatory to a move late this 
year to spacious new laboratories 
lin the GM technical center on 
Mound Road. 

Much more space will be avail- 
able in the new quarters, more 
equipment for research studies and 
a larger staff planned to man the 
}operation. They will be the first 
|to occupy the new center, and not 
all are relishing the prospects of 
the long jump to the suburbs, away 
from the corporation’s nerve cen- 
ter, although admittedly working 
conditions and overall facilities 
will be vastly improved. 

Old quarters reportedly will be 
taken over by Fisher Body for 
office space. 


Brake-Holder 


For Automatic 
Driver Tested 


SPRINGFIELD, Mass.—Under 
development for two years and still 
tentatively listed as “experimental,” 
a new Autostop for cars with auto- 
matic transmissions, produced by 
Wico Electric Co. engineers, is un- 
dergoing comprehensive tests at 
Boston, Pittsburgh and Baltimore. 

The latest tests are expected to 
| Show whether all the “bugs” in the 
;new accessory have been elimi- 
nated, 

Wico officials admitted that they 
| have purposely refrained from an- 
nouncing the invention pending the 
completion of tests to determine 
its practicability and reliability. 


p----- - - -- - - - - - ‘ The Autostop is designed to 
ring cars with automatic trans- 
THE “OPEN-VISION” front of this | milesions to - 
$ s a complete halt, with 
poet et a oo actually | Pittsburgh Plate Glass Company motor running, whenever the driver 
ee ee pete can dks cee, 2132-0 Grant Building. Pittsburgh 19, Pa. wishes. Function of the device is 
mobiles for sale even after the show- i to prevent autos from “creeping,” 
seussls dosech: Choenpenee obPdihed Without obligation on my part, please send me a FREE copy of 4 roll-backs and constant braking 
Plate Gloss is framed by a colorful | your book on modernization, **“Modern Ways for Modern Days.” a th i : 
> Way > Vice , > 
border of ivory and blue Carrara the Teter aan pa r aagng all 
Structural Glass and Pittco Premier ; he ‘aak te - ame a = ie 
Metal. An “open-vision” front like this { NAME... - ~~ ~~ ~~~ ~~~ -- =~ = 2a neon nnn nen ne nner nen nnn n ene eeee switch on the sian 's —_— fs. 
will help bring more business to your | added braking accessor rs = 2 n 
showroom, too. Architects: Von Storch | ano aoe sory, Autostop 
cetiiiden: tektites eam ek oe ea ane oe =a S not connected with the trans- 
an ’ » a. | mission. 
| A brake-holder, Autostop is based 
| Og OB ie i on an old idea, which has never 
yet been perfected to the foolproof 
| point, according to Wico. How- 
ever, they think they have mas- 
GLASS + CHEMICALS + BRUSHES + PLASTICS bored the brake-holder puasle at 
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last, but 
judgment. 


are withholding final 








Want to buy or sell something? A smal! 
investment in an AUTOMOTIVE NEWS 
WANT AD will bring quick results! 
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Epiror’s Note: Here is another 
in a series of articles written es- 
pecially for Automotive News by 
Ned Jordan, famed in the auto 
industry for the car he built 
(1916-1931) and the words he 
wrote about it. 


MAGINE a man, still danger- 
ously healthy, in a jet-propelled 
generation, recalling vivid memo- 
ries of four wars, two of them 
world wars, contemplating what 
the skilled men and women of 


America can do to educate Mr.| dreamed. RESEARCH, SCIENCE,!give me death.” 


Joe Stalin, if he underestimates 
their capacity. 

Their spirit 
a word of my own... 
ZOOMP AH. 

When some modern Webster puts 
it in the dictionary, his definition 
may be: “GAZOOMPAH ... a 
quality possessed by certain old- 
fashioned Americans .. . its loca- 
tion about six inches above the seat 
of their pants .. . cold efficiency, 
tempered with technique, experi- 
ence and judgment... (GA... 
from the Babylonian for GUTS... 
ZOOM, denoting speed .. . PAH, 
diminutive for “that’s that”). 

* + * 


is described by 
GA- 


Great Deeds 
JHEN I was a little tad, my 
father. Capt. John Jordan of 
the 34th Ohio, thrilled me with the 
story of Phil Sheridan coming 
hellity-larrup on horseback down 
the muddv road, velling “TURN, 
BOYS, TURN; WE'RE’ GOIN’ 
BACK.” 

Jeb Stuart, leading his cavalry 
of skilled Southern horsemen, 
riding hell-bent, with galling 
jeers, around the whole Union 
army. Gen. Grant, stepping 
from a barge after crossing the 
Mississippi from Louisiana, bor- 
rowing a horse and saddle to lead 
a handful of men upon Vicksburg 
to turn the tide of the Civil War. 

It’s 1898 and a battleship is sunk 

. “REMEMBER THE MAINE” 

. Admiral Sampson at San- 
tiago . Dewey at Manila ... 
Teddy Roosevelt and his Rough 
Riders at San Juan Hill ... IT’S 
STILL THE HORSE .... still the 
Navy. 

It’s 1914... . The “rule of thumb” 
period in the automobile industry 
was passing. The precision period 
of accuracy in machining and re- 
search learning the “know- 
how,” sparked by men like Leland 
and Kettering, had begun. 


* € « 


Building for War 
B* THE grace of God, Jeffery 
had built the four-wheel-drive 

Quad. It had been designed for the 
mining industry. It could travel 
where other vehicles could not. 
Capt. Cranston had been in Wash- 
ington for months, trying to sell 
te U. @ Arie... Bue... 2 
those things go, our foreign allies 
placed the first order. Later, Jef- 
fery, and then Nash, built them 
by the thousands. Other manufac- 
turers supplied other transportation 
needs. 

Then, someone asked: 

“Can’t these automobile manu- 
facturers make other things?” 


New ‘Defiance’ Tire 
Offered by Goodrich 

AKRON.—A new “Defiance” tire 
has been announced by B. F. Good- 
rich Co. and will be offered for the 
first time during the company’s 
July introductory sale. 

The new tread design has a cen- 
er safety zone, seven full ribs, zig- 
‘ag anti-skid blocks, is wide and 
lat and has buttress built shoul- 
lers. The company’s “rythmic float- 
ng cords” are used in its con- 
struction, it was said. 
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| John Dodge gave them the an- 
swer. He and Horace had been 
building vital parts for Ford cars 
and had just announced the new 

Dodge Brothers car. Both men 

were born manufacturers, with 

Horace leaning toward machine 

design perfection. They put their 

own character into everything 
they made . .. soundness, tough- 
ness, durability. 

One day a government man asked 
John whether they could build a 
'75-mm French artillery type gun. 

“Yes,” said John. “We will run 





1 aaa 


|| SOUTH BEND. 
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| For Americans 


Bendix Supervisors Hear 
Freedom Forum 
Supervisory 
jemployes of Bendix Products at- 
tended Freedom Forum presenta- 
ltions of “This Is Our Problem” 
held in the plant’s administration 

building auditorium. 

The forum, developed by Harding 
|college, Searcy, Ark., with the co- 
operation of advertising and _ in- 


REO IN LIGHTER WEIGHT FIELD—At the wheel of the new Speed Wagon is John Struble | dustrial representatives, is a sem- 


them through in lots of 100 at a) one of a group of special demonstrators who will tour the country this surnmer with the 


time.” They actually built them by | 


the thousands ... one of the mira- 
cles of the first World War. 


* * * 


| American Push 
[7s 1940, and the so-called “phony 
war” seems at a stalemate. Came 
Dec. 7, 1941 . . . Pearl Harbor and 
the old American GAZOOMPAH 
tore loose. 
can read is too young to remember 
what happened then .. . the most 
amazing demonstration of unified 
efficiency in production, of which 
the most extravagant optimists had 
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HYATT ROLLER 


Scarcely anyone who! 


Detroit, Michigan. 


low-priced truck. 
engineer, and Robert Wiltse, 
Reo Gold Comet gasoline engine. 


IDEAS, COOPERATION .. . VIC- 
TORY. 

It’s 1959 ... the cow paths in 
the hills of Korea echo with the 
medieval voice of MIGHT. The 
most inspiring words Harry Tru- 
man ever spoke ... and the most 
truly American, were: “We can’t 
be pushed around!” 

It’s the old, old story. Patrick 
Henry, before the Continental Con- 
gress, said: “Give me liberty or 
Cincinnatus left 


HYATTS py 


_in performance 


1) a aalllcanenleaelcntediaenlisatdinesdl needled nada cnmnate ceil ctl nee apeicetlamntan meal aedieall ee | 


Seeing him off at Reo's main plant in Lansing are Carl Cordtz, Reo sales 
special factory representative 


Mounted on the truck is a 


his plow for the same thing. Na- 
than Hale, standing before a firing 
squad, regretted that he had but 
one life to give for his country. 
Those boys were not kidding. 


“Well . . . we might as well do 
it now ... without mumbling our 
words. 


I, for one, don’t want to live in 
a country that has lost its GA- 
ZOOMPAH. .. . That's just another 
word for LIBERTY. 





Hyatt Roller Bearings are purposely designed and built first to last. 

Car, truck and bus manufacturers aware of this, also the ease of 
assembly and many other Hyatt advantages, write “Hyatt-Quiet” 
into their specifications, model after model. 

And over the years, used by the millions, Hyatts keep on proving 
how well correct bearing design, precision manufacture and 
proper application pay off in performance. Hyatt Bearings Divi- 


sion, General Motors Corporation, Harrison, New Jersey, and 





jinar on Americanism. The _illus- 
| trated talk, “This Is Our Problem,” 
originating at the college, has been 
presented by many _ industries 
throughout the country. 

Speakers on the four-day pro- 
gram were Earl May, supervisor 
of automotive brake sales; Ludwig 
Blake and Duncan Campbell on 
|special assignment; Leslie I. 
Wright, supervisor of aviation 
|products contracts; Leo N. Cun- 
|ningham, manager of publications 
|service, and Sam V. Harding, the 
division’s advertising manager and 
|director of the program as pre- 
sented in the Bendix plant. 
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Man from 
Mussourt! 








QO, this has nothing to do with Wash- 
ington... or politics... 


It has everything to do with the serious and 
important business of selling more goods 
through advertising. 

The man from Missouri we’re talking 


about is that proverbial character... the 





personification of skepticism... who lives 
by the maxim “Show Me!” 

Now Detroit may be in Michigan, but many direct de- 
scendants of this man from Missouri sit behind the most im- 
portant executive desks in this town. And in Flint, Lansing, 
and what have you. Missouri-minded management men who 
take nothing for granted. Men who aren’t ruled by habit. Or 
custom. Or tradition. Men who don’t slavishly ape their com- 
petitors in anything. Men who strike out fresh because their 
thinking is fresh, Their thinking—and the facts behind their 


thinking! 


Fresh Facts for the Missouri-minded 


‘Times change. Money and buying power shift. The popula- 
tion jumps nearly 50% in 30 years. Many a good advertising 
buy of yesteryear doesn’t stack up so well today. Yet so power- 
ful is the force of habit that they continue to appear in many 
a media plan. And in many cases that might well be afresh, 
non-Missouri thinking! 

Geared to today — its population... spending power... 
reading and shopping habits —is mighty Metro. It sells 
where you sell. Where 2/3 of all the goods in America are 
bought! Metro magazines give you the biggest magazine 
audience in the world! Bigger than any other magazine or 
Sunday magazine ever printed! Bigger than any regular net- 
work radio show, no matter how super its Hooper! Just look 


at the following figures! Metro delivers an audience of 
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15 million families! 38 million readers! And —at a cost com- 


pany treasurers will applaud! Metro is fitted to the Fifties! 


The Metro-Masses Consume 
Fantastic Amounts of Everything! 


This figure will give you an idea of the mighty buying power 
of the Metro-masses. They have approximately 68 billion 
dollars a year (that’s Si/lion, Mr. Missouri! ) of spendable in- 
come. They drive 12 million cars — 36% of all the cars in the 
country. And 12 million cars use large amounts of tires, spark 
plugs, accessories — and a// the things you make and market. 

And Metro to them is a great “Showroom-in-Print”’. 

Your own dealers can confirm that. For Metro’s member 
papers are true, tried, and trusted friends and allies of your 
dealers. Hundreds of them use these papers locally. They 
know their powerful pull. 

Let a Metro-man tell you the full, factual and exciting 


story of money-making Metro. 


Metro’s Audience — bigger than any 
magazine, Sunday Magazine or 
top radio program 


LATEST NET PAID CIRCULATION 


DEED ‘wats Hunde deagadanescgseeawes seaeawetenesuwea 15,406,708 
I I 6 sis isin uheick yds ie ehacen aie hie eee hae Seta ha 9,562,485 
I ov eek divs Kdteecccks diners 9,495,541 
AVERAGE OF 10 TOP NETWORK RADIO 

PROGRAMS (Estimated No. Homes Reached)....... 8,500,000 
RAE: sxdlep dune ce ak oe heen bee heh aians cis auaswiwkecukes 5,305,394 
RI PURPEED UPAR 5 i 5 dic a des csbwisedeseveds 4,429,260 
BAT CIREA Bee RE FOIE og ok vc vce ccnccccicsseiane 4,010,219 
WOMAN’S HOME COMPANION .................06. 4,000,156 
DN a oh se a Ce ae ate i ay oe 3,937,386 
CET Sa ekninns 5 eareesie entradas 3,140,371 


Sales Offices for Metro Magazines and Metro Comics ... NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO, LOS ANGELES 


Individually edited by 
these leading Sunday newspapers 


ATLANTA Journal « BALTIMORE Sun « BOSTON Globe and/or Herald 
BUFFALO Courier-Express »« CHICAGO Tribune «- CINCINNATI Enquirer 
CLEVELAND Plain Dealer « DES MOINES Register 

DETROIT News and/or Free Press +» INDIANAPOLIS Star 
LOS ANGELES Times »« MILWAUKEE Journal « MINNEAPOLIS Tribune 
NEW ORLEANS Times-Picayune & States « NEW YORK News 
PHILADELPHIA Inquirer - PITTSBURGH Press « PROVIDENCE Journal 
ST. LOUIS Globe-Democrat and/or Post-Dispatch 
ST. PAUL Pioneer Press « SEATTLE Times - SPRINGFIELD Republican 
SYRACUSE Post-Standard « WASHINGTON Star 


METROPOLITAN SUNDAY NEWSPAPERS, INC. 

















Gas Levies Lead Way 


Present State Car Revenues Surpass 1940 
Federal Income, Profits Tax Yield 


NEW YORK. -— Highway 
now pay more in state gasoline 
taxes and vehicle fees than all citi- | mediately before the war, in 1941. 
zens and corporations paid in fed-| The principal reason for these 
eral income and profits taxes 4 impressive gains is the increased 
decade ago, according to the Amer- | productivity of existing state gaso- 
ican Petroleum Industries Com-|jine taxes. Immediately before the | 
mittee. |war, for example, the states as a) 

Noting that in 1940 the federal | whole collected about $238,000,000 
government received $2,125,000,000 |annually from each cent of their 
from personal and corporate in- |motor fucl tax rates, but by 1949 
come and profits levies, the July- |this yield had increased to over 
August edition of the committee’s | $324,000,000.” 
bulletin reports: | Estimating the revenue yield in 

“Phenomenal increases brought! terms of each cent of the per | 
the annual yield from state auto- | gallon tax rate eliminates the 
motive levies to over $2,250,000,000 | effect of recent one-cent and | 
in 1949, which compares with about) two-cent per gallon tax increases 


users | $1,500,000,000 only three years ear- 
lier and slightly less than that im- 











and shows that “this greater 
yield is directly attributable to 
the large increases that have oc- 
curred in taxable fuel consump- 
tion, which grew from about 24,- 
000,000,000 gallons in 1941 to ap- 
proximately 33,000,000,000 gallons 
in 1949.” 

The bulletin comments that the 
increase in motor fuel reflects ex- 
pansion of motor vehicle ownership 
during the decade. Figures from 
the Bureau of Public Roads are 
cited which show that since the 
war alone motor vehicle registra- 
tions increased by 10,000,000. 


“The larger number of vehicles | 


has also brought far greater re- 
ceipts from state registration fees,” 
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| 


the bulletin continues. “This source, | 


together with operators’ licenses 
and other miscellaneous levies, pro- 
vided ...a gain of 62 percent com- 
pared with the 1941 prewar peak.” 

A chart accompanying the ar- 











CENTRAL MOTORS SELLS FLEET—These five Studebakers were turned over to the Thoma: 
J. Lipton Tea Co. by Central Motors, Pueblo, Colo. Officiating at the delivery are W. W 
Ridler, of Central Motors, right, and Jack MacDonald, district manager for Lipton. 


ticle portrays graphically what is| ously authorized federal aid is still 
termed a “veritable bonanza for| available for state highway use and 
highways.” In addition to the state an amount considerably larger than 
gasoline tax and vehicle fees, it is | this is now under consideration by 
pointed out, $900,000,000 of previ-| Congress as a further authorization. 


New Passenger Car Registrations, All States for May, 1950-1949 
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Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 
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Kenworth 


New Commercial Car Registrations, All States for May, 1950-1949 


Truck registrations by states are 
released here weekly, as com- 
pleted by R. L. Polk representa- 
tives in state capitals. 


Sterling 
Studebaker 
Willys-Overland 
Miscellaneous 
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en ee 49 5 239 4 10 | 90 3 158 2 99 65 3 | 3 57 4 68 6 818) '49 ee ee 
Ohio "50 7 1674 3 33 21~—«150 4 1247 364 ~—S—«SS2 54 12 12 162, «TN 83 1 4491 1°50 Ohio 
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Tennessee "50 1003 1 © 3. ©121 3 713 261 200 17 4 2 108 13 43 2, 2499 ‘50 Tennessee 
a i = ‘49 ~ 80! 3 4 3, 249 5 329 218 145 12 | 4 112) 14 54 2 1961 ‘49 ee 
Wyoming "50 186 1 1 26 132 59 54 2 ] 7 26 60 | 549 ‘50 Wyoming 
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All States "50. +134 140 34607 42. 427 +349«3773'~=S—«W:24) «28945 21 +7934 +8290 59 726 +129 234 39\ 3843. «-931'+«=«1905+~=«134~«=«90786 | ‘50 All States 
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Year "50 807, +807 150406. 200 2195 1497. 31593\ 499 119667 130 34687 38104 200 3918 768 1258 142 19244 4109 7954 731 418916 ‘50 Year 
_to Date ‘49/838! 678141951! 504 2548 «1566 47784; 653! 69129 ~=—s«179'-«3:1708) 38116’ 168 2557' 164 1918 89| 23279, 3546 17533 1449 386357|'49. - to Date 


The following advertised-delivered prices 
are based on factory retail prices at the 
factories, They include federal excise 
taxes and factory handling charges, and 
dealer delivery and handling charges. 








They do NOT include transportation 
charges, state or local sales taxes or | 153.75; 8-pass 4-dr. sed., $2,875; club cpe., 
optional equipment. | $2,133.75; stat. wag., $3,183.75. Windsor | 
AUSTIN. -A40—-4-dr. sed. (Devon), $1.,- -4-dr, sed., $2,348.50; 8-pass. 4-dr. sed., | 
480; stat. wag. (Countryman) $1,520. | $3,069.75; club cpe., $2,327.50; conv., $2,- | 
A9@—conv. (Atlantic), $2,345 (with auto- | 761; Newport, $2,656.50; Traveler, $2,- 
matic top, $2,525); sports sed. (hardtop), | 579.75; lim., $3,196. Saratoga—4-dr. sed., 
$2,750. (Delivered in New York.) — hie A + a ver ng a 
. - | -dr. sed., 2,783; club cpe., . 756.75; | 
colt ook en a. = ee ~- | conv. $3,263; Newport, $3,157.75. Town 
jetback sed., $1,909 (deluxe, $1,952); sea. | * Country—Newport, $4,027.75. Imperial 
epe., $1,856 (deluxe, $1.899): ‘bus " epe.. or. aoe... $5,000. Crowe leapertal—t-dr 
$1 803 ame aca 50. ke nies sed., $5,278.75; lim., $5,383.75. (Presto- 
sed. ‘$2,139; 4-42 Riviera sot $2,212: matic optional on Royal at $120.90, stand- 
aed cpe., $2,041; ‘conv., $2,476: Riviera, |°"¢ on other series. ) 
$2,139; stat. wag., $2,844. Roadmaster | CROSLEY—2-dr. sed., $882; conv., $882; 
Series 70—4-dr. tourback sed., $2,633; 4-dr, | Stat. Wwag., $915.50; roadster (Hotshot), 
Riviera sed., $2,764; sed. cpe., $2,528; | $872. Super—2-dr, sed., $951; conv., 
conv., $2,981; Riviera, $2,633 (deluxe, | $953.50; stat. wag., $984; roadster (Super | 
$2,854); stat. wag., $3,433. (Dynafiow | Sports), $925. 
standard on Roadmaster, optional on Spe-| DeSOTO—Deluxe—41-dr. sed., $2,006.25; 
cial and Super models at $169.20.) 8-pass. 4-dr. sed., $2,696.25; club cpe., 
CADILLAC—Series 61—4-dr. sed., $2.- | $1,995.75; Carry-All sed., $2,210.50. Cus- 
866; club cpe., $2,761. Series 62——4-dr. sed., |tom—4-dr. sed., $2,193.75; 8-pass. 4-dr. 
$3,234; club cpe., $3,150; conv., $3,654; | 8ed.. $2,882.75; club cpe., $2,175.75; conv., 
| $2.598; Sportsman, $2,508.75; stat. wag., 


Coupe DeVille, $3,523. Series 60 Special 
Series 75—4-dr. 7-pass. 


| $3,112.75; (Tip- 


|Toe Hydraulic Shift standard on Custom, 


4-dr. sed., $3,797. Suburban sed., $3,198.75 


sed., $4,770; 4-dr. 7-pass. Imperial sed., | ? 
$4,959. (Hydra-Matie standard on Series | 9Ptional on Deluxe at $120.90.) 
62 and 60 Special, optional on Series 61 | DODGE—Waytfarer—2-dr. sed., $1,755; 
and 75 at $174.25.) roadster, $1,744.50; bus. cpe., $1,628.75. 
CHEVROLET — Styleline Special—4-dr. | Meadowbrook—4-dr. sed., $1,865.75. Coro- 
sed., $1,450; 2-dr. sed., $1,403; club cpe., | met—4-dr. sed., $1,944.75; 8-pass. 4-dr. 
$1,408; bus. cpe., $1,329. Styleline Deluxe |sed., $2,634.25; club cpe., $1,931; conv., 
—4-dr. sed., $1,529; 2-dr. sed., $1,482; | $2,346; Diplomat, $2,240.75; stat. wag., 
club cpe., $1,498; conv., $1,847; Bel-Air, | $2,882.50. (Gyro-Matie optional on Coronet 
$1,741; stat. wag., $1,994. Fleetline Spe- | models at $94.60.) 
eial—4-dr. sed., $1,450; sed. cpe., $1,403.| FORD—Deluxe Six—4-dr. sed., $1,471.50; 
Fleetline Deluxe—4-dr. sed., $1,529; sed-|2-dr. sed., $1,424; bus. cpe., $1,332.50. 
cpe., $1,482. (Powerglide optional on De- | Deluxe Eight — 4-dr. sed., $1,545; 2-dr. 
luxe models at $158.50.) sed., $1,497.50; bus. cpe., $1,419. Custom 
GUIRYSLER — Royal — 4-dr. sed., $2,- Deluxe Six—4-dr. sed., $1,558; 2-dr. sed., 


Current Prices 


| 2-dr. 


| conv., 
| $2,189; 





club cpe., $1,511; stat, wag., $2,- 
Custom Deluxe Eight——4-dr. sed., 
$1,637; 2-dr. sed., $1,589.50; club cpe., 
$1,595; conv., $1,948; stat. wag., $2,106.50, 

FORD OF BRITAIN—4-dr. sed. (Prefect, 
cloth), $1,040; 4-dr. sed. (Prefect, leather), 
$1,077; 2-dr. sed. (Anglia), $947. (Deliv- 
ered in New York.) 

FRAZER —4-dr. sed., $2,359; Vagabond, 
$2,399. (Hydra-Matie optional on all mod- 


$1,511; 
027.50. 


} els at $158.50.) 


$1,495; 
(Deliv- 


4-dr. sed., 
wag., $1,797. 


HILLMAN MINX 
conv., $1,745; stat, 
ered in New York.) 

HUDSON Pacemaker 
$1,933; 2-dr. sed.. $1,912; 
933; conv., $2,428; bus. cpe., $1,806.50. 
Pacemaker Deluxe—4-dr. sed., $1,959.25; 
sed., $1,927.75; club epe., $1,959.25; 
conv., $2,443.75. Super Six—4-dr. sed., $2,- 
105; 2-dr. sed., $2,068; club cpe., $2,101.75; 
$2,628.50. Super Eight—4-dr. sed., 
2-dr. sed., $2,152; club cpe., §$2,- 
185.75. Custom Commodore Six-——4-dr. sed., 
$2,281.50; club cpe., $2,257.25; conv., $2,- 
809.25. Custom Commodore Eight 4-dr. 
sed., $2,365.50; club cpe., $2,341.25; conv., 
$2,893.25. (Super-matic optional on all 
models at $199.31.) 

KAISER — Special 4-dr. 
2-dr, sed., $1,939: club cpe., 
utility, $2,089; 2-dr. utility, 
epe., $1,889. Deluxe—4-dr. 
2-dr. sed., $2,049; club cpe., $2.069: 4-dr 
utility, $2,199; 2-dr. utility, $2,149; 
cpe., $1,999. (Hydra-Matiec optional on all 
models at $158.50.) 

LINCOLN — 4-dr. sed., $2,575.50; club 
cpe., $2,528.50. Cosmopolitan — 4-dr. sed., 
$3,239.50; club cpe., $3,187; conv., $3,- 
949.50. (Hydra-Matic optional on all mod- 


4-dr. sed., 


club cpe., 





sed., $1,989; 
$1,959; 4-dr. 
$2.039; bus. 
sed., $2,099; 





on New Automobiles 


$1,- | 


| 





bus. | 





(Ultramatic standard on Custom, optional! 
on other series at $185.) 
PLYMOUTH — Deluxe P19 — 2-dr. sed., 





| $1,507; Suburban, $1,855; bus. cpe., $1,- 
385.75. Deluxe P20 — 4-dr. sed., $1,566 
club cpe., $1,534.25. Special Deluxe P20 
els at $174.25.) 4-dr. sed., $1,644; club cpe., $1,617.50; 
MERCURY—4-dr. sed., $2,032; Model 72 | conv., $1,997; stat. wag., $2,387. 
club cpe., $1,979.50; Model 72-A club cpe., PONTIAC—Chieftain Six—4-dr. sed., $1,- 
$1,875; conv., $2,411.50; stat. wag., $2,-|745 (deluxe, $1,840); 2-dr. sed., $1,694 
560.50. (deluxe, $1,789); club cpe., $1,694 (deluxe, 


$1,789); conv. deluxe, $2,122; Catalina de- 





| NAS Rambler Custom mg tal $1,508; luxe, $2,000 (super deluxe, $2,058); stat 
| stat. wag., $1,808. Statesman Super—4-dr. wag. $2,264 (deluxe 2,343); bus. cpe 
| Sirast ton coe” $1033." Btatesme Cog. | $1,571. Chieftain Eight—4-dr. sed.. $1,813 
iia iae ee i 897: 2-dr. sed.. $1,872; | (deluxe, $1,908); 2-dr. sed., $1,763 (de- 
i o—- oS es omy ye 4-dr. ew ames = Re eee 
sed., $2, ; 2-dr. sed., $2,039; club cpe., oo : . ° . . - 
| $2,060. Ambassador Custom—4-dr, sed., = lla — 9 its td my 
$2,223; 2-dr. sed., $2,198; club cpe., $2,- Fy —— ° ow ' e. 
219. (Hydra-Matie optional on Ambassa- | a. Page os ee fa as 
dor models at $158.50.) (deluxe, $1,819); sed. cpe., $1,67: (deluxe, 
; Se $1,768). Streamliner Eight 4-dr, sed 
OLDSMOBILE—Series 76—4-dr. sed., $1,- $1,792 (deluxe, $1,887); sed, cpe., $1,742 
819 (deluxe, $1,887); 2-dr. sed., $1,761 | (deluxe, $1,837). (Hydra-Matie optional on 
| (deluxe, $1,829); sed. cpe., $1,745 (deluxe, | a1) models at $158.50.) 
| $1,813); club ecpe.. $1,719 (deluxe. $1,787); | RENAULT — 4-dr. sed., $1,035. (Deliv- 
conv., $2,135; Holiday, $2,003 (deluxe, $2,- | ereqd in New York.) | . 
| 108); stat. wag., $2,362 (deluxe, $2,504). | sTUDEBAKER—Champion Custom—4-dr 
|Series 88—4-dr. sed., $1,978 (deluxe, $2,-| sed., $1,519.25; 2-dr. sed., $1,487.50; club 
056); 2-dr. sed., $1,920 (deluxe, $1,998); | ope.’ $1,513.75: bus. cpe.. $1,419. Cham- 
sed, cpe., $1,904 (deluxe, $1,982); club| pion Deluxe—4-dr. sed., $1,597.25; 2-dr 
epe., $1,878 (deluxe, $1,956); conv., §$2.- sed., $1.565.50; club cpe., $1,591.75: bus 
294; Holiday, $2,162 (deluxe, $2,267); stat. | ope.’ §1.497. Champion’ Regal Deluxe 
wag., $2.520 (deluxe, $2,662). Series 98— 4-dr, sed., $1.676; 2-dr. sed., $1,644.50: 
|}4-dr. sed., $2,299 (deluxe, $2,393); 4-dr. | cub cpe., $1,670.75; conv., $1,981.25; bus. 
town sed., $2,267 (deluxe, $2,361); sed. |cepe., $1,576. Commander Deluxe 4-dr 
jepe., $2,225 (deluxe, $2,319); conv.. $2,-|seq $1,902.50: 2-dr. sed. $1,871: club 
| 772; Holiday, $2,383 (deluxe, $2,641). cpe.. $1,897.25 Commander Regal Deluxe 
| (Hydra-Matic optional on all models at|_4-ar sed., $2,023.75; 2-dr. sed., $1,992; 
$158.50.) club cpe., $2,018.25; conv., $2,328.50. Land 
PACKARD Eight 4-dr. ced.. $2,249 | Cruiser—4-dr. sed., $2.186.75. (Automatic 
(deluxe, $2,383); 2-dr. sed., $2,224 (deluxe, | optional on Commander and Land Cruiser 
|} $2,358). Super—4-dr, sed., $2,633 (deluxe, | models at $201.25.) 
| $2.919); 7-pass. 4-dr. sed. deluxe, $3,950; WILLYS-OVERLAND— Four Jeepster, 
|2-dr. sed., $2,608 (deluxe, $2,894); conv. | $1,492.82; stat. wag., $1,604.27 (four- 
deluxe, $3,350; lim. deluxe, $4,100. Cus-| wheel drive, $2,010.22). Six—Jeepster, §1,- 
tom—4-dr, sed., $3,935; conv., $4,480. ‘597.75; stat. wag., $1,688.52. 
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GIVES DEALERS MOST ADVANTAGES 


Completeness of Package Backed by Most Efficient Service 
is Big Factor 





Eight-Point Wholesale Package 
Gives Dealers Better Break 


Practically every dealer knows that deep down in the guts of a 
successful operation is his wholesale financing program. 
Without proper wholesaling he is stymied by his capital 


limitations. Commercial Credit’s intimate knowledge of 
dealers’ problems and how to handle them shows up in every 
item of the wholesale package it offers dealers. Many financing 
institutions don’t like to get very deep in this vital part of 
your business but they are willing and eager to get your good 
retail paper. Choose your connection by the value and extent 
of the wholesale plans it offers. Compare it with Commercial 
Credit’s 8-Point Package. If your present wholesale service 
doesn’t measure up . . . switch. Best way to make a thorough 
and fair comparison is to call in your local Commercial 
Credit representative and let him explain, point by point, 
how Commercial Credit service gives you an all around 
better break, 


Turn to Commercial Credit Financing for 


pate 
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TANG R OA 





in Increasing Time Payment Sales Volume 


HE way things are shaping up, it would be better than an 


F even money bet that your future sales, this year and next year, will show time payment 


_ sales in the majority. If it looks that way to you, we ask you to do some serious thinking 
about your present financing connections. Then do some investigating. Find out if you 
are getting the best kind of wholesale deal for yourself, the best kind of retail deal for 
your salesmen and your customers and the brand of SERVICE that protects and 
promotes your interests at every point. You be the judge . . . but make a real comparison. 


FIRST WITH LIFE INSURANCE 
ON CAR BUYER 


First great post-war innovation in national automobile financing was 
Commercial Credit’s inclusion of Creditor Group Life Insurance* in 
the financing package. In co-operation with one of the world’s 
greatest life insurance companies, a company as strong as the Rock 
of Gibraltar, Commercial Credit arranged for life insurance on the 
buyer to the extent of all unpaid instalments. Result . . . car free 
and clear to heirs or estate in case of death from any cause before 
completing payments. Further result . . . a selling point that went 
over big with the public . . . won sales, confidence, lots of good will 
for the dealers. Some other finance institutions followed suit later. 
A leader is always followed. (*Not available in California) 





Extra Benefits 





MORE THAN 300 OFFICES 


Automatic Insurance 
Protects Customers 


While the instinct to protect his person 
is strong in every man, he’s no slouch 
when it comes to protecting his wordly 
goods, either. That’s why smart auto- 
mobile salesmen never fail to point 
out to a prospective buyer the pro- 
tective benefits of buying on the Com- 
mercial Credit Plan. One of these 
benefits that makes a strong impression 
is the provision for ‘automatic’ 
insurance on his car. It doesn’t leave 
him open to the danger of delay in 
getting the coverage he wants. The 
minute he signs his contract, he’s 
covered ... for actual value. If he 
drives out of your shop and right into 
a crash .. . (it has happened) his 
insurance takes care of the damage. 
Dramatize this. Cite cases, which we 
can give you. It’s a sales help. 


whe 
Se eon 


and more profitable t 





Millions for Dealers 
in Toughest Times 


Thousands of auto dealers will always 
remember the financial support given 
them by Commercial Credit in black 
years. Particularly do old_ timers’ 
memories go back to that dismal era 
in 1933 when all the banks were closed, 
bank accounts frozen, for at least nine 
days and in some cases for longer. 
During that Bank Holiday, Commer- 
cial Credit guaranteed payment to 
manufacturers to keep cars coming. 
In the war years, many other finance 
institutions took a look at the car-less 
years ahead . fled to the hills. 
Commercial Credit beat the drums, 
urged dealers to buy used cars, 
supplied millions in cash to back them 
up... keep them in business. 
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C DUY meni 


A Subsidiary of 


Commercial Credit Company Baltimore * Capital and Surplus Over $100,000,000 


Appeal to 
Prospective Buyers 


Your salesmen assuredly know their 
stuff as far as your cars are concerned. 
They couldn’t be salesmen, otherwise. 


But it’s possible that they haven't 
gone into the fine points of your time 
payment plan like they might. Perhaps 
your financing plan doesn’t include all 
the features it should. Perhaps the 
service doesn’t back them up satis- 
factorily. Frequently the difference 
between having a prospect sign up 

. or walk out with a promise to 
return . . . may lie in the failure to 
present a seemingly small argument. 
Commercial Credit's 


For example, 

accident insurance, hospitalization 
insurance and bail bond protection 
features have often given salesmen 


the extra something that nets a closing. 
Don’t forget them, 
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Commerciat Crevitr Corporation 


IN PRINCIPAL CITIES OF THE UNITED STATES AND CANADA 








20 





Lawsuits Affecting Dealers... . 
Court Decisions 


By Leo T, Parker jinsurance policies after the same 
Attorney at Law }are renewed, and the bill for the 
a a higher court held|insurance is received from the in- 
that where two motor vehicle|surance company’s agent. This is 
drivers were negligent and injured|bad practice and may in 
a third person, the owners of the| heavy financial losses. 
vehicles are jointly liable. This| For example, in Mallard v. In- 
court also held that if negligence|qemnity Insurance Co., 216 S, W.| 
of only one driver caused the in-| (2d) 263, the testimony showed that 


result 


juries, this driver is solely liable. an automobile policy expired on| 
For example, in Rockey v. Gla- |July 31 and the automobile was 
cier, 209 Pac. (2d) 291, it was |wrecked Aug. 30. The insurance 


shown that an automobile driven |company wrote the owner of the 
by one Glacier was thrown |automobile a few days later and| 
against a pedestrian when an- | sent a bill for a renewed insurance 
other automobile driven by a neg- | policy, stating that the policy gave 
ligent driver collided with Gla- | protection from expiration of the 
cier’s automobile. lold policy on July 31. 

The injured pedestrian sued both | Immediately on receiving the | 
Glacier and the negligent driver. | jetter from the insurance com- | 





The higher court held the latter) pany the owner of the wrecked 
solely liable. a | car sent a check for the amount | 
: | of the bill for the new policy, 
Pay Premiums Promptly | and notified the company of his | 
T IS common practice among} ¢laim, 
automobile owners to pay for In subsequent suit the higher | 


mec 
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HAS WHITE TILED RECEPTION ROOM FOR CUSTOMERS—George Byers Sons, one of | 


the largest DeSoto-Piymouth dealers in the Midwest, recently opened its new plant at 213! 
Gilbert Ave., Cincinnati. —__ : 


court held that the insurance com- | (2d) 330, the testimony showed 
= need _ pay “— a and/ that an automobile owner, named 
said: “.. . It seems clear that on| Erwin, made an agreement with 
Aug. 20 (the date the automobile a used automobile dealer to sell 
was damaged), there was no valid} hi tomobil : 
binding contract of insurance be-| ™S ®UtomobHe. 





|tween the parties.” | Erwin delivered the certificate of 


title to the dealer and signed his 
|name to the blank transfer printed 


* * * 


Title in Blank 
CCORDING to a recent higher 


did not fill in the name of the 
court, a “title in blank” is not|transferee and refused to comply 
a legal nor lawful transfer of an|with the dealer’s suggestion to go 
automobile. |before a notary public to swear to 
For example, in Erwin v. South- | the transfer. Sometime later the 
western Investment Co., 215 S, W. | dealer applied to Southwestern In- 





DPoaler: se Select-0-Seat 


and sell more cars! 


CH00sE YouR Own ComFoRT” 


Take advantage of this latest major develop- 
ment in seat cushion spring construction. 


(A demonstration 


does it!) 


It’s easy to convince every new car buyer and owner how indispensable “Select-O- 


Seat” is for lasting satisfaction. A simple demonstration 
adjusted whenever desired. 


Just remove the cushion, turn it over and, without disturbing the upholstery, flip 
a few extra adjusting coil springs into the open spaces of “‘Select-O-Seat's” special 


design. 


The result is greater firmness for those who have special comfort requirements, 
or who need increased eye level for safer driving vision. Only “Select-O-Seat”, 
(factory-installed in over 3,000,000 new cars of eight leading makes), can be so 


adjusted by the dealer to assure greater comfort for life! 








“Select-0- 


CHOOSE YOUR Own ComForr” 
L. A. YOUNG SPRING & WIRE CORPORATION 


GENERAL OFFICES: DETROIT Tl, MICH. © IN CANADA: L. A, YOUNG INDUSTRIES, LTD., WINDSOR, ONT. 


Unless the entire spring cush- 
ion is a “Select-O-Seat" de- 
sign, the extra pocketed coils 
cannot be added to prevent 
this discomfort, shown above. 


cy 
= 


New car dealer service men 





can flip as many extra springs 
as desired into base of cush- 
ion to suit most exacting need 
for “personalized” comfort. 


shows how it can be 





Whenever desired, ‘Select- 
O-Seat” can be adjusted in 
minutes for greater than aver- 
age buoyancy, and to raise 
eye level for safer vision. 


Seat 






'on the back of the certificate, but} 


| vestment Co. for a loan, represent 
|ing that he owned the automobik 
|and that he had bought it fron 


s | Erwin. 


The loan company made the loan 
and took a mortgage on the car 
and filled in the name and address 
of the dealer as the transferee in 
the certificate of title. Also, the 
stenographer of the loan company 
filled in the blanks and signed the 
certificate in her official capacity 
as a notary public. 

The higher court held that Erwin 
could take possession of the auto- 
mobile from the finance company, 
and said: “The only thing which 
Erwin did which had any tendency 
to show Dunn’s (used car dealer’s) 
authority to deal with the car at 
the time the loan was made was to 
permit him to take possession of 
the certificate of title with the 
transfer signed in blank.” 

on e * 


Mortgagee Is Loser 
A RECENT higher court held that 
if a person mortgaged a motor 

vehicle, he is liable for the value 
of tires and other accessories placed 
on the vehicle by an innocent party. 

For example, in Harlan v. Men- 
nenga, 40 N. W. (2d) 48, the tes- 
timony showed facts as follows: 
One Mennenga purchased a motor 
'truck on time from the Hawn Mo- 
jtor Co. Mennenga gave to the 
|Hawn Motor Co. a chattel mort- 
|gage on the truck. 

This instrument was _ recorded. 
Later Mennenga obtained from one 
| Harlan a lime body and other parts, 
|such as tires, engine head and 
| valves, and rear end assembly, 
which were installed on the truck. 
| Mennenga failed to pay the in- 
| stallments due on the truck and 
| the Hawn Motor Co. foreclosed 
| the above mentioned mortgage 
| on the truck, and repossessed the 

truck from Mennenga, Harlon 
| filed suit against the Hawn Motor 
| Co, for value of the accessories 
he had installed on the truck. 
| It is interesting to observe that 
|the higher court ordered the Hawn 
porypend Co. to pay Harlan the value 
|of equipment as follows: The lime 
| box $500; three tires and tubes $165; 
|head and valves for engine $29; 
‘rear end assembly $100. Total $794. 
a 





'Must Refund Money 

| Aes to a recent higher 
court the purchaser of a stolen 
automobile cannot recover the pur- 
chase price from the seller, unless 
he proves that (1) he returned the 
stolen automobile to its legal own- 
er; or (2) refunded the money re- 
ceived from one to whom the car 
was innocently sold. 

For example, in Willis, 52 S, E. 
(2d) 39, it was shown that the 
C and J Used Car Co, sued one 
Willis to recover the money paid 
him for a stolen automobile sold 
to one George. 

The higher court refused to ren- 
der a judgment in favor of the 
j}automobile company because it 
| failed to prove that it had refunded 
ithe money received from George 
for the automobile. 

* = © 


Ky. Official Rules 
On Visitor’s Permit 


| FRANKFORT, Ky.—Atty. Gen, A. 
E. Funk has ruled it improper for 
|a circuit clerk in Kentucky, whose 
}duty it is to issue motor vehicle 
operator’s licenses, to issue a non- 
resident a license to operate a mo- 
| tor vehicle, if the applicant’s license 
|}has been revoked in the state of 
|his residence. The inquiry was 
|made by Fred Evans, county judge. 





Burgh Sells Dodge Deal; 
Buys Into Another 
Gardner & Sons (Dodge-Plym- 
outh) has been formed in Rose- 
land, a Chicago suburb, buying 
| the firm of Ralph Burgh, Inc. In 
announcing the sale of his deal- 
| ership, Burgh also made known 
that he has purchased an inter- 
est in Ralph Eddy, Inc. (Dodge- 
Plymouth), located at 2423 N. 
Clark St., Chicago, with used-car 
sales outlets at 3838 N, Western 
Ave, and in suburban Berwyn. 
Burgh and Eddy, former vice- 
presidents of Commercial Credit 
Co., with which they were asso- 
ciated for 18 years, left that firm 
to set up Dodge-Plymouth dealer- 
ships in the Chicago city and 
suburban areas, 
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The more important the market, the more 
it pays you to increase your sales work in 
it. In the big Chicago market, you give 
your promotion extra power when you use 
full pages in Chicago Tribune newsprint 
color. 

Newsprint color attracts attention faster 
and holds it longer. With full pages, you 
can give effective display to your entire 
line or make a striking presentation of a 
single model. 

To stimulate buying action at the local 
level, there is nothing in the Chicago mar- 
ket to compare with Chicago Tribune 
newsprint color pages. They pave the way 
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for maximum response from the audience 
which accounts for the bulk of new car 
registrations in Chicago and suburbs. 

In addition, newsprint color pages in 
the Chicago Tribune build sales and pres- 
tige for your line in hundreds of midwest 
cities and towns in which the Chicago 
Tribune has been a major selling force 
since the earliest days of the automotive 
industry. 

Ask your Chicago Tribune representa- 
tive to tell you how advertisers are now 
using newsprint color to increase their 
consumer franchises in the Chicago 
market. 
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42.0% 25.2% 18.2% 
CHICAGO PAPER PAPER 
TRIBUNE B c 


Chicago Tribune Representatives: 

A. W. Dreier, 1333 Tribune Tower, Chicago 1i 

E. P. Struhsacker, 220 E. 42nd St., New York City 17 

W. E. Bates, Penobscot Bldg., Detroit 26 

Fitzpatrick & Chamberlin, 155 Montgomery St., San Francisco 4 
also, 1127 Wilshire Blvd., Los Angeles 17 

MEMBER: FIRST 3 MARKETS GROUP AND 

METROPOLITAN SUNDAY NEWSPAPERS, INC. 


New Savings in Color Plates 


You can use your present magazine or direct mail 
color engravings for Chicago Tribune newsprint 
color. Enlargements from magazine and direct mail 
originals cut plate cost and production time as 


much as 50%. Ask to see specimens. 





Percentage of expenditures placed 
in each Chicago newspaper by 
automotive advertisers. 

Year 1949 
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Highways & Safety... 


Loss of 10,000 Lives 
Laid to Lighting 


By Tom Hewitt 
Staff Writer 


CCIDENTS which could be pre- | 
vented by good street lighting | 


cost the nation 10,000 lives and 
$187,000,000 annu- 
ally, believes Dr. 
James E, Leben- 
sohn of Chicago, 
who recently 
made a study re- 
ported by the 
le Street and Traf- 
AUTOMOTIVE fic Safety Light- 
ing Bureau. 


NEWS Assuming that 
Ie a ee Lebensohn’s esti- 
mates are correct, it would mean 
that, except for poor lighting, in- 
stead of 31,800 traffic fatalities last 
year there would have been only 
21,800. 

Pointing out that two-thirds of 
all auto accidents occur in the 
country, Lebensohn said that ef- 


MATIONAL SAFETY 
COUNCIL'S 








forts to provide proper lighting 
on roads have so far been con- 
fined mostly to congested urban 
areas. 


Shifting and irregular illumina- 


jtion that is provided by automo- 


bile headlights is not sufficient on 
city streets or heavily traveled 
highways, he said. Needed are 
fixed sources of light, capable of 


giving illumination of varying de- | 


grees of intensity, depending on 
the number of vehicles and pedes- 
trians that regularly use the 
routes. 
+ + * 

O POINT out the need for bet- 

ter night lighting, Lebensohn 
said the National Safety Council 
asserts that 35 percent of all night 
traffic accidents are traceable to 
inadequate lighting. 

“The overall ratio of night to 
day fatalities has increased from 
1:1 in 1930 to 1.4:1 at present,” he 
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carelessness, fatigue, speeding « 


drunkenness.” 
* + + 


Lights Reduce Deaths 
Traffic deaths at four importan 
street intersections in San Fran 
cisco were reduced 71 percent ir 
one year by utilization of moderr 
lights, according to Mayor Elmer 
E. Robinson. 


Average Speeds 
On Wis. Roads 
Drop 2'2 Miles 


The speed zones gradually being 
established at hazardous locations 
on Wisconsin’s trunk highway sys- 


PHILADELPHIA EXHIBITS ‘SCARE’ MOTORISTS—A four-day Operation Safety show was|tem as well as the new open road 


held just before the long Fourth of July weekend to show the city's motorists the results 
Live’ displays, such as the one shown, were used. An exhibit of the 


of careless driving. 


speed limit law are reducing the 
average speed of vehicles on the 


Philadelphia Automobile Trade Assn. showed five wrecked cars in an attempt to drive home state’s highways. 


the need for sane driving. 


Average speed of all vehicles on 
Wisconsin roads during May and 


said, “due to the lag of night |mobile accidents are brought about|June, as checked at 17 locations 


lighting in relation to the growth 


of traffic.” 
Giving a _ further 





example, 
said that when Los Angeles 
proved its street lighting in 1947, 
night pedestrian deaths were re- 
duced 33 percent from 1946, “Auto-|ously attributed to _ inattention, 


he | of one often results 


im-|the accident. 





Best tire value starts INSIDE...with | 


B.F Goodrich 


“RYTHM RI DE”. - « GIVES YOU MORE SAFETY, COMFORT, MILES 


EMMETT KELLY 


World’s most famous circus clown, says: 





“LOOK INSIDE FOR 


INSIDE PROOF” 


“Under the Big Top the secret of 
top performance is teamwork,” 
says Emmet Kelly, “And a look 
inside a B. F. Goodrich Silvertown 
shows that’s true of tires as well.” 

Look inside a B. F. Goodrich 
tire yourself. Note how the cords 
are precision-spaced in live rubber 
with no cross-threads! That's 
why they flex in rythm(see below) 
to give you the best tire value at 
no extra cost—“Rythm Ride!” 


You can cash-in on “Rythm 
Ride” by handling B. F. Goodrich 
tires. See your BFG salesman or 
write the B. F. Goodrich Com- 
pany, Akron, Ohio. 


IF YOU CAN TELL WHICH CIRCUS RIDERS ARE BEST, YOU CAN TELL WHICH TIRE IS BEST: 





rider and clowns above. 


I Every tire has thousands 
of cords that flex as you 
ride. In most tires, these cords 
are hampered by non-working 
cross-threads, Result: They’re 
out of rythm like the bareback 





B. F. Goodrich tire cords 

have no cross-threads to 
hinder their action. They work 
in rythm like the circus stars 
above. Carry impact from one 
to another, smother road shock, 
reduce wear, cushion bumps. 





Most tire cords are bunched 

and gapped by slender cross 
threads. Weak spots, “slacker 
cords”, overworked cords re- 
sult. BFG cords, instead, are 
sealed in live rubber, with uni- 
form spacing and tension, 





Look inside—then decide. 

Only B. F. Goodrich has the 
equipment and skill to give you 
“rythmiceflexing cords” in 
every tire for every need. The 
B. F. Goodrich Company, 
Akron, Ohio, 





| by a combination of circumstances,” |0n typical roads, was 2% miles an 
|Lebensohn said, “and the removal|hour below the averfges recorded 
in avoiding |® year ago, it is reported. The new 
The more certain|#verage speed for all vehicles was 
seeing provided by good lighting | found to be 46.2 miles per hour, the 
reduces the accident quota previ-| highway commission said. 


With the exception of the heavy 
truck classification, average speeds 
|of vehicles were found to be below 
the prewar average. 


The new Wisconsin speed laws 
allow a maximum of 65 miles an 
hour during the daylight hours 
and 55 miles at night. Additional 
speed zones at locations selected by 
traffic experts control traffic at 
varying speeds down to 15 miles 
an hour. 

The highway commission also 
reported that May traffic volume 
was substantially above that of last 
year. Increases ranged from about 
4 percent to nearly 23 percent at 
checking locations. 


N. C. Parley 
Governor’s Group Seeks 
To Cut Road Deaths 


In an effort to reduce deaths and 
injuries on North Carolina’s high- 
ways, the governor’s special com- 
| mittee, under chairmanship of John 
|A. Park, editor-publisher of the 
| Raleigh Times, has discussed the 
| subject at a recent meeting. 
| Through June 22, 399 persons 
|have been killed and 5,286 injured 
in traffic accidents in North Caro- 
lina. 

Gov. Kerr Scott told the 500 per- 
sons attending that inspection of 
vehicles, which was tried and then 
dropped, should be resumed. 

Other speakers were Carlton Al- 
exander of MacLean Trucking Co.; 
Harold Pitser, of Sanders Motor 
Co., Raleigh, and Herman Hoose, 
traffic engineer. 


* * + 
| California Vehicle Traffic 
|Rising About 10% Yearly 
Car and truck traffic on Califor- 
|nia’s highways is continuing to in- 
|crease at a rate of nearly 10 per- 
cent annually. 

The state board of equalization 
indicated this in a report which 
stated that 274,595,034 gallons of 
| gasoline, liquefied petroleum and 
other motor fuels were taxed dur- 
ing March. In addition, 13,039,394 
|gallons of untaxable butane were 
| distributed. The fuel taxes during 
|March brought in more than $10,- 
| 300,000. 
| 











* * * 


Mass. Honored 
| 


| Massachusetts Registrar of Mo- 
|tor Vehicles Rudolph F. King re- 
ceived a wire from Ned H. Dear- 
born, president of the National 
Safety Council, citing the common- 
wealth’s “astonishing record of 
lonly one death over the four-day 
|holiday” (July 4). He congratu- 

lated King, Gov. Dever, police of- 
|ficials and citizens of Massachu- 
| setts. 





* * * 


Pa. Pike Use Rises 


Revenues of the Pennsylvania 
Turnpike for the fiscal year ended 
May 31 increased 21.9 percent over 
the preceding year, while the num- 
ber of vehicles using the super- 
highway was 10.1 percent higher. 

. * + 


| 
Florida Road Toll 


Florida highway accidents 
snuffed out 377 lives and cost 
nearly $25,000,000 in the first five 
months of this year. 
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By Bethune Jones 

Staff Correspondent 
uo freight carriers will face 

the most serious threat of ad- 

verse legislation since prewar days 
when the legislatures of 44 states 
convene in regular session next 
year, a survey of current trends in 
state capitals throughout the coun- 
try reveals. 

In addition to sharply-increased 
opposition toward liberalization 
of size and weight restrictions, 
there will be well-organized pres- 
sure for more stringent enforce- 
ment of size and weight laws and 
heavier penalties for violators, 
and for higher taxes of both puni- 
tive and revenue-raising origin. 

While comparatively few legisla- 


tures convened this year and their | 
enactments in several instances | 


were favorable to the trucking in- 


dustry, there nevertheless have | 
been ample indications of the) 
rougher state regulatory road | 


ahead for motor carriers. 
. * > 


A PREVIEW of the battle which 

will be waged next year in 
other legislatures between truck 
and anti-truck interests was pro- 
vided in the 1950 New Jersey leg- 
islature. After protracted contro- 
versy attracting nationwide atten- 
tion in transportation circles, the 
lawmakers enacted a bill boosting 
truck registration fees by some 
$2,000,000 a year; imposing new 


axle weight restrictions, and pro-| 


viding severe penalties for over- 
loading. 

Passed at the insistence of Gov. 
Driscoll’s administration over strong 
objections from the trucking indus- 


Rough Road for Haulers 


Many Adverse Bills to Be Considered 
By Legislatures Next Year 








try, New Jersey’s new law restricts | 


loads to 22,400 pounds on a single 
axle and 32,000 pounds on a tan- 
dem axle. It leaves unchanged, 
however, allowable gross weights 
of 30,000 pounds on a two-axle four- 
wheel vehicle; 40,000 pounds on a 
three-axle six-wheel unit and 60,000 


pounds on tractor-semi-trailer and | 


truck trailer combinations. 

No change is made by the act 
in length or width of units, but 
height is increased from 12% to 
13% feet maximum. The latter 
was agreed upon for the benefit 
of motor-car carriers. 


The new axle weight limitations | 
in New Jersey do not apply until | 


March 31, 1955, to any vehicle reg- 
istered in the state prior to March 
1, 1950, or contracted for purchase 
by New Jersey residents prior to 
that date. The limits apply next 
Jan. 1, however, to all out-of-state 


vehicles and to any new vehicle | 


registered in New Jersey which 
was not ordered by March 1, 1950. 


+ * * 


@GIGNIFICANCE of the New Jer-| 

sey controversy lies not so} 
much in the legislation enacted, | 
which leaves limits still less strin- | 


gent than are in effect in many 


other states, as in the fact that | 


anti-truck interests succeeded in a 
drive of a type which they have 


indicated will be pressed on a wide | 


front next year and which is aimed | 


at the imposition of as severe re- 
Strictions on the trucking industry 
as local political circumstances will 
permit. 

Legislative action in other 
states this year was less indica- 
tive of the pressure which may 
be expected next year and in 
several states was advantageous 
to the trucking industry. 
Liberalization of motor vehicle 


size and weight restrictions was in- | 


cluded in an omnibus bill enacted 
in Rhode Island to recodify and 


modernize the state’s motor vehicle | 


laws. The measure makes these 
changes with respect to truck size 
and weight: Increases legal over- 
all length of trucks from 35 to 40 
feet, which already was the maxi- 
mum for buses; increases maximum 
over-all length for tractor semi- 
trailers from 45 to 50 feet; increases 
allowable weight of three-axle trac- 
tor semi-trailers from 50,000 to 56,- 
00 pounds; increases allowable 
veight of four-axle combinations 
o 60,000 pounds. 

A bill enacted in Mississippi in- 
reased weight limits based on tire 
izes by permitting an additional 
00 pounds per wheel and 1,000) 
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ishable products produced in Mis- | 
sissippi. Another new Mississippi | 
law removes restrictions on the 
distance trucks may be ordered 





driven for weighing purposes. 
New MHampshire’s legislature 
enacted a bill imposing a 2 ',000- 


|pounds per axle, but retained the| pound axle weight limit on trail- 


maximum single axle weight limit : : . . 
of 18,000 pounds. to restrictions in effect in neigh- 
ai ae. | boring states of Maine and Mas- 

sachusetts, was written into a 

yaar also enacted legis-| bill which originally called only 
lation allowing automobile} for elimination of a requirement 
transporters’ vehicles a height of| that a manufacturer’s certificate 
13% feet, and a measure increas-| be on file in the state motor ve- 
ing the allowable weights for over-| hicle department for all such ve- 
loading permits to haulers of per- | (Continued on Page 29, Col. 1) 











Looking Ahead Through 


PLEXIGLAS 


er trucks. The new limit, similar | 


1950 








CONTAINS 20,000 SQUARE FEET OF SPACE—The new building of Criswell Chevrolet Co., 


| Altoona, Pa., was dedicated recently with an open house attended by 10,000 visitors. The 
service section has 14 repair stalls and 12 twin-post lifts. The parts department contains 


| 150 bins. 









Visilite Sun Visor Ends Glare — 
Sells on Sight—Piles up Profits 


Custom built for all cars from 1942 on. Easily installed 
in one minute on curved windshields. Demonstrates and sells 
itself— on sight. Approved by leading new car manufacturers. 


Here’s a money-maker for automotive dealers 
and servicemen. Visilite Sun Visors sell on sight 
to every driver who wants freedom from glare 
and eye-strain. Made of optically-true green 
PLEXIGLAS by the Visilite Corporation. 


In 60 seconds, you can snap Visilite into place 
inside curved windshields. Flush against the 
glass, Visilite banishes 88% of sun and road 
glare, reduces sun heat, increases driving safety 
and reduces driver fatigue. It does not interfere 
with clear view or the color of traffic lights. 


PLEXIGLAS is a trade-mark, Reg. U. S. Pat. Off. and in 
principal foreign countries. 


The Visilite actually sells itself. Experience proves 
that 75% of new car customers who see Visilite 
on a show-room car—buy it. It’s one of the 
fastest-selling, easiest-to-install accessories you 
can stock ...and it’s profitable. For full details 
get in touch with Visilite Corporation, Saginaw, 
Mich. The Visilite Sun Visor is just one of many 
applications of PLexicuas acrylic plastic in the 
automotive field. Others include rear windows 
for convertible cars, tail and stop light lenses, 
steering wheel medallions, radiator ornaments, 
escutcheons and instrument panel dials. 


CHEMICALS FOR INDUSTRY 
== 


ROHM ¢& HAAS 


COMPANY 
WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


Representatives in principal foreign countries 











4 
q 





XUN 





24 


Dealer 


Frank B. Kennard has 
named service manager of Webber 
Motors Co. (Dodge-Plymouth), serv- 





ice department, 1313 Harney St.,| 
Omaha. Larry R. Foster was 
named service supcrintendent at 


the firm’s 2615 Farnam St. location. 
* * * 


Catnes Improving Lot 
Citnes Chevrolet, Nanticoke, Pa., 
is improving its used-car lot with 
five lollypops, an “OK” neon sign 
and a closing office. The lot meas- 
ures 55 by 160 feet. James J, Dor- 


ris is uscd car manager. 
* * * 


Wis. Vehicle Department 
Lists 10 Dealer Changes 


A list of dealer changes issued 
by the Wisconsin motor vehicle de- 
partment shows that Earl's Sales 
& Service Garage, Green Bay, has 
added Willys to its Reo line; Tohm 
Sales has given up Kaiser-Frazer 
for Reo; Alft Garage Co., Inc., for- 
merly a Chrysler-Plymouth, Inter- 
national-Harvester dealer, is now 





The Sayidat 








been selling only used cars, 


would swap seats with y 
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Doings 


and that 
Nash Waussau, Inc., has changed 
‘its name to Bill Rohlf, Inc. 


out of business. Marinette Hudson 
|Sales & Service, Marinette, sold to 
| Courthouse Hudson Sales & Service. 
Lindquist Garage (Packard), Mer- 
rill, sold to Hestad Garage. Jacob- 
son Motor Sales (Hudson), Water- 


one was named to replace Veterans 
Garage Service (Willys), Kenosha; 





}outh), Oconomowoc. 


* * * 
Bauer Takes Nash 
Appointment of the newly- 


formed Fred Bauer Motors as 
Nash dealer in Portland, Ore., 
is made by W. E. Boyer, north- 
west zone manager for Nash. 
The firm, headed by Fred M. 
Bauer, bought out the former 
dealer, Propst Motors, and has 
taken over the Propst location 


Five dealers were also listed as | 








|town, sold to J. W. Tatge Co, No} 


| 
| 


; * CARSWELL MOTORS OPENS NEW HOME—This DeSoto-Plymouth dealership in Boone, 
Beloit Motor Co. (Packard), Beloit, | la., has completed a 50-by-50-foot addition to the building it has occupied for 13 years. | 
or J. W. Tatge Co, (Dodge-Plym- | the structure, which is located at Seventh and Allen Sts., is modern throughout. Joe Carswell 


is the owner. 


For the last 2% years, Bauer 
has been associated with Bauer | 
& Garcia Motors (Nash), Astoria, | 
Ore. 
* * * | 
Webster Modernizes 

Webster Motor Car Co. (Pack- 
ard), Baltimore, has opened its | 
modernized showroom and service | 
department. The building was} 


November. R. C. Webster is own- 
er; Charles E. Thompson, sales 
manager; Paul Benson, _ service 
manager; Karl Becker, parts man- 
ager, and Harry French, general 


manager. 
& + « 


Bus Terminal, Taxi Office 
Included in Springfield Site 


A modern three-story garage, 


at E. Burnside St. and 15th Ave. | partially destroyed by a fire last! with g-ound-floor accommodations 


Cn 
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Don't miss it! It's the biggest seat cover show 


of the year. Features exciting, exclusive new 


Lumite fabric patterns ... brighter-than-ever 


colors ...and all the other famous Lumite 


fabric attractions—year around comfort and 


long, scuff-resistant wear. It’s coming soon! 


It's bound to create excitement and sales for 


the world's finest seat covers—seat covers 


of Lumite woven saran fabric! 


AMERICANS WILL 


y 4 
é 





Automobile seat covers of 





LUMITE DIVISION, CHICOPEE MFG. CORP. OF GEORGIA + 40 WORTH STREET, NEW YORK 13, N.Y. _ 


SEE THIS SHOW .. . in the July 22nd issue of 


brie 


lfor a bus terminal, automobil 
ishowrowm and taxi or automobil 
rental office, will be erected on 

Liberty St. on the site of the pres- 
ent Terminal Garage, in Spring- 
| field, Mass. 
| EF. L. Roberts & Co., Inc., gaso- 
line and fuel oil dealer who owns 
jthe gwurage, disclosed tentative 
|plan for the demolition of the ex- 
jisting garage building and for the 
jerection in its place of the new 
super-garage at an estimated cost 
of $300,000. 

Plans have progressed to the ex- 
tent that negotiations are under 
way with prospective tenants of 
the ground floor and construction 
of the building will be started as 
soon as suitable arrangements are 


made, 
* * * 


2 Anniversaries 
S. D. Town, Population 22, 


Honors Dealer 


The tiny village of Academy, 
S. D., with a normal population of 
22, may swell to almost 400 people 
when Mr. and Mrs. Charles Pasek 
celebrate their golden wedding an- 
niversary this month. 

Pasek, South Dakota’s oldest 
Ford dealer, moved to Academy in 
1898, when it was a thriving com- 
|munity of 75, and the site of Ward 
Academy, a preparatory school. In 
December of that year, Pasek 
|started a blacksmith shop in the 
town. 

In December, 1910, he obtained a 
franchise to sell Fords. The Pasek 
| Motor Co. commemorates 40 years 
as a Ford dealer this year. 

During the dust storm and crop 
failure years of 1931-35, Academy 
was hard hit. Many farmers and 
villagers packed up and moved 
away, and Ward Academy closed 
in 1931. 

Pasek, 76, and Mrs. Pasek, 70, 
are in excellent health. Just two 
years ago they toured 13 western 
states, covering 9,000 miles in seven 


weeks. 
* * * 


Milhons Get Ford Deal 


Ford franchise in Larned, 
Kans., has been transferred to 
Charles and Kenneth Milhon, 
father and son. Operated for 
many years as Bordewick Motor 

| Co. by the late Ben Bordewick, 
the dealership will be known in 
the future as Kenneth Milhon 
| Motors. The Milhons also own 
a Ford dealership at Garden City, 


Kans, 
* * * 


Lucia Heads Association 


In Bergen County, N. J. 


Bergen County (N. J.) Automo- 
|tive Trade Assn. officers are V. A. 
Lucia, president; Westwood; Jos- 
eph A. Byrnes, vice - president, 
Hackensack, and R. L. Mulliken, 
| secretary and treasurer, Engle- 
| wood. 

Also elected at a recent meeting 
| were county trustees F. C, Demar- 
jest, L, F. Jacod, Al Pasquin, Frank 
Van Zant and William G. West. 
State trustees are Lucia, T. B. Mc- 


Guire, Walter Stillman, Edward 
Van Hook and W. Chester Watson. 
* * * 


Joins Packard Stamford 


Joseph O’Grrman. who has been 
associated with Packard’s retail 
sales organization for over 16 years, 
has resigned to become associated 
with Ray Crain in the operation 
of Packard Stamford, Inc., Stam- 


ford, Conn. 
* * . 


Prehn Heads Economy Group 


Harold Prehn, Dodge-Plymouth 
dealer, has been named president 
of the Sangamon county (IIl.) citi- 
zens for the Foover report com- 
mittee. 


* “* - 
K-F Dealer Gives Party 
Open house has been held by 


newlv-enfranchised Suburban Mo- 
tors (Kaiser-Frazer) 2415 N. Main, 
Hutchinson, Kans. K. E. Wilson is 
head of the firm. 

. + * 


Pearson to Build 
A new sales and service building 
is being erected for the Raymond 
Pearson Ford dealership at Leeland 


and Austin, Houston. A _ $139,000 
building permit has been issued. 
* * * 


Sayres Sets Speed Mark 


Averaging 160.3235 miles per 
hour Over a measured mile on 


Lake Washington, Seattle dealer 
(Continued on Page 25, Col, 1) 
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(Continued from Page 24) 


Stanley Sayres established a 
world speed boat record in his 
Slo-Mo-Shun IV. Next stop for 
the Chrysler-Plymouth dealer is 
Detroit, where he hopes to win 
the Gold Cup and Harmsworth | 
trophies in September. The pre- | 
vious 141.74 m.p.h. mark was set | 
1l years ago in England by the 
late Sir Malcolm Campbell. 
* * * 


Bartels Joins Watson 


William B. Bartels jr., who for- 
merly operated Summit Motors, Co- 
lumbus, O., has joined J. W. Wat- 
son Co. (Ford), 1288 N. High St., 
Columbus. 

> > * 
Chicago Pontiac Dealers 


Elect Goldsmith Chief 


Gardner Goldsmith has been 
elected president of the Pontiac 
Dealers of Metropolitan Chicago. 
Also elected were: Joseph L. Bar- 
tell, vice-president, and Victor 
Beckman, treasurer. Gerrit Bak- 
er was reelected secretary. 

Directors elected were: Wil- 
liam Winslow, Howard Ferguson, 
Charles Hearne, Al Rosenstein, 
Walter May and Louis C, Kole. | 
The other elected officers are | 
also directors, 

a * © 

Enyart, Battjes to Build | 

W. E. Enyart and C. F. Battjes. 
Enyart-Battjes Chevrolet, Inc., Elk- | 
hart, Ind., and two other business | 
men have bought a 6%%-acre site| 
at Beardsley and Plum streets on | 
which will be erected a modern. 
air-conditioned sales and _ service 
building. 





- 


Broad Operation 
Londoff’s Building Boasts 


Bowling Alley, Bar 

Chryslers, Plymouths, cocktails. 
bowling. 

All of these are being incorpor- 
ated in the new building of Johnny 
Londoff Motor Co., Natural Bridge | 
Rd. and Palm St., St. Louis. | 

In addition to containing a show- | 
room, offices, parts department and | 
service department, the structure | 
will have a bowling alley and a 
cocktail lounge. Anticipated cost is 
$400,000. 

Harry Londoff is building the 
structure for his two sons. Johnny | 
and Harry jr. The dealership will 
have a total floor area of about) 
15,400 square feet. Harry jr. wil!'| 
operate the 16-lane bowling allev 
and cocktail lounge. 

* * * 


Portland Motors Stages 
K-F Dealer Driveaway 


A mass driveaway of 1951 Kaiser 
ears featured the first Kaiser-Fra- 
zer dealer meeting sponsored by the 
new Oregon and southwest Wash- | 
ington distributor, Portland Motors. 
Portland, Ore. 

Dealer attendance was 100 per- 
cent, and every dealer took deliv- 
ery on at least one car, states Mil- 
ton A. Wurzweiler, president and 
general manager of the distributor- 
ship. 








> * * 


Gibson Marks 11th Year | 


Eleven years almost to the dav 
after he entered the automobile 
business in Utica, O., as Dodge and 
Plymouth dealer, Virgil A. Gibson 
moved into a new building on S. 
Main St. 





* * * 


GOP Elects Lyman 


Lu Lyman, automobile dealer 
at Kent, O., has been elected 
chairman of the Portage county 


Republican executive committee. 
: . . 


Dealers Aid Denver’s 


Horse Racing Track 

A 60-day horse racing prograr 
opened at the new Centennial Park 
track in Denver, July 4. This prop- 
erty of Centennial Turf Club, Inc., 
cost $2,000,000, and men in the au- 
tomobile industry played a big part 
in bringing back thoroughbred 
horse racing to Denver for the first 
time in 35 years. 

Centennial Turf Club was organ- 
ized about a year ago with Marvin 
M. Millsap, former General Motors 
executive and at present head of 
Central Chevrolet Motor Co., Den- 
ver, being elected president. Serv- 
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| ping center, to be known as the 
|L. B. Smith Plaza, will be directly 
|behind the dealership. All of the 
|store buildings already have been 
|leased. A lighted, blacktop area 
|will provide parking facilities for 
labout 14,000 cars. E. B. Maloney, 
ing with Millsap on the board of | vice-president of L. B. Smith Motor, 
directors are a number of auto-|ijs also vice-president of the Plaza. 
mobile dealers. They are: Roy Best, | .- 8 @ 

warden of the Colorado peniten- . . ° 2 
tiary and owner of a Ford agency | Gordon Cooper Buick 
in Canon City; N. B. Burt (Chev- Incorporation papers have been 
rolet), Englewood, Colo.; Carl M.|granted to Gordon Cooper Buick 
Gilbert (Buick), Montrose, Colo.;|Co., Port Clinton, O. Principals 
William H. Hurd (Pontiac), Pueb-|are Richard V. Willcox, Evelyn T. 
lo; Sam Jones, Pueblo; H. H. Mark- | Madlener and Theodore L, Horst. 


ley (Dodge-Plymouth), Loveland; * * * 

Roy Keck (Ford), Joe Marsh > . . 
(Ford); F. N. Felps (Chevrolet), Pelletier on Radio — 
Oakland, Calif.; E. V. Yingling| Pelletier’s Garage (Ford), Pitts- 


(Chevrolet), Wichita, Kans.; M. field, N. H., is one of the cosponsors 

West (Pontiac), Alamosa, Colo., and | Of a new radio program, “Pittsfield 

Pat Griffin, Fort Collins, Colo. Parade,” broadcast every Saturday 
* * + 


/noon over radio station WMUR in 
Buffalo Dea’er to Build 


|Manchester. The program features 
f \local vocal talent and talks which 
19-Store Shopping Center |boost Pittsfield as “New Hamp- 
In line with his original plans |shire’s biggest small town.” 
when he built his Ford dealership | * ¢ ¢ 
at 1212 Abbott Rd., Buffalo, L. B. | ° 
Smith, president of L. B. Smith| Mitchell Opens Home 
Motor Corp., will proceed with con- The new home of the O. R. 
struction of a 19-store shopping| Mitchell Motor Co., 1130 Broad- 
way, San Antonio, consists of the 


center on the 15-acre site surround- 
main building, facing Broadway, 


ing his dealership, he reports. 
A section of the L-shaped shop-' with a two-story office section in 














SIGNING K-F DISTRIBUTOR'S PACT—Monte Warschauer, for more than 30 years a !{i'- 
waukee auto dealer (Lincoln-Mercury since 1937) until he retired 2'/, years ago, has moved 
to Los Angeles to take over a Kaiser-Frazer distributorship which includes |! counties in 
California and one in Nevada. Seated, left to right, are Harold Warschauer, Monte's son, 
who operates Monart Motors (Lincoln-Mercury), Milwaukee; Monte, and Steve Girard. K-F 
general sales manager. Standing, left to right, are Carl Lipman, wholesale manager of 
the new Los Angeles firm, and Clarke A. Silcott, western sales manager. K-F Distributor's, 
Inc., Warschauer's new firm, is located at 110! S. Figueroa St. 


Studebaker to Hudson 


The Hudson dealership in Iron- 
| ton, O., has been taken over by 
cover 750,000 square feet of floor | Wray McCoy and E, Steenbergen, 
space on three acres of land, with | who formerly operated a Stude- 
another 8,000 feet under awnings. | baker outlet there. 


front. Separate buildings house 
a used-car remodeling plant, a | 
heavy truck repair shop, a paint 
shop and a body shop. Buildings 


HOW TO MAKE MORE 
WITH RANKIN COVERS 


Rankin Seat Covers Give You MORE To Sell! 









Everything you want for bigger seat cover profits. You 
have Custom-fitted and Semi-tailored models in highest 
quality, nationally advertised Lumite woven plastic or 
handsome Polychrome plastic-coated fibre. Superior 
Rankin tailoring and long-wear construction. Immense 
selection of exclusive new colors and patterns. All this 
at popular prices that enable you to run rings around 
competition. And too, Rankin’s nation-wide warehous- 
ing plan gives you immediate delivery, helps you keep 
down inventory and sew-up sales. Get in on these 
BIGGER seat cover profits NOW. Write to Rankin 
today. 


Yew RANKIN 
“DIXIE” 


LOWEST PRICE IN 
THE QUALITY FIELD 


Think of it! You can sell this Semi- 
tailored Rankin “Dixie” Cover for less 
than any other cover in the quality 
field, and at a truly handsome profit. 
Lumite plastic fabrics, durable vinyl-coated 
art leather capping, finest rayon satin facing, 
solid plastic welt. Quality-wise, sales-wise ... you 
just can’t beat it. 





PRICED TO RETAIL 
AS LOW AS 


Lustom Jatlored to fit Your lar 2 


MAIL COUPON TODAY 


RANKIN MANUFACTURING COMPANY 
Dept. A... Cedar Falls, lowa 


Please send prices, samples and your bigger profit 
plan on the Rankin Seat Cover Line. 


RANKIN MANUFACTURING CO. 


WALNUT CREEK, CALIFORNIA 
CEDAR FALLS, IOWA 


WICHITA FALLS, TEXAS 
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-1 he fishes 


right up their stream? 


When you build a car that’s a sportsman’s dream come true 
—you naturally want to let America’s 15 million sportsmen 


know about it. 
Whom do you pick to tell them? 


America’s NUMBER 1 best-selling writer of hunting and 
fishing books—the man whose books are read by more 


sportsmen than those of any other writer—Ed Zern. 


Every month in all the big outdoor publications, Ed amuses 
fishermen and hunters while he tells them about the exciting 
things that make a Nash Airflyte the only car for sportsmen 
—the Twin Beds, the oversize gas tank plus famous Nash 

economy that lets them travel further from the traveled 
roads, the Airliner Reclining Seat, the double-rigid Airflyte 
Construction (that can’t be shaken loose by rough roads and 


be ht tie 


wwe a 
AY OP sats tye 





rough treatment), the coil spring ride, the mammoth luggage 
compartment, and a host of other features. 


and how they lowe it! 


Letters to Ed Zern pour in by the hundreds from happy 
sportsmen who have bought Nash Airflytes on his 
recommendation—and discovered that he didn’t say half 


enough about the extra pleasure a sportsman enjoys with 
a Nash. 


Our dealers and salesmen find that outdoorsmen are 
particularly good prospects for Nash cars. 


There’s nothing like a Nash for sportsmen—and there’s no 
one like Zern to tell them about it. 
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SILYT 


A CAR FOR EVERY INCOME 


The Ambassador - The Statesman - The Rambler 


Great Cars Since 1902 
Nash Motors, Division Nash-Kelvinator Corporation, Detroit, Michigan 





$1,400. ‘48 club coupe, $980 ‘47 club 
coupe, $780. 

PONTIAC—'47 (8) 4-dr., $980, $860. ‘46 
(8) 2-dr., $800. 


Used-Car Auction Prices STUDEBAKER—'48 Champion club coupe, 





$1,172. 
WILLYS—'47 Jeep station wagon, $605. 


Market Trend QUINCY, ILL. 


The overall average price of used cars experienced its sharpest (Charlie Thale’s Quincy Auto Auction 
decline since the first week in June last week when the total fell Sale every Friday. Prices are for sale of 
$11 to an even $1,000. Latest reports indicate, however, that the (July 7.) 


CHEVROLET ‘50 FL Deluxe sedan, §1,- 


Korean war will probably cause the average to climb at least to 980°. °49 FL Special sedan, $1,190 
its former position. $1,250; SL Deluxe sedan, $1,450, $1,330 

The oldest and newest model cars were hardest hit by the drop | Eg = Nh Te en 
. ale ; i ; $940; FM sedan, $1,100, $1,105, $1.055 
in prices. The largest drop—$41—was in the price of ’50s, while the '47 FM sedan, $980, $1,100, $1,040, $890 
next highest—$20—was in the price of °42s, Eight-dollar declines '46 FM sedan, $820, $760, $805; half-ton 
were recorded for both ’41 and ’49 models, while 47s and 48s each $530, $225, $500, $505. $485, $490, $540. 
dropped $2, and ’46s remained steady at an average of $816. $350. ‘40 sedan, $325, $395, $265. i 


At 10 representative auctions last week, only 1,176 were offered FORD —'49 sedan, $1,285, $1,320, $1,260 


with 806—or 69 percent—sold. In the preceding week, the same | $055. $786 $a10 S768, yd e708, 
auctions had 1,635 offerings, of which 1,057—or 65 percent—were sold. $790. $685. ‘41 sedan, $300, $155. $295. 
Reports of improved retail sales in many areas probably caused $400, $340, $305, $315, $470, $185, $285 
some of the decline in offerings, although the Fourth of July holi- | fiupsonw is half-ton pekup. $340 
day was most likely responsible for most of the drop. Several auc- KAISER —- ‘49 4-dr., $915, $990, $1,035 
tion operators noted that cars are scarcer, however. MEROURY ‘> etn, 01.000 
Prices marked with an * indicate a unit equipped OLDSMOBILE —'46 sedan, $850. ‘40 sedan 
with automatic transmission or overdrive. $230, $220, $155 


MASON CITY, IA. 


(Lapiner’s Used Car Auction. 
Wednesday. Prices are for sale of July 5.) 
(Market is firm. 
of 131 offerings.) 
BUICK—’50 Special 4-dr., $1,890*, $1,825*. 
"48 station wagon, $1,105°. 
$960. °39 2-dr., 
CADILLAC—'49 
(61) 4-dr., $2,250. 
CHEVROLET 
half-ton panel, 
4-dr., $1,395; 
‘48 FL aerosedan 2-dr., 
$1,190. ‘47 FL aerosedan 2-dr., 


FM 2-dr., "46 half-ton 


$625. 


DeSOTO—'46 4-dr., 
DODGE—’49 Custom 2-dr., 
Deluxe 2-dr., 


$250. ‘ 
FORD—’'49 Custom (8) 2-dr., $1,235 
185; Custom (6) 2-dr., $1,235°*. 
luxe 2-dr., 
41 half-ton pickup, $335. '39 2-dr., $160, 


$200. 
HUDSON—’'48 Commodore (8) 4-dr., $1,130 
KAISER—'51 
bond 4-dr., 


MERCURY 


$1,625; taxi, 
OLDSMOBILE— 48 


"47 (78) 


PLYMOUTH 
SD 2-dr., 


"48 4-dr., 
PONTIAC- 


Monday. 


(Market Is firm. 
absolute auction.) 
BU'CK—'49 Super 

RM 4-dr.. 
$1.210, $1,340. 

"41 sedanet 


CADILLAC 


CHEVROLET 


$1,155. 


DODGE—'47 Custom 
conv., $1,000. 
"50 
wagon, $750, 
HUDSON—’47 Super (6) club coupe, $660 
"49 club coupe, $1.5 
OLDSMOBILE 
$1,800. ‘47 
$1,030. ‘40 4-dr., 


FORD — 


LINCOLN 


PACKARD 


PLYMOUTH—'49 SD 2-dr., 
‘47 SD 4-dr., 
"40 2-dr., $460, $320. 

‘49 Chieftain 4-dr., 


PONTIAC 
SL (6) 


$1,095. ‘41 
STUDEBAKER 

$1,090. 

__ 


DANVILLE, VA. 


(Danville 


wholesale.) 
BUICK—'50 


Super 4-dr., 
$1,015; Special 
2-dr.. $1,055; 


CADILLAC 


CHEVROLET 


FM 2-dr., 


station wagon, $1.010; 
FL aerosedan, 
coupe, $935; 


aerosedan, 


‘40 MD 2-dr., 


CHRYSLER 


4-dr., $1,120. 
conv., $700 
DODGE—'50 
Coronet club 
pickup, $760 


$475. 
FORD——'50 
(8) 2-dr., 


pickup, $1,000 
coupe, $1,190; 
‘48 SD (8) 
2-dr., $885, $960; club coupe, $945; 
$970; conv., 


(6) 4-dr., 


luxe (8) 2-dr., 
4-dr., $275; 
conv., $310 


$125. '35 


HUDSON--'49 


(6) 4-dr., 
MERCURY 
$1.425. 
NASH—'49 


OLDSMOBILE 
club coupe, 


PLYMOUTH 


luxe 4-dr., $390. 
conv., $410. 
PONTIAC-—'50 
(6) sedan coupe, 


Sale every | STUDEBAKER "50 Commander 4-dr., 


‘46 RM 4-dr., 


"46 (62) 4-dr., 
"50 Bel-Air, 


Deluxe 2-dr., 


Deluxe 4-dr.. 


"50 (8) 2-dr., 
2-dr., $1,665°. 
WILLYS—'47 station wagon, 


PHILADELPHIA 


(Lou Green-Tom Hamilton. 
Prices are for sale of July 3.) 
Sold 103 offerings at 


"49 FL Deluxe 2-dr., $1,485, 
2 at $1,390; Special 2-dr., $1,310, $1,300. 
"48 FM 4-dr., $1,130, $1,100, $9: 
'47 FM 4-dr., $985, 
$910, $950. 
CHRYSLER 
$435; Windsor 4-dr., 
DeSOTO—'47 Custom 





"46 SD 4-dr., 


club coupe, 


Auto Auction. Sale every Fri- 
day. Prices are for sales of June 23-30.) 
(Prices remained steady. 


are good, resulting less offerings at 


‘49 SL Deluxe conv., $1,420; 
SL Special 2-dr., $1,205; FL Special 2-dr., 
$1,200; FL Deluxe 4-dr., 
$1,325; 2-dr., $1,340, $1,295. 


$1,010, $1,115; 


(8) half-ton pickup 





‘48 SL (6) 


PLYMOUTH—-'47 sedan, $955. $960, $70 
« 5 360 tf 345 

-dr., $1,310; (8) conv., $1,385. "46 SIL pontine 6) sane aa 
penskoe WILLYS—'46 Jeep, $305 


CONCORD, MASS. 
VALDOSTA, GA, | (Concord Auto Auction, Inc. Sales every 


(Tom Hewitt Auto Auction. Sale every of June 30 - July 3.) 


Friday. Prices are for sale of June 30.) 
_(Sold 137 units out of 186 offerings.) | sertoae aT don ae ae” 
BUICK ‘50 Super 4-dr., $2,175; Special | Super sedan, $295; Special sedan, $270 
4-dr., $1,775. 49 RM 4-dr., $1,700: CADILLAC—’47 (62) conv., $1,825* 
Super conv., $1,650; 4-dr., $1,635, $1,710. | CHEVROLET—'50 SL Deluxe conv $2.- 
47 Super 2-dr., $1,050; RM 4-dr., $950. 225, $2,125: sedan, $1,955*. ‘49 SL De- 


‘46 Super 4-dr., $1,000, ‘42 Super 2-dr.. luxe club coupe, $1,450, $1,385; conv. 


$1,675; conv., $1,655 


S440. 141 Special 4-dr., $240. $1,700; SL Special ‘sedan, $1,150, ‘48 | KAISER 
LDSMOBILE 


CHEVROLET —’'50 FL Special 2-dr., $1,575 SM sedan, 2 at $1,025, $1,075 FM 


SL Deluxe 2-dr., $1,725, $1,875, $1,710: sedan, $1,265, $1,175. ‘47 FL aerosedan 


4-dr., $1,725; FL Deluxe 2-dr.. $1,750 $1,060, $1,045; 4-dr., $1,100; FM conv.. | 


$1,700. '49 SL Deluxe club coupe, $1,350, $1,025; SM sedan, $1,000; %-ton pickup 


$1,380; 2-dr., $1,350; FL Deluxe 4-dr..| $605. *46 half-ton panel, $410; SM sedan; 
oe jatt $1370; FL Special 2-dr..| $675; FM sedan, $825. ‘42 MD club 

279; A-dr., $1,225. '48 %-ton pickup, coupe, $530; FL aerosedan, $550. ‘41 
$775; FM 4-dr., $900, $850; FL 4-dr..| sp sedan, $500. $450. ‘40 MD club 


ci. ee ee FL 4-dr., $990. ‘41 coupe, $400; sedan, $355; SD sedan, $375 
. hes tame” eae” “toes '37 MD 0 
a wa 47 Windsor 4-dr., $1,020 DesOTo. “40 Casson sedan, $1,850 
DesOTO 50, Cantons: eine ee. 100, v4 [DODGE "48 Custom, “sedan, ° $1,200, 47 

Custom 4-dr., $1,690. iG ; van a gg 
DODGE—'50 Meadowbrook 4-dr., $1,710 $1,590; CD (8) sedan, $1,570. ‘49 Cus. 
FORD”. 30 CD (8) 2-dr.. $1,675; Deluxe| tom (8) station wagon, $1,375; sedan 

$1,260. 3 $1,600. ‘49 Custom (8) 4-dr.,| $1,060; Standard (6) sedan, $950. ‘47 | 

.260; Standard (8) 2-dr., $1,175. 46 SD club coupe, $840; conv., $850. ‘46 

Deluxe {8) 2-dr., $770; half-ton pickup, SD sedan 790. ‘40 sedan. $350. ‘'39) 

$200. ot conv., $310. ‘36 Standard| sedan $140. : ene mo 

-dr., $390 ; : . 

r ey SE ‘51 8 . . 00° 
Sara 48 Super (6) club coupe, $1,110. MEOUR Ce eaten er are Sn tse 17 
ECOnT See on was abe: conv., $985; sedan. $600. 

510, 47 hed oR ee COnV., $1.- | NASH—'48 (600) sedan, $1,115. ‘46 (600) 
ra 47 ‘sSix $725. 41 conv., $405. sedan, $675 

40 conv., $375. y ' 2a aaa 
OLDSMOBILE—'50 (98) 2-dr., $2,250; (38) | CLDSMOBILE —- (46 (78) sedanet, $825° 

- 2 49 . ' 

$1710, $1795; eR aan” fS8), 1-4t., |PLYMOUTH—'49 SD sedan, $1,375; De- 

ae tee, dr., $1,550, "48 luxe club coupe, $1,290; station wagon 





37 (8) eden si700) (U) 2-aF-, $890. | $1,960, $2,010. | "48 SD sedan, $1,125 
: sedan, $470 om "tae © . > on ° aoe” 
PACKARD—'48 ‘4-dr.. $1,205. $965. ‘42 Deluxe sedan, $375. ‘40 sedan, 


> ’ ; 250; F ; 
PLYMOUTH—’'50 Deluxe 2-dr., $1,525. ‘49 pana le Conatine $2,600 49 SL} 

Deluxe 4-dr., $1,430, $1,300, $1,410. ‘48 (8) sedan, $1,675; Chieftain (8) club | 
| SD 4-dr., $975. ‘47 SD 4-dr., $485. : 
ee ‘50 SL (6) sedan coupe, $1,875 $1,375. °'41 

‘42 sedanet, $730. ‘41 sedanet, $300. jan. $775. ° 315 7 
STUDEBAKER—'50 Champion 2-dr.. $1,-| ‘s}'sedan g190) °°) "80am $315. °37 


(8) sedan, $325; Torpedo (6) | 





AUTOMOTIVE NEWS, JULY 17, 1950 





Average Used-Car Prices 


(Compiled by Automotive News) 





til 


(The above figures are averages of used-car auction prices, all 
makes and models, carried regularly in Automotive News.) 














CHRYSLER 


coupe, $580 club coupe, $215 


CADILLAC 
4-dr., $2,240 
4-dr., $1,360 

| CHEVROLET 


‘47 Custom 4-dr., 
Deluxe club coupe, 


half-ton pickup, 
"49 Custom 


| CHRYSLER. station wagon, 
'49 NY club coupe, $1,760. 
‘47 Town & Country conv., 
'46 Windsor (7-pass.), 
‘49 Custom 4-dr., 
‘49 Coronet 
farer roadster, $1,330 
"50 conv., $2,145 
'48 SD (8) 2-dr., $1,010; 
'47 station wagon, $710. 
‘49 Manhattan 4-dr., 


‘48 Windsor 


‘49 Super (6) 


4-dr., $1,300 
dr. $ Commodore 


Monday and Friday. Prices are for sales | 
H Deluxe 4-dr., 
- '47 Super conv., $1,285. ‘41 | D MERCURY 





OLDSMOBILE 
| (98) sedanet, 4-dr., $1,845*. 


"41 (76) 4-dr., 





PLYMOUTH —'48 SD 4-dr., 


"50 (76) conv., 

station wagon, 
sedan, $1,295. 

PACKARD—'48 conv 


PLYMOUTH —'49 Deluxe 2-dr., 


46 SD 4-dr.. $690 | STUDEBAKER 
275. Champion 2-dr., 
sedan, $1,350 MISCELLANEOUS—-GMC half-ton pickup 
sedan, $1,030 $ 

STUDEBAKER 


vo(New York Haulers 
‘Cut Tunnel Use 
In Rush Hours 


NEW YORK.—Joseph M. Adel- 
slightly firmer, Sold 52 units out of 64 | izzi, managing director of the Mo- 
|tor Carrier Assn. of New York, has 
$400, | announced 
2,000 truck companies affiliated with 
the association are being asked to 
s1,-;comply with a plan to reduce the 
|number of trucks using the Hol- 
land and Lincoln tunnel 
|rush hours. 
| Worked out in cooperation with 
$2,325; |the Port of New York Authority, 
|which operates the tunnel cross- 


50 Deluxe (8) sedan, 2 at $1,580, | WILLYS station wagon, 


Jeepster, $1,010 


ALBANY, N. Y. 


} 


of July 3.) 
(Holiday cut 
| BUICK—'50 Special 4-dr 


cial 4-dr., $500 
"40 (70) sedan. $195, $425, $400. | CADILLAC 


‘41 Special sedanet, 


CHEVROLET 
club coupe, 
coupe, $1,835. ‘48 Torpedo (6) sedan. | CHRYSLER 


*: Windsor 4-dr 
Custom club 





400. "49 Champion club coupe, $1,350. STUDEBAKER--'50 half-ton pickup, $950 
, i ’ ‘41 Champion sedan, $170, $120. 
KANSAS CITY WILLYS—'48 station wagon, $985 
, MISCELLANEOUS—-'37 Cord conv. $500 
(Kansas City Automobile Auction. Sale 


every Wednesday Prices are for sal , 
very. V are for sale of DETROIT 

(Prices a little higher. Cars in short (Apteo Auto Auction. Sale every Wednes- 
supply. Sold 134 units out of 194 offer- |day. Prices are for sale of July 5.) 
ings.) (Prices steady. Sold 39 units out of 


| BUICK—-"50 RM 4-dr., $2,310*. ‘49 Super! 51 offerings.) 
conv., $1,777; 2-dr.. $1,677 48 RM | BUICK—'49 Super conv., $1,910. ‘48 RM 
4-dr., $1,262 '47 Super conv., $1,202,| sedan, $1,345. 41 club coupe. $350 
$1,190 "46 RM 4-dr., $952 CADILLAC.-'48 (62) 4-dr., 2,200 ‘47 
CHEVROLET-'50 4-dr., $1,655. ‘49 FL (62) 4-dr., $1,450. 
Special 4-dr., 2 at $1,185; FL Deluxe | CHEVROLET—'49 SL Deluxe conv.. §$1,- 
2-dr., $1,312, $1,310. ‘48 FL aerosedan, 590; club coupe, $1,425; 2-dr.. $1,425. 





$1,175, $1,155; SM 4-dr., $997. ‘47 FL ‘47 FL 4-dr., $895; conv., $925 ‘40 | PLYMOUTH 
Deluxe 4-dr., 


aerosedan, $955. 2-dr., $415. 
CHRYSLER—'49 Windsor 4-dr., $1,625. ‘47 | DeSOTO—'49 Custom 4-dr., $1,700 
Windsor club coupe, $1,182 DODGE—'41 4-dr., $175. ‘40 4-dr.. $185 
DeSOTO—'49 4-dr., $1,677. ‘48 club coupe, | FORD—'49 Custom (8) 2-dr.. 2 at $1,275; 
$1,080. conv., $1,490. ‘48 SD 2-dr.. $915. ‘46 
DODGE—'49 Wayfarer roadster, $1,115, conv., $880. ‘41 2-dr.. $305, $290. $165. 
"47 club coupe, $1,020 ‘46 = business ‘40 2-dr., $245 
coupe, $740, $705. MERCURY—'50 2-dr.. $1,975*. ‘46 conv., 


FORD "50 (8) 2-dr., $1,650, $1,600. ‘49 $800. ‘39 4-dr., $260 
(6) 2-dr., $1,095. ‘48 (8) 4-dr., $817; | OLDSMOBILE—'48 (98) 4-dr., $1,300. ‘47 





2-dr., $970. ‘46 (S) 2-dr., $805, $770 (78) 2-dr., 2 at $1,030. 
$760, $685; 4-dr., $792 | PACKARD—-'41 conv., $600 
FRAZER—'47 4-dr.. $840 PLYMOUTH "49 SD 4-dr $1.380; club 
Retail sales | HUDSON ‘49 Commodore club coupe coupe, $1,200. ‘48 SD conv., $1,085. ‘47 
$1,200. ‘48 (6) 2-dr.. $1,057 SD 4-dr., $830 
KAISER.-'48 4-dr., $667 PONTIAC.-'50 (8) 2-dr., $1,.945* "49 (8) 
"49 | LINCOLN —'49 Cosmopolitan conv $1,450 2-dr.. $1,800*, ‘48 (8) 2-dr.. $1.425°* 
"48 4-dr., $995. WILLYS—'48 Jeepster, $850 
MERCURY ‘50 4-dr., $2,130. ‘49 club 
coupe, $1,417, $1,365. ‘48 2- O87 T , 
aT aur. onet oe, MANHEIM, PA. 
OLDSMOBILE.—'49 (88) club coupe, $1,725 ‘Manheim Auto Sales & Auction, Ine 
"47 (98) 4-dr., $1,070 ‘46 (76) 2-dr., | Sale every Friday Prices are for sale of 
$925. June 30.) 
‘48 | PACKARD —'49 4-dr., $1,657 (Sold 83 units out of 141 offerings.) 


PLYMOUTH—'49 2-dr., $1,250; club coupe, | BUICK—’50 Special 4-dr., $1,905. ‘49 RM 





? 
(om rle sy 


Ww. A. WALLACE Co. 
- STUDEBAKER 


ANOTHER PUBLIC SERVICE—Studebaker Dealer William A. Wallace, of Burlingame, Calif., 





’41 Deluxe 4-dr., $560; | presents the keys of a 1950 ‘'welcome wagon" to Peggy Burroughs, whose duty is to call 


on mothers of new babies, girls reaching their Iéth birthday and newly-engaged girls. 
On her visits Mrs Burroughs is laden with gifts presented by the merchants of Burlingame | 
and Millbrae, Calif, 


"48 half-ton pickup, $690 | ings linking 
(6) | hattan, 
| schedules so 
| possible will 
ing between 


New Jersey and Man- 
to arrange 
that as few trucks as 
make the river cross- 
8:15 and 9:15 a. m., 
jand between 5:15 and 6:15 p. m. 
During each of those periods as 
‘'49| many as 2,000 vehicles use a single 
.| eastbound or westbound tube 

each of the tunnels, and the par- 
‘4 elimination of 
39! moving vans is expected to ease the 
congestion. 

Port Authority Chairman How- 
ard S, Cullman termed the associa- 
tion's move an “important contri- 
bution to traffic relief” and a “fine 
public service.” 


Deluxe (8) club coupe, $770 
station wagon, 










‘48 Commodore 
Commodore 
Traveler (6) 


4-dr., $1,120 
MERCURY 


‘49 station wagon, 


OLDSMOBILE 


club coupe, 
‘46 Deluxe 4-dr 


luxe (6) 4-dr., 
MISCELLANEOUS 


er re a eed 


‘46 International 2-ton 






dump, $460 


AKRON 


Sold 41 units out of 65 o‘Terings.) 


BUICK—'50 Special 4-dr., $1,875 19 RM 
2-dr., $1,775* 41 Special 2-dr $125 


‘40 Special 2-dr.. $195 
CADILLAC—'48 (62) 4-dr $2.300° 





$1,500*. 


CHEVROLET —'49 SL Deluxe club coupe 
$1,425; 4-dr., $1,475 48 FM 2-dr., $1,- 
050. ‘47 FM 4-dr., $915 12 FL aero- 
sedan, $470. ‘41 SD 2-dr., $450, $340;/truckmen will be accompanied by 


club coupe, $475, $500 


CHRYSLER—'48 Windsor conv $1,360* 


‘47 Windsor conv., $1,335* 
DODGE—'47 Custom 4-dr $975 


FORD ‘50 CD (8) 2-dr., $1,600 19 


Standard 2-dr., $1,140 ‘47 SD 2-dr 


$890 '46 SD club coupe, $830; 2-dr., 
$810; 4-dr., $750, $805 40 conv $320 


MERCURY—'48 4-dr $1,145 47 4-dr 
$950 "40 2-dr., $290 
NASH—'47 (600) 4-dr $555 


OLDSMOBILE—'49 (88) conv $1,975* 


"48 (66) 4-dr $1,285" 46 (98) 4-dr 
$1,000* 
PACKARD 47 (8) 2-dr., $1,065 


PLYMOUTH "49 SD 4-dr $1,410 410 


4-dr., $225 


PONTIAC "48 (8) 2-dr $1,375 47 =«8) 


4-dr., $1,085 


STUDEBAKER 19 4-dr $1,250" i6 


2-dr $575* 


EBENSBURG, PA. 


(Ebensburg Auto Auction Co. Sale every 


Thursday Prices are for sale of July 6 

War threat has forced prices up. Re- 
tail demand best in past two years. Sold 
68 units out of 89 offerings.) 


BUICK—'49 RM 4-dr., $1,850*. ‘46 Super 


4-dr., $1,105, $1,055 41 Special sedanet 
$410 ‘37 Special 2-dr., 200 


CADILLAC—-'46 (62) 4-dr., $1,450 

CHEVROLET 49 SIL Special club coupe 
$1,420, $1,355; SL Deluxe 2-dr., $1,390, 
$1,375; FL Deluxe 2-dr., $1,480, $1,400 


$1,370. ‘48 FM 4-dr., $1,210; SM 2-dr 


Asserting that 
“realizes the critical need for traf- 
fic relief,” Adelizzi said the group 
is “glad to do what it can to help 
divert truck traffic from the tunnel 
at a time when passenger-car traf- 
fic is the heaviest of the day.” 

While the greatest immediate re- 
sult of the proposed plan would be 
to speed passenger-car traffic, Adel- 
izzi said, in the long run the re- 
sulting goodwill 


association 


(H. C. Turney Auto Auction. Sale ever 
Thursday. Prices are for sale of July 6.) 
(Searcity of cars. Prices are strong. 


‘47 | 
(61) 4-dr. $1,450° 16 (62) = 2-dr., 


gained by 





A ship that looked like a giant 
|tractor was launched on the Hud- 
son river vessel had 
‘|three huge 


2 at $1,150, '47 FM 2-dr., $950, $1,000) | turned. 
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E Rough Road for Haulers 


Many Adverse Bills to Be Considered 
By Legislatures Next Year 


(Continued fr 


hicles. The bureau had asked for | 
the elimination to facilitate en- | 
forcement of the weight laws. 
New size and weight restrictions | 
based on recommendations of the} 


American Assn. of State Highway |, 


Officials were enacted in Arizona} 
as part of a new code. The state’s | 
former maximum load limit of up} 
to 84,150 pounds, determined by} 
formula, is replaced by a table of 
gross vehicle weights determined by 
the distance in feet between the} 
first and last axles and a provision | 
that maximum weight on any one 
axle shall not exceed 18,000 pounds. 


Under the 
termination the maximum permis- 


sible gross vehicle weight is 76,800 | 
pounds. The new weight limits are | 


similar to those of California and 
Nevada. 


. * * 


RIZONA’S new law increases 

the permissible length of a sin- 
gle vehicle from 35 to 40 feet, but 
leaves the over-all length limit for 
vehicle combinations unchanged at 
65 feet. 

Virginia’s legislature increased 
the permissible length for straight 
trucks from 33 to 35 feet and raised 
the maximum height for auto trans- 
ports from 12% to 13% feet. 

Rejected by the Virginia solons 
was a bill which would have in- 
creased the limit on maximum 
gross vehicle weight of tandem 
axle tractor semi-trailers to 56,- 
800 pounds, Defeat of the bill left 
the state’s maximum gross ve- 
hicle weight at 50,000 pounds on 
designated highways—a_restric- 
tion which recently brought un- 
successful protests from shippers 
in other southern states. 

Stimulated by pressure from 
anti-truck interests, a trend toward 
more stringent enforcement of size 
and weight laws and heavier penal- 
ties for violators is spreading rap- 
idly. 

A new Virginia law, which be- 
came effective July 1, fixes the 
maximum penalty for overloading 
at five cents per 100 pounds. Here- 
tofore, fines varied with the judge, 
with a two-cent penalty imposed 
separately by the state division of 
motor vehicles. Under the new law, 
the entire penalty will be collected 
at one time by the courts. The new 
schedule provides for a two-cent 
penalty for each pound in excess 
of the statutory limit up to and 
including 5,000 pounds, with the 
maximum penalty of five-cents per 
pound becoming operative at more 
than 5,000 pounds. 

. . * 


TRUCK overloading in Oklahoma 
has been minimized under a 
1949 law which set 10-unit 
enforcement agency in the state| 
department of public safety and| 
provided heavy penalties for viola- 
tions. The law also has _ resulted 
im an appreciable increase in truck 
license fees, according to Okla- 
homa officials. 

An enforcement drive in Wiscor 
Sin has prevented milk-truck oper 
ators from using their vehicles to 


| Used-Car Notes | 


Daskalos, Comber Named 


up a 








By Oregon Group 


PORTLAND, Ore.—Two vacan- 
cies in the list of officers of the 
Oregon Used Car Dealers Assn 
have been filled, announces Sam 


Raphael, president. 

They are William Daskalos, vice- 
president, and William Comber 
secretary. July and August meet- 
ings of the body will be suspended 

> o * 


innual Family Day Picnic 
Set by Dallas Assn. 


DALLAS.—The Dallas Used Car 
Dealers Assn. has set July 28 
the date for its second annual fam- 
ily day picnic, which is to be held 
again this year at Vickery park. 

[he association will have a fish 
fry in the evening, beginning at 
5 p.m. A square dance will follow. | 


as 


new method of de-| 


om Page 23) 


capacity. Industry spokesmen com- 
plained that the 1949 Wisconsin 
legislature intended to give them 
an additional two-year exemption 


to freight haulers in general, but 
state attorney general's ruling 
held otherwise. 

A campaign for more stringent 
enforcement of truck-weight reg- 
ulations was launched in New 
Jersey at the height of the con- 
troversy in the state legislature 
over enactment of a bill to in- 
crease fees and impose new axle 
load limits. State officials have 
announced the drive will be con- 
tinued, with the aid of heavier 
penalties and increased enforce- 
ment appropriations granted by 
the legislature. 

In Illinois, where greater em- 
|phasis on enforcement also has 
| been in progress, Thomas J, O’Don- 
nell, acting director of public safe- 


igest legislation to provide for re- 
vocation of registration of truck 
| 9perators whose vehicles are con- 
sistently overweight. He termed in- 
|adequate the state’s present maxi- 
|mum penalty of $350 for a third 
| violation of weight limits. 
+ * * 

iN ARYLAND’S roads commission 

recently announced that its ef- 
forts to enforce truck weight laws 





' ear 1 had been tripled, with the number | 
from axle weight limits applying | of weighing crews increased from 5| 


to 15. Members of the Maryland 


|weighing crews have been uni- 
formed and deputized and now 
conduct weigh'ng operations, in- 
|cluding arrests of violators, inde- 


|pendent of the state police. 


the Utah road commission warned 


\lation of the state’s 
\limits would force the commission 
|to set up rigid controls for all 
|types of trucks. A report by the 
|commission’s planning survey de- 
|partment showed that nearly one 
lof every four tractor-truck and 
|semi-trailer combinations weighed 
|last year was in violation of the 
| state load-limit laws. 

Kentucky’s legislature this year 


| 


| 








| 





DEALER REWARDS SALESMEN—Shown above is Texas Tiny, 642-pound entertainer on the 
Art Hall rad’o program, passing out new summer headgear to members of the Art Hall 


Chairman D. H. Whittenburg of | Lincoln-Mercury sales staff in Long Beach, Calif. Seeing that each of the boys receives a 


Panama is (left, kneeling) Art Hall and (far right, standing) Cliff Puckett, new-car sales 
. : ~~ | Manager. The hats were given as an extra bonus for surpassing sales quotas. The salesmen 
j early this year that persistent ViO-| are being outfitted from head to foot as an extra bonus for surpassing their sales quotas. 


truck-load | Last month, each received a tailored suit. 


permanent or portable scales to 
enforce weight and size limita- 
tions on trucks and to employ 
weighmasters and grant them 
authority of peace officers to en- 
force the act. 

A bill pending in the Massachu- 
setts legislature at this writing 
proposed a study by State Registrar 


mension and speed of trucks and 
trailers using state highways. 

In compliance with a new statute 
enacted by the 1950 Mississippi 
legislature, the 18 motor vehicle 
inspection stations which enforce 
the state’s truck and bus tax and 
weight laws recently began operat- 
ing on a 24-hour, seven-day-a-week 


enacted a bill allowing the state |of Motor Vehicles Rudolph F. King} basis. The new legislation provided 
|ty, has announced he would sug-| highway department to maintain |‘of law enforcement on weight, di- 


— 


ty 9 mere sama, 


“Gonstant-Mesh Transmissions 
Ore eran 
he eae eee 


—JSay operators of 
Spicer Fully Synchronized Transmissions 


— 
rH. 
Ly 


46 YEARS OF 


Aa 


SERVICE 


(Continued on Page 40, Col, 1) 





The clashing and smashing of gears is as 
out of date as solid tires. Engine lugging, 
missed shifts, and excessive slowdown for 
shifting belong to the days of the hand 
crank and acetylene lights. 


The Spicer Fully Synchronized Transmission 
has eliminated all these inefficient, clumsy 
driving operations. It is fully synchronized 
in all four top speeds, permitting quick, 
clean shifts with the lever travelling the 
same distance every shift. You get fast 


getaway ~— shifts are made without slow- 
down for double-clutching. Fuel savings 
and lower vehicle upkeep are assured. 


Get out of the button- 


shoe era — stream- 


line your vehicle operation with the 
Spicer Fully Synchronized Transmission. 


SPICER MANUFACTURING 


Division of Dana Corporation 


TOLEDO 1, 


OHIO 


TRANSMISSIONS © PASSENGER CAR AXLES # CLUTCHES #© PARISH FRAMES #¢ TORQUE CONVERTERS ¢ FORGINGS 


STAMPINGS ¢ UN 


IVERSAL JOINTS e¢ SPICER 


“BROWN-LIPE” 


GEAR BOXES e 





RAILWAY GENERATOR DRIVES 
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Asan in 1950 automotive dealers and jobbers 
say what they've been saying for years: "Country 
Gentleman helps us better than any other rural 
magazine to make more sales.” 

All across the nation, dealers in hundreds of 
local communities—and jobbers in every selling 
area— were surveyed in May. R. L. Polk and Com- 


Total Naming One Magazine 100.0% 


Country Gentleman 
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‘e AUTOMOTIVE DEALERS 








County Cenllaman licks 


pany used their own stationery to ask one simple 
question: 

“Which one rural magazine helps you best to 
sell your farm and rural trade?” 

Polk’s tabulations show overwhelming prefer- 
ence for Country Gentleman—as vusual—by 
dealers and jobbers alike... 


COUNTRY GENTLEMAN LEADS WITH DEALERS BY NEARLY 2 TO 1 


Tor owing One e Magerine 100.0% 

m 50.1% 
26.2% 
11.6% 
7.7% 
4.4% 





JOBBERS VOTE FOR COUNTRY GENTLEMAN BY 4 TO 1 










OMAR 





SAND JOBBERS ALIKE SAY 
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The whole trade knows what is behind 
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this new vote of confidence... 


Dealers and jobbers know Country Gentleman is read and 
preferred by the most prosperous farm and rural families in 
every local community . . . know they are the first to buy 
new automotive units . . . know they keep their more than 
5,000,000 cars, trucks and tractors in good condition with 


replacement parts. 





That is why, year after year, dealers and jobbers say “give 
us the selling help of advertising in Country Gentleman.” 
That is why, year after year, Country Gentleman leads all 
rural magazines in automotive advertising revenue . . . and 
leads all magazines —of any kind—in automotive adver- 


tising linage per issue. 


No Wonder All These Advertisers Sell The Rich 


3-Unit Farm Market Through Country Gentleman! 


AC Fuel Pumps 

AC Spark Plugs 

Alemite Portable Greasing Outfits 

Anthony Truck Hoists 

Arvin Car Heaters 

Atlas Batteries 

Atlas Oil Filters 

Atlas Seat Covers 

Atlas Tires 

Auto-Lite Batteries 

Auto-Lite Spark Plugs 

Baldwin Hydro-Electric Truck 
Bed Hoists 

Behlen Gear Box for Tractors 

Break-A-Way Couplers 

Buick Cars 

Carter Carburetors & Fuel Pumps 


Casite Motor Tune-Up 

Champion Spark Plugs 

Chevrolet Cars 

Chevrolet Trucks 

Chrysler Cars 

Coffing Hoist- Jacks 

Continental Red Seal Engines 

Continental Tractor Pumps 

Crosley Cars 

Cushman Motor Scooters 

Delco Batteries 

Deico-Remy Tractor ignition 

Dodge Cars 

Dodge Trucks 

DoMor Hydraulic Equipment 

duPont Zerone & Zerex 
Anti-Freeze 


Eagle Farm & Truck Tarps 
Ethyl Gasoline 
Federal-Mogul Bearings 
Firestone Tractor Tires 
Fisher Bodies 

Ford Cars 

Ford Trucks 

Fram Filters 

Frazer Cars 

General Motors Trucks 

B. F. Goodrich Tires 

B. F. Goodrich Tractor Tires 
Goodyear Tires 

Goodyear Tractor Tires 
Grey-Rock Brake Linings 
Grizzly Brake Service Products 


Harley-Davidson Motorcycles 
Hastings Piston Rings 

Heil Hydraulic Conversion Hoists 
Heisler Tractor Equipment 
Holley Carburetors 

Hudson Cars 

International Trucks 

Kaiser Cars 

Lindy Car Visors 

Lioyd Tractor Chains 
Lorraine Driving Lights 
Marvel Inverse Oiler No. 1 
Marvel Mystery Oi! 

Mercury Cars 

Mobil Farm Lubrication 
Mobiloil & Mobilgas 
Motorola Car Radios 


Motul Oils & Grease 

Nor'way & Peak Anti-Freeze & 
Dry-Ex 

Oldsmobile Cars 

Pennsylvania Grade Crude Oil 

Pennzoil 

Perfect Circle Piston Rings 

Perma-Guard Antifreeze 

Plymouth Cars 

Pontiac Cars 

Prest-O-Lite Batteries 

Purolator Oil Filters 

Rebat Batteries 

Rust-Oleum Rust Preventative 

Sealed Power Piston Rings 

Seiberling Tires 





2,300,000 prosperous rural families operat- 
ing over 5,000,000 cars, trucks and tractors. 


Seiberling Tractor Tires 

Simonir 

South Wind Car Heaters 

Studebaker Cars 

Studebaker Trucks 

Texaco Farm Products 

Texaco Marfak 

Timken Bearings 

Trico Windshield Washers & 
Wipers 

U. S. Royal Tractor Tires 

Weed Tire Chains 

Wico Ignition Systems 

Willard Storage Batteries 

Willys Jeep Cars, Trucks 
& Station Wagons 

Wix Oil Filters 





Auto Personnel 


L. J. Brady has been named man.- | vice-president and Dr. J. V. Steinle, | 
ager of the St. Louis district of the| research and development vice- 
Replacement Tire Sales division of | president. Croft is also managing 
B. F. Goodrich Co., it is announced | director of the company’s Canadian | 
by Guy Gundaker jr., general sales | affiliate, S. C. Johnson & Son, Ltd., | 





manager of the division. |Brantford, Ont., and will retain | 
Ses ie that post. 
McDaniel Retires * * *@ 


J. A, McDaniel has retired after | Plomb Names Three 
28 years as Dallas zone manager; Frank O. Maxwell and A, Calder 
for the GMC Truck and Coach di-| Mackay have been elected direc- | 
vision of General Motors. McDan-|tors of the Plomb Tool Co., and| 
iel has been replaced by A. M.|J, G, Allen has been appointed a/| 
Grant, who was transferred from | vice-president, it is announced by | 
Jacksonville, Fla, where he had| Morris B, Pendleton, president. 
been zone manager. * * * 
* * 


; Bendix Division Shifts 
Merritt to Detroit Office 





Johnson Wax Names 3 
After Babb’s Departure 
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gineer for the company on the 
eastern seaboard. In announcing 
the transfer, the company claimed 
an increased demand for its 
products in the three-state area 
served by the Detroit office. The 
division manufactures ignition 
equipment and other products 
for the automotive, aircraft and 
industrial fields. Its Detroit office 
is under the supervision of J. J. 
McCarthy. 


* * * 


World Bestos Names Wright 


To Head Southeast Sales 

The promotion of W. A. Wright | 
to regional manager of the World | 
Bestos southeast sales region is| 
announced by W. F. Rogge, man- 
ager of World Bestos’ Replacement 
Sales division. Wright will super- | 
vise sales activities of four sales| 
districts in 12 southeastern states | 
from headquarters in Knoxville, | original photo, are Thomas, Dr. 





THIS IS THE WAY IT SHOULD BE—By engraver's magic (black magic, that is) the pic- 
ture in Automotive News (July 10) showing Goodyear President E. J. Thomas congratulating 
W. E. Shively, manager of tire design, for being with the company 35 years, was reversed 
in the reproduction process. Result: Wrong identifications. Shown left to right, as in the 
R. P. Dinsmore, who made the presentation, and Shively, 


Directors of S. C. Johnson & Son, 
Inc., Racine, Wis., wax manufac- 
turers, have elected three new offi- 
cers. H. F. Croft was named act- 
ing general manager, assuming the | 
responsibilities and duties of J. J.| 
Babb, who left the company July | 
1 to become president of Lever 
Brothers Co. 

R. W. Carlson was elected sales 











The Scintilla Magneto division | 
of Bendix Aviation Corp., Sidney, | Tenn. 


N. Y., has transferred Roger B. | 


Merritt to its Detroit office to as- 
sist in coordinating all of the 
division’s sales and engineering 
activities in the states of Mich- 


| igan, Indiana and Ohio, the com- 


pany announces, 
Merritt formerly was sales en- 


L-M Names May to Head 


Service Promotion Section 


motion section and appointment 


necker, national service manager 
of Lincoln-Mercury. 

Field training in service mer- 
chandising, direct mail service 
campaigns, and dealer develop- 
ment programs will be carried on 


* * * 


of Hudson. 
with Chevrolet and 
* = 


Establishment of a service pro- 
In Atlanta Region 


was service promotion manager 
He previously was 
Cadillac. 

* 


|Franks Represents Federal 
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This famous control was pioneered and introduced 


by Ranco. Today there is a specific Ranco control to 


fit the ‘‘weather'’ requirements of any car. Just 
check the comfort in an automobile using 
Ranco—and you'll know why leading 
manufacturers are installing Ranco Fresh 


Air Heater Controls. 





WORLD'S LARGEST MANUFACTURERS OF REFRIGE 






of T. T. May as supervisor has in the new section. May, until | wr S = a 
been announced by E. D. Longe- | accepting his new assignment | snahoesy , ain wacaemeen tee 
|Federal Motor 

Truck Co. in the 


It’s one of the few cars 
left today 

--without a Ranco 

Warm Air Heater Control 


More than 10 years ago Ranco 
introduced the Fresh Air Heater 
Control, today widely accepted by 
the automotive industry. And for 
a mighty good reason. A car 
Comfort-Controlled by Ranco 


assures passengers the finest in 


cold weather air ‘‘conditioning.” 





The Finest Cars are 
Comfort-Controlled by Ranco 


RATION AND AUTOMOBILE HEATER CONTROLS 


Atlanta region. 
Announcing the 
appointment, Carl 
|Loud, Federal’s 
}general sales 
Manager, said 
Franks would di- 
}rect dealer rela- 
|tions and sales 
|activities for the 
| company in north- 
ern Georgia, Ala- 
|bama and Mississippi. 
+ * ” 


Chevrolet Promotes 3 


In West Coast Sales 

James C. Rice, Portland zone 
manager for Chevrolet, announces 
|these organization changes, effec- 
|tive immediately: 
| D. G. Bowlus, assistant zone 
manager, has been advanced to 
branch manager in Seattle; W. R. 
| Hunt, branch manager at Seattle, 
|is promoted to zone manager at 
Oakland, Calif. and Fred M. 
| Thompson, western regional car 
distributor at Chevrolet’s Oakland 
|(Calif.) plant, moves up to assis- 
|tant zone manager in Portland. 

+ * * 


Zeder Named Member 
Of Boy Scout Board 


Fred M. Zeder, vice-chairman of 
the board of Chrysler Corp., has 
been elected to 
the National 
Council Execu- 
tive Board of the 
Boy Scouts of 
America. 

Zeder was presi- 
dent of the De- 
troit Area Coun- 
cil in 1942-43, and 
is a member of 
the Seventh Re- 
gional committee 
governing Mich- 

Wisconsin and 





W. HH. Franks 








F. M. Zeder 


igan, Indiana, 
Illinois. 
* - a 


Rourke Succeeds Kellogg 


As Ford Buying Director 

Retirement of H. C. Kellogg, 
| Ford Motor Company’s director 
| of purchasing engineering, has 
| been announced by Del 8S. Hard- 
| er, manufacturing vice-president. 
| Henry Rourke, former ass‘stant 
| director, 
duties, 

A native of Tiskilwa, IIL, Kel- 
logg joined Ford’s engineering 
department in 1918. Rourke was 
born in Edinburgh, Scotland, and 
joined the company in 1923. 

* * * 


will assume Kellogg’s 


Ferro Promotes 3 

Ernest M. Knapp has been named 
president of Ferro Machine & 
Foundry, Inc., and John M. Price 
| former president, has become chair- 
|man of the board of directors. Rex 
J. Myers was promoted to opera- 
| tions vice-president. 

* * * 


Watkins Heads Operations 


For Goodrich Division 

John R. Watkins has been named 
|Operating manager of the Interna- 
tional B. F. Goodrich Co., a divi- 
sion of the parent corporation. 
Watkins joined Goodrich in 1946. 
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Product Integrify— you know how 
easy it is for a manufacturer to make extravagant 
claims—yet how hard it is sometimes for him to 
back them up. 


Not so with Blue Coral. We make the claims 
and our customers back them up. 


America’s finest motor car manufacturers, with 
whom we have been associated for 20 years, say: 





©H. D. T. Company Factors, Inc. 


“Our engineering department still feels it is the 
finest product available for restoring and pre- 
serving the original car finish.” ... “It has no 
equal — and we have been using Blue Coral for 
twenty years!” 


Such overwhelming acceptance is the result of 
an unswerving belief since the founding of the 
firm—that of product integrity. 


@ Due to our increased production facilities and the availability of precious 
materials we now can offer BLUE CORAL products to an additional number of 
preferred new car dealers —dealers who are thinking of today’s sales, 
tomorrow's reputation, and future good will. We welcome correspondence 
from such dealers. A trial order of 12 units at dealer cost will prove to be 
the best investment you ever made. Write or wire H. D. T. Company 
Factors, Inc., Dept. A-1, White Plains, New York. 





“THE FINISHING TOUCH FOR ANY CAR” 











CHRYSLER GIVES TRAINS TO DETROIT ZOO—''Certificates of title’ to the three locomo- 
tives presented to the Detroit Zoological park last week by the corporation are read by, 
from left to right: William E. Scripps, president of the Detroit News; B. E. Hutchinson, 
chairman of the finance committee and vice-president of Chrysler Corp., who made the 
presentations; William T. Barbour, park commissioner; Mayor Albert E. Cobo; Walter Oo. 
Briggs jr., who represented his father, Walter O. Briggs sr., a park commissioner, and 
Frank G. McInnis, director of the park. 





$59,182,505. Quarter to May 31: Net 
income, $1,649,632, or $2.67 a share, 
compared with $948,579, or $1.53 a 
share, for the May quarter a year 
ago; sales, $24,388,805 against $19,- 
352,142. Share earnings are based 
on combined class A and B shares 


Earnings 
Kelsey - Hayes Wheel Nine 
months to May 31: Net income, 
$2,621,356, equal to $4.24 a share, 
compared with $3,677,809, or $5.95 
a share, for similar period of pre- 
vious year; sales, $59,856,657 against 


as advertised in 


iive the hi *y want! re dealers are selling more 
Give them what they want! More dealers ar lling gue cae 
fast moving Howard Zink Seat Covers than ever before— 


and five humming plants keep shipping additional sets of 


look ahead now, 


under the participating provisions. |the satisfactory relation of inven- | — 
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On the Financial Front... . 
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Individual 


Liquidity 


Held Outlook Key 


By George Deery 
Associate Editor 

POINTING out that fundamental 

weaknesses will have much to 
do with intermediate adjustments 
in the economy and in stock prices 
from time to time, Harold B. Dor- 
sey, president of Argus Research 
Corp., New York, brings up an 
important factor in the firm’s latest 
review that seems to have gotten 
by many in sizing up the future 
business picture. 

He calls it one of “certain 
fundamental strengths that should 
have much to do with the major 
trends. In the several years 
ahead of us, many billions of dol- 
lars of war savings bonds will 
be maturing and thus individual 
‘liquid savings’ will become even 
more liquid.” 

What Dorsey likes about the out- 
in addition, are 


al’ 
SATURDAY EVENING 


covers to plug the holes on dealers’ shelves. 


Today, car owners are demanding Howard Zink Seat Covers. 
Every day, every week, more dealers are taking on the 


Howard Zink line. 


How aboul you? 


Z OLA Wis 





| tories to sales and the strong finan- 
cial position of business. 
* * * 

“TI. VEN if the Korean affair is 

ultimately to blow over, there 
is likely to be another several 
weeks of confusion and erratic 
stock price behavior,” he predicts, 





Auto Stocks 
July 10 July 3 








ory y and <i | | 


Chrysler . 70% 71 
Crosley .... 2% 2% 
General Motors 87% 86% 
Hudson .................... 14% 141 
Kaiser-Frazer ...... 6% 6% 
Nash-Kelvinator 18% 18% 
Packard ..... 3% 3% 
Studebaker 30 29% 
Tucker .......... 10 10 
Willys-Overland 6% 5% 

Average for ma 

10 Stocks . 23.94 23.86 
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adding that “however, unless te 
international developments seem o 
|be swinging fully toward a fuil- 
fledged war with Russia, we woud 
be opposed to indiscriminate selli: 
| of stocks. 
| “If the tide of events swinys 
|more clearly toward an ‘arme! 
|truce’ economy, we would be i: 
clined to go along with the ide 
that business earnings would sta 
| up at a very high level for a longe 
|period of time than seemed likel 
|two weeks ago. 

“But we would be alert to th 
| possibility that this stimulation i) 
|itself would increase the prospect 
lin credit restrictions from Wash 
ington,” he concludes. 


JQ 


| * > . 
| Views on Firestone 


RGUS comments on Firestone 
|+% offering the information that 
jearnings were reported at the 
equivalent of $6.68 per share for 
the six months ended in April, com- 
paring with $4.02 in the same period 
in the preceding year. 

This year a reserve of $2,500,000 
was set aside for certain foreign 
subsidiaries, compared with $2,000,- 
|000 for the same purpose in the 


| corresponding period a year ago. 


“At present rates of activity, 


| the company should show a simi- 


lar improvement in the last half, 
which would mean earnings of 
| $14-$15 per share after reserves, 
| as compared with $8.81 earned in 
the fiscal year ended Oct. 31, 1949. 


“Business for this industry should 


|remain high as tires are essential 


both for peacetime use and in the 
war effort. Unless there are de- 
velopments which would indicate 
the necessity of an abnormally 
strong cash position, it is believed 
the larger earnings should warrant 
a somewhat larger dividend than 
the $4 disbursement of last year. 
“This stock seems favorably situ- 
ated at its present price of around 


|59%, with an indicated yield of 6.7 


percent on last year’s dividend.” 
* * * 


Candidates Listed 
For Stock Splits 


In a list of automotive and 
allied stocks, Financial World's 
current issue tabs Chrysler as 
logical for a division of shares 
among the auto makers. Borg- 
Warner was the accessory issue 
selected and Goodrich for the 
rubber industry. The hat was 
thrown into the ring for the oils 
in Amerada Petroleum. 

Others in the list are Libby- 
Owens-Ford, Minnesota Mining 
& Mfg. and Rohm & Haas, all 
familiar to followers of auto 
and allied stocks, 


St. Paul Market 
Analyzed in 


New Survey 


ST. PAUL.—Over 38 percent of 
the automobiles in this area are 
postwar models, a consumer analy- 
sis of the St. Paul market shows. 
Made by the St. Paul Dispatch- 
Pioneer Press, the survey revealed 
that 2.1 percent were 1950’s, and 
15.7 percent ’49 models. 


Chevrolet kept its standing as 
in the St. Paul mar- 
ket by holding its share of total 
sales at about 23 percent, while 
Ford dropped from 19.6 percent in 
1949 to 16.6 percent this year, ac- 
cording to the survey. 


Favorite gasolines among St. 
Paul drivers were Standard and 
Phillip’s 66 which accounted for 
16.9 percent and 16.5 percent of the 
answers to the question, “What 
brand of gasoline do you usually 
buy?” 

Phillip’s 66 was also the favorite 
motor oil of those surveyed, ac- 
counting for 11.4 percent of the 
total. Next were Quaker State and 
Standard, both with more than 9 
percent. 





On other questions concerning 
automobiles, the analysis showed 
that 51.3 percent of St. Paul drivers 
use permanent anti-freeze, 18.4 per- 
cent an alcohol base, 6.7 percent 
unbranded alcohol and 23.6 percent 
buy no anti-freeze at all. 


Prestone and Zerex, with 61.4 per- 
cent and 25.6 percent respectively, 


outsell all other brands and Ze- 


rone, 61.8 percent, is the big alco- 


hol base seller, according to the 


survey. 





- 
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SITTING PRETTY 


She certainly is sitting pretty... Remember... Restfoam is produced This cream-colored all-natural latex 
because that car seat is cushioned under the most modern mass- foam puts any car in the luxury- 
with Restfoam. production methods. You can comfort class. 


always depend on Restfoam for 

di . h di controlled high quality. For further information about Restfoam 
are discovering the outstanding call George P. Hooper, Manager Auto- 
comfort advantages of Restfoam- You can be sure your new cars will motive Restfoam Sales, 1914 Fisher 
cushioned car seats. They really have greater appeal with Restfoam. Building, Detroit 2. Phone TRinity 3-6970. 
like the way this famous all-natural 


Every day more and more motorists 


latex foam yields to every body 


contour... yet provides firm, natu- 
oO 


ral support. {TT C) 


No wonder more and more car Kg) m4 |) | | / 
manufacturers are using Restfoam | afi * ~ | 
°0 


in the cars they build! 
HEWITT RESTFOAM DIVISION 


HEWITT-ROBINS INCORPORATED 








Merchandising 


Memos to Dealers 





FETCHING headline was used 
-& by Southlake Motors, Minneap- 

olis, the other day: 

“Your wife (or girl friend) is 
worth $50 at Southlake Motors!” 
Copy explained: 

“You don’t even have to tear 
her top off and mail it to us. Just 
bring her (and this ad) when you 
visit our lot. We’ll deduct $50 from 
any car you buy over $495.” 

+ * * 
Gift 
INNEAPOLIS and St. Paul 
Dodge dealers, by the way, 
were advertising the gift of a free 
Dodge sedan in June. 
To qualify, copy said: 
“Just drop in at any of the 





By Bob Finlay 
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Dodge dealers listed below. See the 

new, bigger value Dodge, fill out 

a simple registration card and you 

may win. Any person over 21 years 

of age is eligible. Nothing to buy, 

no letters to write, no obligation.” 
* * * 


ADDS NEW SIGNS—George A. French, owner of French Pontiac Co., 2120 Canal St., 
New Orleans, has really identified his establishment with installation of neon signs 
letters along the side of the building are five feet high and they cover a distance of 60 feet 








Clearance 
” ELKHART, Ind., Bergeron Mo- 

tor Co. (Chrysler - Plymouth), 
advertised a clearance sale of used | 
cars. “The cars to be sold at this 
sale equal in potential service that 
of any new car,” the firm said. 

+ + + 


|Dealers Assn. to stress the impor-|selected with care and is known 
‘tance of buying from dependable|to be reliable, dependable and fi- 
dealers. | nanctally able to ~ up — 

Sai :: “Continued sat- | Promises he makes. You can buy 
“nan ts an you want from | With confidence from any member 
un automobile ... that’s why it {Of the Utica Automobile Dealers 


is so important that you select a | AS8n.” . « @ 


dealer who is absolutely reliable 





Association Accent and able to make good on his |News Angle 
“WiLL you still be happy about| promises of satisfaction. HE news of the day was re- 
your car next fall?” asked the| “Your easiest guide to depend- flected in newspaper advertis- | 


he list below. Every! ing captioned “The Battle of Bur- 


cuption on a newspaper ad em- able dealers is t 





this is CLEVELAND! 


—one of America’s [EADING Automotive Markets 






Marketing Data for Advertisers 


The Plain Dealer’s Market Survey 
Department can assist you in check- 
ing your merchandising coverage 
with current market data for Cleve- 
land. Write for information. 


For a half century...yes, since automobiles first became a factor 
in the American scene...Cleveland has been among the nation’s 
leaders in new car automobile sales. And for all these years 
the Cleveland Plain Dealer has maintained its high position in 
automotive lineage. The direct parallel between new car sales 
and Plain Dealer new car lineage is no accident. To sell new 
cars in Cleveland and to support the dealers in this market, 
automobile manufacturers need the Cleveland Plain Dealer. 


CLEVELAND 


PLAIN DEALER 


Cleveland’s Home Newspaper 


Cresmer & Woodward, Inc., New York, Chicago, Detroit, San Francisco, Los Angeles 
A. S. Grant, Atlanta 













The 


|ployed by the Utica Automobile | member of the association has been | 


gess Motors,” which was sponsor 
by Burgess Motors, Inc., Manche 
ter, N. H. 

“We've Declared War With Pri 
es!” the firm announced, listing 
large selection of low-priced ca 
at the firm’s lot. 

* + > 


Pickup Route 

UBURBAN Chevrolet in Ho; 

kins, Minn., has come up wit) 
a new service. For city customer 
who want garage service in th: 
Minneapolis suburb, the firm ha 
established a station-wagon picku; 
route with three round trips dail) 
to the Minneapolis downtown loo; 
district. 

An owner can drop his car off 
|}in the morning, ride into town and 
;} then catch the station wagon back 
| out. 


Old Friend 


JRAY-DICKINSON Co. (Ford) 
Shreveport, La., asks the ques- 
tion: “Why Buy from the ‘Oldest’ 
|Ford Dealer? 
| “In these United States, John Q. 
|Public is the boss. You either do 
| business the way he wants—or go 
| broke, 
“Old John Q. is a pretty smart 
| cookie, too. He catches on fast 
| and keeps on trading year in and 
year out where he gets the kind 
| of service and treatment he likes. 


| All others he avoids like a 
| plague. 
“Since our beginning in July, 


1911, many people have found us 
|to be the kind of organization that 
warrants continued patronage. 
|There have been enough of them 
down through the years to make 
us Louisiana’s Oldest and Largest 
|Ford Dealer. 

“Whether you need a new car 
or a grease job, come in. We'll 
show you the kind of treatment 
|that makes for long friendships.” 

* * + 


| Tradein Table 


WV/ARDER MOTORS (Packard), 
Niagara Falls, N. Y., went after 
new-car business with a newspaper 
ad which gave prospects a clear-cut 
picture of what they might expect 
in the way of tradeins on their old 
cars. 


The ad was headed by the cap- 
tion: “What Is Your Car Worth 
Today?” 

Copy continued: “Yes, just what 
|is your car worth today? Warder 
Motors offers you a chance of a 
lifetime by offering exceptional al- 
lowances for clean automobiles to- 


ward the 1950 Packard. Only 
Warder offers these amazing al- 
lowances.” 


The ad then carried a _ tradein 
table. 


+ . o 


Free with Body 


YINGLING CHEVROLET , CoO. 
Wichita, Kans., advertises a 
truck free if you buy the body. 
The body and hoist on a 1938 In- 
ternational 1's-ton truck with 
good tires and running engine, was 
| held at $275. 


More Than 33% 
Flunk Florida 
Vehicle Check 


TALLAHASSEE, Fla.—-The Flor 
ida highway patrol checked more 
than 90,000 motor vehicles from 
| May 1 through June 12 and found 
|/more than one-third of them me- 
ichanically defective, it reports. 


The patrol said faulty stop lights 
|topped the list of defects. A total 
|of 11,083 vehicles were found with- 
| out proper lights. 
| Defective brakes and 
rear and head lights 
on 36,420 vehicles. 

A total of 187 arrests were made 
in connection with the _ vehicle 
checks 





improper 
were found 


Stuart Gets Bigger Home 


Charlie Stuart, Inc. (Studebaker), 
Indianapolis, has moved from 1219 
N. Meridian St. to new and larger 
quarters at 1136 N. Meridian St 
The new quarters provide 33,000 
square feet of floor space. Charlie 
Stuart is president; Charles Kersey, 
general manager and director of 
sales; Robert Stuart, secretary and 
|treasurer in charge of the parts 
department; Charles Hill, used-car 
manager; Donald Schmidt, director 
of service, and Leo McKenzie, man- 


lager of paint and body shop. 


meee on: 


-— 
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THE NEW YORK JOURNAL- AMERICAN Cg 
HAS THE LARGEST CIRCULATION 
OF ANY DAILY NEWSPAPER IN 
AMERICA SELLING AT 5¢ A COPY 





.»-eAND THE LARGEST CIRCULATION OF 
ANY EVENING NEWSPAPER AT ANY PRICE 


H 
gy Tine 7 is 4.4 36 


DAILY CIRCULATION 


Publisher’s Statement for the six 
months ending March 31, 1950. 





NATIONALLY REPRESENTED BY A HEARST NEWSPAPER 


HEARST ADVERTISING SERVICE 










In the Hopper 


nancial responsibility may consist 
of written notice to the state pub- 
lic safety commission of an auto- 
mobile liability insurance policy, a 
bond filed with the commissioner, 
or a certificate of a deposit of 
money or securities to the value of 

About one in 10 stations is be- | $11,000 filed with the state treas- 
lieved to use stamps now as a form | Urer. 
of discount to encourage custom- * * * 
sas Pedestrian Safety 

The legislation, requiring every The Massachusetts Senate, con- 
retailer to charge at least as much |oyrring with the house, approved 
for gas as it costs him to sell it,/4 resolve directing the State 
including rent, personnel and a@l-| partment of Public Works to make 
lied charges, is believed by many 4 study of pedestrian safety legis- 
dealers to be “unenforceable and jation. Two bills had been filed 
unconstitutional.” seeking a law to regulate the move- 

a as ment of pedestrian traffic. Princi- 

Referendum Blocks Boost |Ple of the movement has the sup-| 


. port of Registrar of Motor Vehicles | 
In North Dakota Gas Tax |Rudolph F. King. The other bill | 


A two-cent state gasoline tax | was filed by Mayor Daniel B. Brun- 
increase has been voted down in (ton of Springfield. 
a referendum by North Dakota’s | * * * 
electorate by a margin of more City Income Tax Due 


than four to one. . ; — - 
The measure, which would have For Vote in Portland 
A proposal for a municipal in- 


raised the state gas tax to six 
come tax will be submitted to 


cents a gallon, was enacted by 
the 1949 legislature but was kept Portland voters at the November 
general election, it has been de- 


from going into effect by the ref- 
erendum petitions. Revenue from | cided by the Portland city coun- 


Legislation, designed to regulate 
the retail price of gasoline, will 
become effective in Massachusetts 
Sept. 7, but it is not believed it will 
affect the distribution of stamps, 
redeemable for cash or merchan- 
dise by gasoline stations. 


the added levy would have been cil, 

used for state secondary and Meanwhile, the Portland city 

county and township roads. council approved a stepped-up 
ae ae series of gross revenue license 


fees to meet its 1950-51 budget. A 
total of $2,498,000 is expected to 
come from the new schedule of 
license fees on retailers, whole- 
salers, manufacturers and profes- 


Auto Use Tax Petition 


Dropped in Nebraska 


The Nebraska New-Car Dealers 
Assn. failed to get sufficient 


sig- | 
natures for its auto use tax initia- | sionals. 
tive petition, according to Noyes| Portland voters rejected a local 
Rogers, president. | income tax proposal, together | 


with other revenue measures, at | 
an election May 19. 
* + * } 
ost rs sd ; Mass. Bill Would Require 
ortly after a special session | ,, 
of the Alabama legislature ad- | Chock Blocks for Trucks 
journed without approving his pro- | 
posals for a _ state constitutional 


* * * 


Ala, Calls Lawmakers to Act} 
On Untouched Measures 


An amended version of a Massa- | 
|chusetts house-approved bill, which | 
convention and legislative reappor-| would require trucks, trailers and 
tionment, Gov. James E. Folsom | buses to carry chock blocks for use 
called another special session, start-| when parking on a hill, has been 
ing July 5, to act on the same|passed by the senate. 

matters. The regulation would apply to 
any such vehicle weighing more 
than 4,000 pounds when empty. 


* * * 


Illinois City Tax Plans 


Killed in Legislature 


How to ease the financial prob- 
lems of cities will be among the 
major issues confronting the 1951 
Illinois legislature as a result of 
inaction on the subject by a spe- 
cial legislative session. 


* + * 


Driver Responsibility Bill 
On La. Governor’s Desk 


A motorists’ financial responsibil- 
ity bill, requiring drivers involved 
in accidents to show proof of abil- | 
ity to meet possible judgments or 
lose their driving privileges, has/ 
been given final passage by the) 


Louisiana legislature and sent to 
the governor for signature. 


De- | 





READY TO JOIN THEIR CHEVROLET-DEALER FATHERS—Graduates of the 27th session of Chevrolet's Dealer Sons’ school pose for their 


commencement photograph. 
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Left to right, front row, are: Stewart W. Bird, Niagara Falls, Ont.; Charles B. Weselch jr. Escondido Calif 
Charles L. Brittain, Girard, O.; Joseph V. White, 


Lawrenceburg, Ind.; Richard L. Smart, Pine Bluff, Ark.; Tinsley R. Ginn, Covington 


Ga.: T. O. McLaughlin, school director; Grant R. Bishop, San Jose, Calif.; Frederick V. Kelly, Greenwood, Ind.; George Mussallem, Haney 


B. oe Thomas F. Watson, Frederick, Okla.; William H. Walker, Franklin, Tenn., and Edward K, Roggenkamp jr., Milltown, Ind. 


Second 


row: James C. Cowhey, St. Louis; Robert L. Wright, West Columbia, Tex.; Robert J. DeNooyer, Kalamazoo, Mich.; Jack M. King, Tyler 


Tex.; Cariton S. Duggan, Moultrie, Ga.; Allan H. 
ton. Conn.; Leon M. Morse, Kansas City, Kans.; Edward M. Houser Peoria, 


McDonagh, LaPlata, Md. 
Wash.; George J. Northrop, Burlington, Wis.; 
Smith, Hammond, 


Branch, Mich.; Herbert S. Ownes, Jena, La., 


taxing authority of cities got no- 
where in the special session, 
which adjourned without passing 
any city financial measures. 

* 7 * 


Ask Mechanical Standards 
For Wis. School Buses 


The Wisconsin legislature has 
been asked by the state depart- 
ment of public’ instruction’ to 


strengthen the laws governing the 
quality of vehicles and the quali- 
fications of drivers of vehicles used 
in the transportation of rural school | 
children to clementary and high 
schools. | 

School transport vehicles should | 
meet standard mechanical specifi- | 
cations, including motor-driven 
windshield wipers, covered drive 
shafts, elevated front and rear stop | 


lights, an electric loud speaker | 
with inside and outside connec- | 
tions, and safety doors equipped | 
with buzzer or light alarms, in the | 
view of the state school super-| 
visors, 

* * * 


Higher Load Limits Sought 


By Wisconsin Log Haulers 
Higher weight limits for trucks | 
operating over Wisconsin highways | 
were urged at a hearing conducted | 
in Merrill by the highway advis- | 
ory committee of the state legis- | 
lative council. 


rout, Estevan, Sask.; Arch Carmichael, Tillsonburg, Ont.; George C. 


Height, Southing- 
il.; Paul F. Hartzell, Bloomsburg, Pa., 


and Philip R. W 


Back row: Ralph J. Bartlett, Absecon, N. J.; Neal P. Stager, Portage, Pa.; Harry A. Hunsaker, White Salmon 


Carl R. McNally jr., Roswell, N. M.; Harold F. Burd jr., Washington, N. J.; William G 


Ind.; David W. Smith jr., Gastonia, N. C.; Donald C. Costiow, Johnstown, Pa.; Gene B. Harchelroad, Wauneta, Neb 
Lloyd |. Small jr., Somerville, Mass.; Fred G. Loehmann, Waterbury, Conn.; Ralph V. Jones, Rocky Ford, Colo.; Jerrold F. Smith, West 


and Bob P. Roberts, Ft. Madison, la. 


of them representing logging and| the city said the bus firm had 
pulpwood interests, attended the| owed since May 2, 1949. 
hearing. They recommended that a a 
the state’s present weight limits Discrimination? 
be raised, especially in the winter Discrimination against workers 


when most wood is hauled out of |between 45 and 65 years of agi 
the forests and when highways can | Was reported to the Massachusetts 


bear heavier loads. 
* * * 


Duluth Loses Plea to Stop 


Bus Line for City Taxes 


Minnesota District Court Judge 
Victor H. Johnson has rejected 
an attack by the city of Duluth 
on the constitutionality of a 1949 
state law forbidding the imposi- 
tion of municipal taxes against 
transportation firms holding cer- 
tificates to operate from’ the 
state railroad and warehouse 
commission. Transportation firms 
which operate only within the 
limits of a municipality are not 
covered by the state law. 


Judge Johnson ruled that the 
city of Duluth was not entitled to 
an injunction prohibiting North- 
land Greyhound Lines, Inc., vehi- 
cles from operating in the city 
because of the firm’s refusal to 
pay the city’s passenger seating 
capacity tax. With the case hing- 
ing on the validity of the 1949 
state law, the court ordered the 
injunction relief action sought by 


Under the measure, proof of fi- 














Several proposals to broaden 
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Every car owner is a prospect for the Auto-Serv Dispenser for Kleenex Tissues! Just the 
thing for homes, offices, shops and stores, too! Standard size Auto-Serv fits under glove 
compartment . . . holds a 200-sheet Kleenex box. It is available in metal with chromium- 
plated face (A) or in black, beige, marbleized brown, antique ivory or pastel grey plastic 
(B). Overall size 10%,” long, 5%," deep, 2%” high. Priced to sell and easy to install. 


Sales-building pull-out slips in 100 million Kleenex boxes carry the story of Auto-Serv right 
into your prospects’ homes, directing them to go to the local car dealer for car comfort 
installation. Add to this a variety of hard-hitting dealer helps — catalog sheets, counter 
displays, window banners — everything you need to cash in on the big demand for Auto- 
Serv dispensers. Millions of Auto-Serv Dispensers already in use! 


Approximately 70 truckers, most 


ON THESE PROVEN 
PROFIT-MAKERS 


AUTO SRY" 


*T.M, Reg. U.S. Pot. Off. bv LCP. Co. 


Ptort% .,° Vs 


the city dismissed, as well as re- 
quested judgment for $3,300 which 








THE SALES BUILDER ON THE 
LEFT WAS MADE FOR YOU!... 
it reminds people on sight that 
for year-‘round motoring com- 
fort the entire family cannot 
choose a more practical acces- 
sory than AUTO-SERV. 

















It's PORTABLE for Point-of-sale 
DEMONSTRATION and BACK- 
UP STOCK puts you in business 
IMMEDIATELY. Permits custom- 
er to make quick, favorable 
decision. 








5 inches long, 
3 inches high 
& 1 inch deep 


POCKET-PACK AUTO-SERV BRINGS YOU ADDED PROFITS 


This all-plastic Auto-Serv is simple and easy to install under window trim of 
car doors, it can be quickly removed for use in purse or pocket. Also ideal 
for home or office use. Offered in black, beige, marbleized brown, antique 
ivory or pastel grey. Sold in twin pack box. 


WRITE FOR DETAILS AND PRICES. Plan now to cash in on Auto-Serv .. . 
the only proven, accepted tissue dispenser accessory sold in volume! For 
details about liberal dealer discounts and profits protected by Fair Trade 
prices, write today to 


GANTNER INDUSTRIES, INC. MORTON GROVE, ILL. 


senate ways and means committee. 
| Pending before the senate is a re- 
solve calling for an investigation 
| by the Massachusetts Committee 
|Against Discrimination into the 
| same subject. 

* * 


j * 
Mass. Bill Would Give 
75-Cent Minimum Wage 

With one member dissenting, the 
|Massachusetts house ways and 
|means committee has reported a 
new draft of a bill providing for 
a 75-cents-per-hour minimum wage 
for Massachusetts employes on and 
after Jan. 1, 1952. 

In its present form, the bill pro- 
vides that a minimum wage of 65 
jcents an hour shall be in effect 
| until Dec. 31, 1950. From Jan. 1 
to Dec. 31, 1951, no wage of less 
than 70 cents an hour shall be paid. 
But the measure contains a provi- 
sion authorizing the minimum wag« 
commission to establish a lower 


minimum in certain industries. 


* * + 


| 
R. I. Lawmakers Returning 


To Correct ‘Boner’ 

A special session of the Rhode 
|Island legislature has been callec 
|for July 28 to eliminate a technica 
defect in an omnibus’ measur 
adopted at the regular legislativ: 


1 
l 


|session earlier this year to recodify 


jand modernize 
vehicle laws. > 


the state’s motor 


| The special session was necessi- 


tated because of a “boner” 
|Slipped into the motor vehicle law 
which, if not corrected, would abol 
ish 
other powers. 
+ * + 

Okla. OK’s Death Payments 

Oklahoma voters have approved 
|a state constitutional amendment 
j to allow death benefit payments 
under the state workmen’s com- 
| pensation law. The amendment will 
|permit the state legislature to fix 
[the amount payable to survivors 
lof a worker killed in employment 
|}covered by the workmen’s com- 
pensation law. 
| * * * 
Louisiana Cities Get Right 
To Levy 1% Sales Tax 

Gov. Earl K. Long has signed 
|into Louisiana law a bill authoriz- 
ing Louisiana cities to impose loca! 
sales taxes at a rate of 1 percent 
| after approval in local referendums 
|} Such new local levies as may 
| be adopted will be in addition t 
the state’s 2 percent sales tax. 
* * * 
Truck Overloading, Speeding 
To Be Investigated in Mass. 

Overloading and _ speeding 0! 
{trucks will be investigated unde 


|a resolution adopted by the Massa 
|chusetts senate. The registrar 0: 
| motor vehicles is authorized to con 
duct the probe. It will also toucl 
pe inspection, safety and rates of 
‘commercial motor vehicles. 


that 


city and town fiscal, tax and 


ENE IBEEE TS 


Rea ene 


Pee RETR RE 


sete 8 en ome RY 


= emer smn 


ee nag me 


——— 


OO  o 


AOE Te I Bi 








AUTOMOTIVE NEWS, JULY 17, 1950 39 


e®@eeoeaeeaeaeaoeoeoede0ede0e20e202000000000000000000080808888 8 C8 





It’s in there selling your 
prospects all week long! 
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Each of the ads your factory places in the Post 
has not one—but four—chances of selling your 
prospects. That’s right ...a recent survey shows 
that the average Post reader picks up and reads 
each issue four separate times. So the Post really 
gives you four chances to sell for the price of one! 

That’s not all. Post-reading families in your 
neighborhood are car-buying families — above 
average in income and influence. They’re the ones 
you want in your showroom. And these top pros- 
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pects not only pick up the Post more often than 
any other weekly magazine, they also pay more 
attention to its advertising pages. 

All these plusses add up to the reason why, for 
years, your factory has used the Post as the spear- 
head of its magazine advertising. Today, as 
always, your ads in the Post are helping you— 
pre-selling your best prospects up to four: times 
a week, influencing them to come in and buy 
their next car from you. 


people who mean business 
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Rough Road for Haulers 


Many Adverse Bills to Be Considered 
By Legislatures Next Year 
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(Continued from Page 29) 


for additional 
intensified enforcement drive. 

+ * * 
NCREASED penalties for size 
and weight violations were en- 

acted this year in New York, with 
similar measures to be proposed 
on a broad scale next year, to- 
gether with extension of the trend 
toward more stringent enforcement 
efforts. 

While the legitimate trucking in- 
dustry, of course, has no objection 
to any efforts to curb the small 
fringe of law violators and has 
been seeking to cooperate in that 
direction, the current enforcement 
trend is damaging to the entire 
industry in that it is often accom- 
panied by misleading anti-truck 
propaganda and allegations of 
truck damage to highways. This 
propaganda is an effective part of 
the organized pressure for unfavor- 





NN tae 


uz 


inspectors for the|able truck tax and size and weight 


laws. 

The serious threat of adverse 
legislation which will confront the 
trucking industry in state legis- 
latures next year is typified by 
the situation in New York, where 
interested organizations have 
united to form the Truck Own- 
ers Protective Committee of New 
York State to protect the indus- 
try against anticipated proposals 
for higher taxes and reduced axle 
load limits. 

In commenting on the New York 
situation, the New York State Mo- 
tor Truck Assn., Inc., one of the 
cooperating organizations in the 
defense movement, declared in a 
recent issue of its Motor Truck 
News: 

“Motor truck owners in the state 
of New York are today faced with 
the best organized, most solidly 
financed, and superbly skilled op- 


DRAIN PLUGS 


Here's the low-cost way to cut down service kick-backs 
in any transmission. Lisle Magnetic Drain Plugs trap 
and hold abrasive metal particles that flake off moving 
parts. They PULL this ‘wild metal" out of the lubricant 
before it can damage or cause failure in intricate 


gears and valves. Simply specify Lisle Magnetic Plugs 











position in the history of this 
state’s transportation industry. 
* - * 


“THE pattern of the alliance of 


various groups has become a 
mosaic in opposition to the truck- 
ing industry, with the railroads 
again playing the dominant role 
as a spearhead of the impending 
attack. 

“The basic reason for this attack 
is the steady rise in cost of gov- 
ernment and the ever-mounting 
structure of taxation to pay for 
these increased costs. 


“Motor vehicle taxes are very 
prolific and very easy to collect. 


“The fiction that trucks are 
ruining the highways is only a 
smoke screen. Its purpose is to 
make extra truck taxes palatable 
to other taxpayers and to the 
railroads. 

“Suddenly we are confronted with 
the theory that motor vehicle taxes 
should pay for all county, town 
and city roads and streets, as well 
as for state highways, but why 
the basis of taxation for these 
roads and streets should be differ- 
ent from the basis that existed 
before motor vehicle days, nobody 
tells us. 


“Skilled and costly lobbies in 
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BEFORE 


AFTER | 


WRITE | 


instead of ordinary drain plugs and solve many service 


problems. 





LREGLE (0v0%wu 


on your letterhead for 

| 
free catalog and sam- 
ple plug for testing. 


CLARINDA, IOWA 





}along lines similar to those already 


| advocated by certain selfish groups.” | 
of punitive tax increase proposals 
seeking to cripple commercial high- 
| fronted 


for further boosts in all types of | 
highway-user taxes to raise reve- | 





SPORTS MODEL PARADE—That is how W. S. Edwards 
Birmingham, Ala., describes this showroom display. 


Co. 
its 34th birthday as a Chevrolet dealer. 


ir., president of Edwards Moto 
In August the firm will observe 


Albany have been on the job a|5 K-F Dealers Added 


long time to look after the inter- 
ests of the numerous groups they 
represent. 
* * 

Bt pine the years they have suc- 

ceeded in diverting highway- 
user taxes for their own particular 
purposes and to a degree that has 
resulted in a mess of traffic snares 
throughout our entire highway 
system. 

“In spite of tremendous growth 
of population and of industry, our 
fundamental system of transpor- 
tation—the highways— has been 
constantly and consistently stifled 
for narrow and selfish reasons. The 
war had but little to do with it. 

“Where are the great new 
roads that should have been and 
could have been built, in the 
great state of New York, during 
the past 20 years, from the bil- 
lions of dollars of motor vehicle 
revenue which the state has re- 
ceived in that time? 

“That revenue is all gone now, 
and most of it for non-highway 
purposes, Tremendous new sums 


are needed now to bring our high- | 


ways up to date. 

“The entrenched lobbies will not 
readily let go the motor vehicle 
revenue they are now enjoying. 
Furthermore, they will resist most 
vigorously any and all attempts to 
assess upon their constituents any 
of the increases that will appear— 
the 1951 state budget. 

“So long as motor vehicle taxes 
are easy to collect motor vehicle 
owners will be the principal target. 

* x * 


“"NNHE railroads have aligned 

themselves with the powerful 
lobbies of real estate and similar 
interests. Well planned and care- 
fully coordinated legislative pro- 
posals are in the offing. The voters 
of the state will be bombarded 
with open and veiled attempts to 
discredit the value of the trucking 
industry in an effort to tax motor 
trucks out of business, or at least 
hamper their life with legislative 
restrictions . 3 


Many other states have aban- 


doned the highway fund diversion 
practice which complicates the New 
York highway financing situation, 
but they will not be immune to the 
anti-truck campaign which is being 
planned in other state capitals 


recognized in New York. 
In New Hampshire, for exam- 


| Frazer Co., Bingen, Wash, 





ple, A. J. Staby, secretary-man- 
ager of the New Hampshire 
Truck Owners Assn., has warned 
that the state’s economic devel- 
opment is threatened by legisla- 
tive proposals aimed at commer- 
cial trucking interests. 

Pointing out that New Hampshire 
markets are located principally in 
the Boston, New York and Phila- 
delphia areas, he declared that the | 
State’s industries will be unable t< 
compete in those markets if high- 
way transportation taxes “soar to 
the unprecedented heights being 


In addition to facing the threat 
stemming from anti-truck interests | 


way transportation, the trucking 
industry next year will also be con- | 
with continuing pressure 


nue for highway modernization, 


British Sales in Canada 


OTTAWA.—Canadian government | 
reports sales of British-made mo- 
tor vehicles during May totaled 
7,232 passenger cars and 346 trucks 
and buses, with such sales totaling 
24,909 passenger cars and_ 1,769 





trucks and buses in the first five 





months of 1950. 


In Ore., 1 in Wash. 

Portland Motors, Kaiser-Frazer 
distributor in Portland, Ore., an- 
nounces six dealer additions, 
which brings the total for Ore- 
gon and southwest Washington 
to 30. 

New dealers are Utne Brothers, 
Roseburg, Ore.; Hillsboro Sales 
Co., Hillsboro, Ore.; Gilmore Mo- 
tor Co., John Day, Ore.; Brown 
Kaiser-Frazer Co., Bend, Ore.; 
Williams Kaiser-Frazer Co., Mil- 
waukie, Ore., and Evans Kaiser- 


” puro Dealer® 


Tire pealers 


car owners 
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LICENSE PLATE 
FASTENERS 


On or Off With a Quarter Turn 


Heavy \%-inch bolt (with T-heac 
and square shoulder) fastens li 
cense plate securely in place. Wil 
not lose off. 
PLATED TO PREVENT RUST 
No. 51—Dealer Cost, each 
Packed 12 to Box- 


Money-Back Guarantee 


IMMEDIATE DELIVERY 
If Your Jobber Cannot Furnish 
Order Direct from ... 


HOUSER ENGINEERING & 
MFG., INC., Bluffton, Ind. 


Over 100 Service Items 
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NEW DESOTO-PLYMOUTH DEALER—Here is Kahn-Salomon (The Speed Boys) newly reno- 
vated building at 740 Alton Rd., Miami Beach, 


rental agency and service shop at this location since 1947. More than $50,000 was spent in 
modernizing the structure. 





General Motors made a clean 
sweep over all other firms in spend- 
ing for newspaper ads last year— 
putting Proctor & Gamble, the soap 
people, in second place in both 
total money invested and dollar 
increase over the preceding year. 
The biggest percentage gain, how- 
ever, was Wrigley Co.’s boost of 
460.6 percent. 

GM bought $24,869,072 worth of 
newspaper space in 1949, up 62.7} 
percent over 1948, according to the 
Bureau of Advertising, American | 
Newspaper Publishers Assn. 

Also contributing to the 44.38 | 
percent gain for the automotive | 
classification, which was the best 
for any group, were the substan- 
tial gains by Ford to $10,629,320 | 
from $5,763,933; Chrysler to $8,- 
747,966 from $2,341,585; Stude- 
baker to $2,549,565 from $828,994 
and Nash-Kelvinator to $2,292,- 
452 from $844,340. 

Taken alone, the top 100 national 
newspaper advertisers raised their 
investment in daily newspaper 
space from $152,203,300 in 1948 to 
$223,924,290 in 1949, an increase of 
47.1 percent. 


PE] 


Affecting Factories and Dealers .. . 


Auto Advertising 
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|campaign, in which both famous| rights of way are by permit, and 
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Fla. The firm has operated a car wash, 





media national advertising dollar 
is shown to have risen from 1948’s 
30.7 cents to 34 cents, while mag- 
azines’ share sagged from 34 cents 
to 31.4 cents, the bureau states. 

Network radio’s share likewise 
declined slightly, from 15.7 to 14.4 
;cents, while national spot radio 
|gained, from 11.2 to 12.2 cents, it 
adds. Outdoor and farm journals, 
the bureau calculates, remained 
relatively unchanged. 

In dollars invested by national 
advertisers, newspapers climbed 
from $389,261,000 in 1948 to last 
year’s record $445,015,000, while 
magazines (excluding farm mag- 
azines) fell from 1948’s record 
of $431,000,000 to $412,000,000 in 
1949, the report shows. 

In presenting the expenditures 
figures, the bureau points out that 
the volume covers 1,237 advertisers | 
calculated to have spent more than 
$25,000 in newspapers during the 
year on their 2,871 products and| 
services. This compares with 1,102 | 
advertisers and 2,536 products in 
the comparable 1948 listing 


* * » 








The most spectacular gains were 
in the automotive field. Expendi- 
tures in the industry as a whole 
rose from $59,296,000 to $85,856,000. 

Newspapers’ share of the six- 


New Big-Profit 
Accessory! 





SUPER-DELUXE 


SWIRCOMATIC 
WASHES YOUR CAR 








Revolving Brush 
Does the Work 







3-WAY/| VALVE 


Feeds Detergent! Rinses! 
Shuts off water! 
At the touch of a finger! 


Here’s a brand-new item for your acces- 
sory department that is a sure money- 
maker! SWIRL-O-MATIC attaches to any 
garden hose. Amazing whirling turbine- 
action cleans without rubbing, serubbing 
or wiping. The 3-way Valve feeds deter- 
gent into brush as needed. . . rinses as 
it cleans . . . then shuts off water with a 





flick of the finger! It's easy to use... 
light in weight . . . economical... guar- 
anteed! No wonder it sells so fast! 


SWIRL-O-MATIC SELLS ON SIGHT— 
has been sold successfully by car dealers 
in their accessory department. 


SWIRL -0-MATIC IS NATIONALLY 
ADVERTISED—ads in national magazines 
are being seen by over 50,000,000 potential 
customers. 

SWIRL -0-MATIC’S ATTRACTIVE 
SALES-MAKING DISPLAY BOX tells 
the whole story . . . makes customers want 
to buy. 

SWIRL-O-MATIC with 3-way valve RE- 
TAILS for $10.70. Three-foot extension 
for other utility uses (for washing screens, 
windows, porches, boats, sidings, ete.) 
available to retail for $2.50. Prices 
slightly higher west of the Mississippi. 


Detailed descriptive literature available on 
request. Write today to 


MELAIRE DISTRIBUTING CO. 


DEPT. 2X, 420 LEXINGTON AVENUE 
NEW YORK 17, N. Y. 





Dealer Fund Elects 

J. L. Bossart, general manager 
of Donaldson Motor Co., Pitts- 
burgh, has been elected presi- 
dent of the Pittsburgh Zone 
Chevrolet Dealers Radio Fund, 
Inc. Bossart has been in the auto 
business in the Pittsburgh dis- 
trict 30 years. 


Other officers named for the 
coming year include Roy Docher- 
ty, of Butler, Pa., first vice-presi- 
dent; C. R. Wilson, of Morgan- 
town, W. Va., second vice-presi- 
dent; D. H. Smith, of Washington, 
Pa., secretary, and A. McClinchie 
jr., of Pittsburgh, treasurer. 

* x * 





With Ferguson 
Philip A. Brown has been named 
advertising and sales promotion) 
manager for Harry Ferguson, Inc., 
according to Curry W. Stoup, gen- | 
eral sales manager. Prior to join- 
ing Ferguson he was assistant ad- 
vertising manager for Servel. 
From 1927 to 1929 he was with| 
Fuller, Smith and Ross, Cleveland, 
where he worked on the Westing- 
house and Seiberling accounts. This 
was followed by six years with the 
firm of Geyer, Newell and Ganger 
in Dayton. In 1942, Brown was pro- | 
duction manager on the Eastern 
Air Lines and U. S. Rubber ac- 
counts for Campbell-Ewald. 
* * * | 





| 
No Letup 

The most comprehensive summer | 
advertising program in its history, | 
employing all major media, has || 
been launched by Lincoln-Mercury | | 
to back up dealer selling drives, | | 
according to Robert F. G. Cope- | | 
land, advertising and sales promo- | 
tion manager. | 

Spearhead of the hot weather || 
campaign is consistent cooperative | | 
and dealer committee schedules for || 
Mercury in newspapers in all deal- | 
er areas. A _ series of four-color |) 
national magazine advertisements 
will link Mercury to popular Amer- | 
ican pastimes, such as the circus, | 


golf and baseball. The outdoor/| 


Hollywood actors and actresses are 


such permits may not be interpret- 


associated with the car on a month-|ed to convey rights for advertis- | 


ly “split showing” basis, is being 
continued. Jane Wyman and Rob- 
ert Young will “co-star” with Mer- 
cury on the August boards. 

The Ed Sullivan “Toast of the 
Town” Sunday night CBS television 
show will continue without inter- 
ruption during the summer months, 
one of the few major network pro- 
grams to run straight through. 
Radio spots, featuring new singing 


and voice commercials, will be 
aired in many non-TV areas. 
| 
* * * 


Bans Signs 

New Hampshire Highway Com- 
missioner Frank D. Merrill has is- 
sued an order, effective immedi- 
ately, banning signs and posters 
from highway rights of way! 
throughout the state. | 

Merrill declared that since the} 
state was host to “thousands of 
visitors throughout the entire 
year, the appearance of our high- 
ways is a major concern to all who 
are engaged in the tourist business.” 


Acting under his authority to 








regulate the use of the highway 
rights of way, the commissioner 
ordered that no signs, trademarks, 
devices or posters, except those 
erected by the highway, forestry 
and recreation departments be con- 
structed or posted within or over 
the rights of way of state-main- 
tained highways, except on written 
permit issued by the highway de- 
partment, 

Merrill further declared _ that 
public utility poles on highway 


ing purposes, 
* * * 
Honored 


Hugh W. Hitchcock, director of 
advertising and public relations 


for Packard, has} 
a 


been elected 
director of Ad- 
vertising Re- 
search 
tion, according to 
ARF Chairman 
H,. M. Warren. 
Hitchcock is a 
member of Pack- 
ard’s 
committee 





Hugh Hitchcock body. 
+ 7 


* 
New Motorsport Mag 

Motorsport, a new monthly mag- 
azine designed to point up the 
growing interest in motor sports, 
will make its appearance on news- 
stands nationally about Sept. 1, 
under an October date line. 

Edited by Bill Callahan, former- 
ly managing editor of AUTOMOTIVE 


News, editor of Automobile Topics | 


and associate editor of Motor, the 
new book will be published by 
Rockley Publications, 215 Fourth 
Ave., New York 3. It will have a 
four-color cover with the _ initial 
issue planned at 36 pages. 

* * + 


Candalon Opens in Post 


A consumer promotion cam- 
paign, launched by Candalon nylon 


Founda- | 


operating | 
and | 
policy-making | 


| 
| 
j 








“He loaned me these from his 
while my top’s being 


showroom 
repaired.” 
upholstery, opens in this week’s 
Saturday Evening Post. The full 
color, page ad shows a large piggy 
bank, made from Candalon fab- 
ric, with coins, also made from 
different patterns of the fabric, 
falling into the bank. The headline 
says, “This upholstery puts money 
in your bank.” 
* * * 


Grant Moves 

Grant Advertising has moved 
its Detroit office from the Penob- 
scot building to the Guardian 
building. E. R. Grace is vice- 
president in charge of the Detroit 
office. 





CAR INTERIOR RENEWAL PAYS BIG PROFITS 
A New Service Which Gives Old Cars a New Look 


Extra profits on the same cars you get for bumping, painting or other service work, are im- 
mediately available when interior reconditioning is featured in your shop. This long sought 


for service has a definite customer appeal. 


Arndt-Palmer, specialists in used car recondition- 


ing methods and materials, offer a complete assortment of approved materials and instruc- 
tions for restoring car interiors to original beauty. Approved by most car manufacturers and 


available through their P. and 


Upholstery before and after reconditioning with Quick Spot 
2, either taupe or 


Remover and Kleen ‘'N Tint No. | and 


blue-gray. 


The Arndt-Palmer process for cleaning and tinting in one operation is outstanding. 


and leaves no after odor. 


SPECIAL KIT 


8 to 10 cars $45 


(flock not included) 
| gallon Kleen 'N Tint No. | 


A. departments. 


Tint No 
with PlasticTint. 


Arndt-Polmer Laboratories, Inc. 
17730 Dora Street, Melvindale, Mich. 


Gentlemen: Enclosed is our check for $.......... 


| quart Kleen ‘N Tint No. 2 Water Dye E : 
taupe color for which please ship: 
| quart Kleen ‘N Tint No. 2 Water Dye 


blue-gray color 


| pint Quick Spot for removing bad spots 


before renewing upholstery 
| gallon Plastic Dye black 
| quart Plastic Dye brown 
| standard Quick Grain Kit 
i 


Bak-O-Chrome kit Dealer ............ 
V4 pint Plastic Metal Putty Cit 
V4 pint Steering Wheel Enamel, biege color WY ee eee eee eee eee nee 
6 floor mat patches, 8” x 12” > 
| special brush Signed ea oe ie art al rar 
| quart No. 90 PlasticTint 
1 quart No. 130 Headlining color taupe RR ot Ste aor ei ek bias pia Ok a AA ek 


| 
| 

| 

| 

| 

| 

| 

| 

| 

| 0 
| 

| 

| 

| 

| 

| 

| 

| 

4 


Spray or Clean—Headlinings can be cleaned with Kleen 
| or on flimsy or extremely dirty linings, renewed 





[-] Special Kit and, or 
Special Graining Brush, $2.50 


‘N 


it is perfectly safe, soapless 


Date. 
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War Scare Ups Sales 


1949,| ers said they are unable to take 


By Sanford Markey 
Staff Correspondent 
A jittery buying public has sent 
car sales skyrocketing in the Great- 
er Cleveland area. Outbreak of 
fighting in Korea has given added 
impetus to sales with many deal- 
erships now promising a _ 60-day 


wait. Used-car sales, too, are mov- 
ing upward both in volume and 
price. 


Reporting on the first half of 
1950, the Federal Reserve Bank 
of Cleveland said nearly 38,000 
new cars were sold in Cuyahoga 
county, more than “in any other 
six-month period in history. 
“The level of sales averaged 30 

percent over the first half of 1949, 
but the margin was somewhat 
greater—about 45 percent—in the 
first two months, and dropped dur- 
ing the March, April and May 
period before moving up again to 
around 35 percent in June.” 

The bank also added that there 
were 1,513 new cars sold in the 
short holiday week ended July 6. 

For the first six months of 1950. 
the bank said, there were 
used cars sold; new-truck 
were 3,609, and used trucks, 4,126, 
all substantially above last year. 

In the new-car field, there has 
been a decided trend among 
owners of 1947 and 1948 models 
to trade or sell and buy a new 
car. Most dealers report they 
have been flooded with inquiries. 

Many used-car dealers report 
that “good, well-conditioned cars” 
are very difficult to obtain. Fur- 
thermore, there is a growing belief 
that if the Korean war continues, 
used-car prices will start climbing. 

June continued to show the in- 
creased trend in sales with the 
total for the month, in new cars 
being 8,286, as against 5,840 a year 
ago. 

Here is a breakdown of car sales 


in June by make: Austin, 3; Buick, | 


606; Cadillac, 116; Chevrolet, 1,675; 
Chrysler, 315; Crosley, 9; DeSoto, 
204; Dodge, 581; Ford, 1,394; Fra- 
zer, 18; Hudson, 199; Kaiser, 135; 
Lincoln, 37; Mercury, 438; Nash, 
243; Oldsmobile, 476; Packard, 85; 
Plymouth, 830; Pontiac, 517; Stude- 
baker, 364, and Willys, 41. 

Commercial-vehicle sales for June 
were almost double those of a year 
ago, 751 to 399. The breakdown 
for June by makes: Autocar, 2; 
Chevrolet, 285; DeSoto, 11; Dia- 
mond, 6; Divco, 9; Dodge, 67; Ford, 
231; GMC, 25; International, 55; 
Mack, 13; Pontiac, 1; Reo, 2; Stude- 
baker, 11; Twin Coach, 5; White, 
26, and Willys, 2. 

Used-car sales in June were 23,- 


63,600 | 
sales | 


|164, against 17,677 in June, 
|and used-truck sales were 1,206 for 
|June, 1950, as against 947 in the 


|same month a year ago. 

| a + + 

Colorado 

| Revenue Director W. F. Perkins 
reported that there were 42,000 


|more motor vehicles registered in 
Colorado on June 30 of this year 
than at the same time a year ago. 
Total registrations, Perkins said, 
| were 489,812, as compared with 447,- 
|720 at the same time in 1949. 
This year’s total passenger car 
registration was 358,142, up 9.6 per- 
jcent over last year. Registrations 


670, a rise of 8.8 percent.—(Ira R. 
Alexander.) 

* * + 

Akron 


| 





New-car sales in Summit county 
|(Akron) established a new 1950 
|record in the week 
| when 611 units were titled. 


|the total was 403. 
Used-car sales kept pace with a 
| total of 681 sales—the third highest 


week, 489 were sold. 
* * * 


New Orleans 


| 


|\of the automobile public in this 
area. As it has been the custom 
|\of New Orleans to be the last 
j\large city to feel any depression 
and the last city to come out of 
it, so it was again regarding the 
public’s reaction to the Korean 
war. 

A careful check of dealers two 
days after the Korean outburst 
revealed normal business with 
the usual demand for new cars. 
At that time it was the consen- 
sus of the dealers that it was too 
early to see any decided change 
in business. 
Now the 
|changed—dealer show 


picture is’ entirely 
rooms are 


buyers. It is believed by the deal- 
ers that new-car sales in the first 
10 days of July established an all- 
time high for the period. 

There is a scarcity of new cars. 
Three dealers are completely out 
|of stock. The majority just have 
slow-moving merchandise on hand. 

New-car dealers also report a 
| tremendous overflow of custom- 
ers in the service department. 
| As a matter of fact, a few deal- 





preceding week, the total was 610 | E 
while for the comparable 1949 week |Of this 


|being swamped with prospective | 


| 


of commercial vehicles totaled 131,- | 


| 


ended July 1|Only 968 cars were sold in June} 
In the | Of last year. 


| weekly total this year. In the pre- jed to 271 
ceding week, there were 665 used|dealers and four through 
cars sold, while in the same 1949/thorized outlets. 


The Korean trouble has finally 122: 


| 


| 
| 


KAISER 


FRATZi: 


care of all their service 
customers. 

While used-car prices have not 
gone up, dealers report that prices | 
are firm. They also reported aj 
flurry of business in the first week 


of July. 





JACK BRISCOE, 


a a 


REPRESENTS KAISER-FRAZER IN ATLANTA—Jack Briscoe, Inc., for 10 years a Willys di 
tributor, is a new K-F distributor. Department managers are W. E. Bell, sales; D. E. McCair 


the Willys distributorship, acquired in 194¢ 


The public, believing that there 
will be another “freeze” on auto- 
mobile tires, has swamped Ure | service, and J. B. Briscoe, parts. Prior to 
dealers. Many dealers are COM-| Briscoe was sales manager of an Atlanta Dodge firm. 


pletely out of stock and so are 
district tire warehouses. | 


All previous records for the monthly record of 5,544 new-car 


sale of new cars in & single sales, set in April of this year. 
sei were dnatheses in ‘June Sales in May of this year totaled 
; ; - ae | 3,044 units, 

a the total registration hit | For the first half of 1956, new- 
a ain iliac as talere ac.| car sales in the county amounted 

ama’ Ger ase a —o 145 to 19,835 units. — New-truck sales 

were sold through unauthorized | figures were available only for the 


; : first five months of the year. The 
outlets. The previous high month a 
was May with 1,701 jtotal for that period was 1,500, 


registrations. | 1415 for the first five 


| against 
months of 1949.—(Nat Wood.) 
* * 


* 
New-car sales for the first half, 
year totaled 9,329, com- 
pared with 5,261 for the like period| Hamilton county (Cincinnati) 
of last year. registrations of new and used cars 
New-truck sales in June amount-/as well as new trucks continued 
267 through authorized|at record levels during June, top- 
unau-;| ping the previous month’s high 
|totals in all three classifications. 
Sales by makes through author-|During the month sales of 3,543 
ized dealers were: Ford, 339; Chev-|new cars, 3,677 used cars and 480 
rolet, 318; Plymouth, 264; Stude-|new trucks were recorded. 
baker, 157; Mercury, 145; Dodge,; Thus, at the half-way mark of 
Pontiac, 103; Buick, 94; Olds- 


Cincinnati 


ms 


Chrysler, 32; Cadillac, 29; Kaiser,|cars and new trucks each are top- 
23; Willys, 12; Hudson, 11; Pack-| ping 1949’s six-month totals by 35 


ard, 10; Lincoln, 5; Renault, 5; | percent. 
|Crosley, 2, and Frazer, 2. New-car registrations for June 
Sales through unauthorized | by make were: Chevrolet, 819; 
dealers were: Chevrolet, 27; Olds- Ford, 740; Buick, 252; Oldsmo- 


| 
| 





|}don Hebert.) 


bile, 209; Pontiac, 211; Plymouth, 
332; Studebaker, 121; Mercury, 
190; Dodge, 167; Nash, 77; Hud- 
son, 60; Packard, 58; Chrysler, 
91; DeSoto, 77; Cadillac, 46; Kai- 
ser, 54; Willys, 17; Lincoln, 6; 
Frazer, 9; Crosley, 5; Austin, 1, 


mobile, 21; Buick, 21; Plymouth, 
18; Pontiac, 12; Dodge, 7; Hud- 
son, 7; DeSoto, 6; Ford, 5; Cad- 
illac, 5; Chrysler, 4; Kaiser, 3; 
Willys, 2; Studebaker, Mer- 
cury, 2; Nash, 2, and Frazer, 1. 
New-truck sales through author- 
ized dealers were: Chevrolet, 84;| and MG, 1, 
Ford, 76; International, 40; Dodge, New-truck registrations were: 
26; Studebaker, 16; GMC, 13; Wil-| Ford, 180; Chevrolet, 174; Interna- 


D. 
~* 


lys, 4; White, 4; Mack, 2; Reo, 1,/tional, 44; GMC, 23; White, 13; 
and Diamond T, 1. Dodge, 16; Mack, 11; Studebaker, 

New-truck sales through unau-|7; Willys, 2; Diveo, 7; Diamond 
thorized dealers were: Ford, 2;|T, 2, and miscellaneous, 1.—(Em- 
Willys, 1, and Autocar, 1.—(Gor-|ery Bacon.) 


* * * 
* * * 


Ottawa 
Dealers here are finding that the 
demand for new and used cars has 
been stepped up by the war talk. 
Buyers who have placed orders 
are now seeking to get their cars 
and threaten to cancel sales in 
some instances, reflecting added 


Minneapolis 
A new peak for automobile sales 
was reached in Hennepin county 
(Minneapolis) during June when 
4,482 new cars were delivered. 
The June total was more than 
600 units above the previous 


Fath Nor Cat El Rete 


your own private registration service 





(ouldr't do without it! 
Best guide Ive got | 





Ow are” j Sone 1950, new-car sales are 30 percent! 
put the “war scare” in the minds | mobile, 73; DeSoto, 45; Nash, 35;|!above last year’s pace, while used 


Most useful business statistical reporting service of any industry! 
Reports not only total new car and truck registrations, by county 
and state and nation, but also breaks that information down by 
makes of cars, by price classes, by parent corporations, by cylinder 
models—and compares that information with last year’s figures for 
the same time and states! Use this invaluable guide in determining 
your sales quotas, in watching what competition is doing, in gaug- 
ing service potentials, in ordering parts and accessories. Write, 
wire or phone for details on this new, comprehensive service, and 
how it can be applied to YOUR business. 
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a DI) 2 £4 Sing the auton in nd th dado sae 1908 


MOTOR STATISTICAL DIVISION — 431 HOWARD STREET, DETROIT 31, MICHIGAN 





| excitement brought on by the 
| latest war talks. 

Another significant development 
|is that some dealers are holding 
more steadily to their prices on the 
|newer used cars directly because 
| of their willingness to gamble that 
;any threat of war or intensified 
| defense preparations would aggra- 
|;vate the current car-supply prob- 
lem. Only a week or two ago, 
| prices on more expensive used cars 
were beginning to be cut, but sud- 
|denly this policy has been discon- 


jtinued in many cases. (M. L. 
| Schwartz). 

} * * * 

New York 


| After slumping somewhat in the 
|middle of June, new-car sales in 
ithe New York area climbed to 
| saoe8 units during the week ended 
| July 1. This was 6.1 percent above 
| the comparable year-ago week. 

o oJ ~ 


Portland, Ore. 

| Portland (Ore.) automobile and 
'tire dealers, and other merchants 
handling farm machinery, imple- 
ments and consumer durable items 
|made from steel report a_ sales 
|spurt of tremendous proportions 
;since the outbreak of the Korean 
crisis. 

The almost overnight change in 
the condition of the Oregon market 
was described as “amazing.” Fi- 
nance companies report car dealers 
have paid off all fees for flooring 
new cars, as they have none in 
|stock. This condition is reported 
statewide as well as in the metro- 
politan center, and applies to the 
slow-moving makes as well as to 
the more popular lines. 

New-car dealers in outstate cities 
are telephoning the Portland dis- 
tributors and factory zone offices 
begging for more automobiles. Part 
of this stepup in demand is attrib- 
uted to people who had intended 
purchasing a new car next fall, and 
are buying now to be on the safe 
side. 

Healthy condition of the used- 
car market here is best evidenced 
by the fact that new-car dealers 
in some instances are reducing 
their used-car department over- 
head by wholesaling their tradeins 
at a profit to exclusive used-car 
dealers. The local wholesale used- 
car market is “strong.” 

Finance compan‘es and banks re- 
port no car dealer in the state 
“concerned” today about his used- 
car inventory. Many of them just 
don’t have any used cars. Several 
of the larger dealers have less than 
a one-week supply. 

Portland banks also. reported 
June was an “alltime high month” 
in the purchase of contracts (by 
them) of all items made from steel, 
including automobiles.—(Ernest W. 


Peterson.) 
* * * 


Washington 

District of Columbia new-car 
sales for the first five months of 
this year set a new alltime high, 
despite a slight drop in May, ac- 
cording to the Washington Auto- 
motive Trade Assn. 

Registrations totaled 13,019, a 
gain of 5 percent over the 12,432 
recorded in the first five months 
of 1949. Cars titled in May num- 
bered 2,544, a dip of 284 under 
the same month last year. 

Here is the record of new-car 
sales in the District of Columbia 
for the first five months of this 
vear, as compared with the figures 


for the like periods of 1949 and 
1948: 

1950 1949 1948 
January . 2,134 2,268 2,338 
February . 2,207 1,829 1,943 
|March ...... 2,844 2,497 3,200 
BOM vsavnse 3,320 3.010 2.755 
OO ae 2,544 2,826 2,389 


—(William Ullman). 
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THE HOME OF CROOM MOTORS—Simple attractiveness marks the showroom of this ; 
with 4,332 | long strike. 


Nash firm in Napa, Calif. The building has 6,300 square feet of floor space, 
devoted to service. The owner is Homer D. Croom. 


Business Leaders Hit 
House Tax Measure 


> 


‘Continued from Page 2) 


ing to the abandonment of capital|Charles W. Stewart, 
assets used in trade or business. [the Machinery and Allied Products 

Under the House bill the aban- |Institute, both told the committee 
donment of capital assets or | that no tax legislation in 1950 
property used in a trade or busi- Would “be far preferable to the 
ness would be held as a sale or | House bill. 
exchange of assets. The effect of Sligh made these points against 
this would be to limit deductions |the House bill: 

| 


for such capital losses to the ex- 1, “It introduces full progres- 
tent of capital gains, in the corporation tax—a 
The Independent Petroleum Assn revolutionary departure of the 
coe agen A : : sath ‘| gravest consequences.” It was 
Cee eeee a eeetton that te “coud | ai Gevies, he cald, “which Hadi 
with this prov — ie at ae Marx, the father of communism, 
be ruinous to the leasing and eX-| Jupgested as an effective way to 
ploratory activities of the oil in- 


sion 


communize an advanced econ- 





dustry.” omy.” 

Charles R. Sligh jr., of Holland, 2. “It proposed an unnecessary, | 
Mich., spokesman for the National|cumbersome withholding tax on 
Assn. of Manufacturers, and|/corporations.” This provision, it 

7 —— 7 was said, would cost a_ colossal 
sum in administration. 


3. It fails to solve the excise-tax 
problem. Except for the excises on 
tobacco and alcohol, Sligh urged 
that the whole excise system now 
in the law be abandoned and a 
general manufacturers’ excise tax 
at about 5 percent be imposed on 
everything except food and food 
products. 


WHITE-WALL TIRES 


REALLY CLEANED 
SPARKLING WHITE 


val "4s. 
- - 
WITH -$.0.8.- 
e ty 1 ™! 


CAR OWNERS! 
Experts agree 
nothing cleans 
white-wall tires 
like S.O.S. 








Booklet Instructs 
Auto Dealers on 
Operating Index 


COLUMBUS, O.—A 32-page book- 
let has been published by Ohio 
State university to instruct auto 
dealers how to keep operating in- 
dexes. 

“Checking Up on Sales Trends 
and Other Operating Results of 
Ohio Automobile Dealers” shows 
how the individual outlet can use 
monthly figures for its trade to 
aid its own management. 

The publication tells how to 
gauge current sales results, make 
advance sales estimates, and de- 
termine long-term policies. 

Other chapters include: Making 
the operating budget, holding ac- 
tual expenses to budget estimates 
and operating results ratios for the 
trade. 

a T 
Cairnes Named 

- e ° ™ e 
Division Chief 

NEW YORK. 
Cairnes has been elected chairman 
of the newly established electronic 
core division for iron powder elec- 
tronic core manufacturers, accord- 
ing to the Metal Powder Assn. 
here. Cairnes is president of Radio 
Cores, Inc., Oaklawn, III. 

Present membership of the new 
division includes Magnetic Core 
Corp., Ossining, N. Y.; National 
Moldite Co., Hillside, N. J.; Pow- 
dered Metal Products Corp. of 
America, Franklin Park, IIl.; Pyro- 
ferric Co., New York; Radio Cores, 
Inc., Oaklawn, Ill.; Speer Resistor 
Co., St. Marys, Pa., and Stackpole 
Carbon Co., St. Marys, Pa. 
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Daytona Beach to Build 


Melton Auto Museum 


DAYTONA BEACH, Fla.— 
Singer James Melton’s collec- 
tion of old autos will be housed 
in a museum to be built here. 

The city commission has au- 
thorized $500,000 in revenue 
bonds to finance the museum. 
Admissions will retire the debt. 


DEALERS: | 


The Modern Advertising Plate 
With Customer Eye Appeal 


Write TODAY for beautiful full- 
size FREE SAMPLE. . . Yours to 
keep and compare! 

@ NO OBLIGATION © 


EES SE a 


2, COLORADO 








DENVER 





William E. 
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— Efforts Pushed at Budd, Warner Gear .. . 





Labor 


‘Continued from Page 1) 


cord were a five-cent hourly pay 


hike and pensions of a minimum of | 


}$100 a month. 
| * * * 


F THe situation along the railroad 


labor front was calm after the 
Army moved in to stave off a 
threatened strike of switchmen on 
the Rock Island railroad. Presi- 
dent Truman ordered Army seiz- 
ure of the railroad after a week- 


As the switchmen returned to 
work, two other rail workers’ 
unions said they were in no rush 
to launch strikes over unsettled 
demands. The Korean war crisis 

| was reportedly at the root of 
the rail unions’ change of heart. 

Negotiations were resumed 
Wednesday in the Budd strike at 
Philadelphia, called by Local 813 


secretary of |Of the UAW over alleged wage) Stellato, newly-elected local presi- 


|inequities between’ the 
|plant and the Budd factories 
| Detroit. 


in 


‘Pontiac Building 
‘Retail Operation 
In Home City 


PONTIAC. — Construction of a 
new retail service and distribution 


jcenter has begun in downtown 
|Pontiac, Harry J. Klingler, Pontiac 
|general manager, announced last 
| week. 


Modern in every detail the ultra, 

efficiency-designed fireproof struc- 
ture will cover more than 43,000 
|square feet of area at Mill and Mt. 
|Clemens Sts. Entire facilities em- 
| brace about 1% acres on the north- 
jeast corner of that block. 
About 370 feet of the steel, brick, 
|tile, concrete and glass edifice will 
| front on Mill St. and, on the Mt. 
Clemens St. side about 240 feet. 
The main entrance will be on Mt. 
|Clemens and exit on Mill. The new- 
car showroom faces both streets, 
being the jewel-box type, project- 
ing from the main portion of the 
| building. 

Completion is planned for 
end of the year, Klingler said. The 
|most modern equipment available 
will be installed, including engine 
| dynamometers, an automatic wheel 
|aligning device and a _ complete 
| machine shop, he added. 
| A service department’ control 
| tower will speed interior traffic and 
|guide cars to proper stalls for spe- 
|cial services. An intercommunica- 
ition system and pneumatic tubes 
| will speed customer handling and 
|improve efficiency. An automatic 





Strike Woes Recur 


plants were not directly affected| that the signer is not a member 
iby the walkout. of the Communist party. 

| A Budd spokesman said the| [In the resolution calling for the 
strike had surprised the manage-| pledge, President Truman was 
‘ment, coming as it did after the|praised for his decision to battle 
jconcern had offered an across-the-|the North Korean invasion of 


|board raise of five cents an hour 
i : . 

jand had put into effect a pension 
|plan, which even the union had 


South Korea. 
Local 600 has long been a strong- 


: ; : s ee ; hold of pro-Communists in the 
considered —r - 7 oo 1,000,000-member auto workers 
z : union. 

‘THE UAW, meanwhile, took a| 
drastic move in its campaign | 7 ‘ > 
ito rid the union leadership of pro-| Canadians I ush 


| Communists. : re be UAW | 

‘ord Rouge Local 600, the ys | 740g . 2 

| largest with 65,000 members, enacted I OPCE d Insuranc ¢ 

a proposal requiring all of its 550 OTTAWA. A resolution passed 
| officers and committeemen to sign| by the Federation of Chambers of 
|non-Communist affidavits or face|Commerce of Quebec at its 15th 
}ouster from their jobs. annual convention urged the gov- 
|. The proposal was laid before the | ernment to force compulsory insur- 
|Local 600 general council by Carl/ing of automobiles and trucks in 
order to provide a measure of 


Eastern dent, with the reported approval of | security for motorists. 
| UAW 
The company’s Detroit | ther. 


President Walter P. Reu-| The group went on record as 
deploring the financial loss caused 
|by motor vehicle accidents in the 
|province. The resolution will be 


forwarded to provincial authorities. 


The pledge which Local 600 of- 
ficers must sign disavows sup- 
port of Soviet Russia and states 








@ Long and bulky parts both are 
safely and conveniently stored in 
space-saving Berger Steel Automo- 
tive Bins and Shelving. They’re 
strong, durable, easy to alter and 
adjust with changing needs. 


Your local Berger Representative 
offers an exclusive parts department 
PLANOGRAPHING service that 
scientifically lays out your depart- 
ment to bring all parts into true 
sequence with your stocklist. He 
will furnish the factory-approved 


BERGER 


Ne) ee a 





the | 





sprinkler system is being installed. 


Ky. Dealers Sign 
Lloyd for Parley 


; LOUISVILLE.—J. Saxton Lloyd, | 
| Buick-Cadillac dealer from Day-| 
|tona Beach, Fla., will be a guest} 


speaker at the Kentucky Automo-| 
bile Dealers Assn. convention, it! 
was announced here last week. | 


Lloyd, who spoke at NADA’s con-| 





vention in February, will talk on! 
“Rags, Riches and Ruin.” 

The parley will be held Sept. 17-| 
19 at Kentucky Lake, Kentucky} 
|Dam Village, Gilbertsville, Ky 
° 

Tires 


(Continued from Page 2) 

}over winter’s wet roads. Factory 
| district managers report “little evi- 
dence” of hoarding, and where re- 
|tailers suspect same they are dis- 
couraging it. 


* - * 


PP ACrOns warehouses in Port- 
land are “shorting” orders from 
their dealers, especially on the 


more popular sizes in scant supply, 
and on the extra large sizes used | 
by the logging industry. Word has | 
been received that production of | 
logging truck sizes has_ been} 
|slowed by shortage of rayon due} 
|to the textile industry strike. 
| Direct factory shipments of tires 
|to Oregon dealers has _ reportedly 
|been cut off, in instances where 
there is a factory warehouse in 
this area. Many dealers have been 
| asked to supply their factories with 
ja special report on current tire| 
|stocks, and have been notified of 


la change in plan for ordering 


economical Berger standard steel 
units you need, and handle all in- 
stallation details. Call him in, or 
write for full information. 


A Le 
US 








' 1 
STEEL AUTOMOTIVE ° 


‘ BINS, SHELVING 








This Berger Steel 
Automotive Shelving 
neatly disposes of tail- 
pipe and bulky parts 
storage problems. It 


keeps pipes off the floor, 
out of the way, yet 
readily accessible. Ex- 
tra large bins are just 
right for bulky parts. 


BERGER MANUFACTURING DIVISION 
REPUBLIC STEEL CORPORATION : CANTON 5, OHIO 


STOPPER 
But Are Buell Air Horns Legal? 


YES! Speed laws do not make cars illegal and by the same 
token, noise ordinances do not make horns illegal. In fact, 
Buells can be sounded more softly than most horns because 


of built-in Volume Control. 


Find out why every highway driver is a prospect. Write 


for “Sales Clincher" folder AN. today 


MANUFACTURING CO. 


923 W. 49th PLACE A CHICAGO 9, Ill 


BUELL 
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line which has been running at the 


Military Coincidence Detroit Tank Arsenal since the end 


of the last war. 


Year’s Outlay of $249 Million to Auto Firms The announcement of —_— 


v ° ‘ expenditures by the Detroit Ord- 
Not Connected with Korean War, Army Says ae Maaaies camiaiceed Gams “a 


DETROIT.—Army officials here|increase over the preceding year’s| dustrial mobilization planning was 
said it was just a coincidence that| expenditures signified very little. | 4 factor in current procurement. 


their report of military orders| Lt. Col. John M. Cone, deputy s a 
placed with automotive firms dur-| Chief of the Detroit Ordnance Dist- Thomas Starts 
ing the fiscal year ended June 30 ae — . a & ao ne . 

a een ace e se > 
followed - closely the outbreak of Korean conflict. Cone said that European Trip 
hostilities in ores. — | 10,400 individual contracts were let} pp pROIT. 

The Detroit Ordnance wintetet ne a 36,000 “line items. | business conditions throughout the 
revealed that it had placed $249,- | Included in the year’s procure- |world as a result of the Korean 
000,000 worth of military orders ment program were purchases of war have sent C. B. Thomas, presi- 
with auto companies during the large quantities of military vehi- | dent of the Export division, Chrys- 
year. The total was the highest cles for all three services, Con- |ler Corp., off on a quick trip to 
since the war, and almost $70,- tracts for 39,350 vehicles, primar- | London and three European coun- 

a : ‘ ily replacements for worn-out /|tries to talk with financiers, indus- 
pe above the preceding year’s units, were let. Of these, 26,000 |trialists and Chrysler distributors 
- oe o aah ai were for the Army, 1,350 for the |and dealers. 

n ordnance officer pointed out,| Navy, and 12,000 for the Air : > 
however, that $70,000,000 worth of| Forces. wanotee ; a 7 “ae Sane 
military equipment is “just a drop All 1 ; duce f t ” y 7 : 
in the bucket.” and that such ani. arge producers of automo-| where he will visit assembly plants. 
> il a data re tive vehicles were represented in| fis next stop will be in Antwerp, 


the awards, Cone said. In addition, Belgium, where he will confer with 


- Rapidly changing 


44 percent of the awards were] ,._.°. , ; 
Planned Purgatory | ade to smail business distributors and inspect assembly 
: : i plants there. Madrid and Lisbon 
Car, Truck Scarcity Drives The reason that many truck/sicq will be stops on his tour by 


es a companies have announced military 
Dealer to Suicide orders in the past month or so 

TETTENHALL, England. Vin-|was explained as a routine pro- 
cent Bowater, 66, could not get cars|cedure caused by the fact that| Toronto Deal Opens Branch 
and trucks for his customers here.|appropriations for a given year| James L. Cooke Motors, Ltd. To- 
So he killed his wife, committed must be expended before the end ronto (Morris Wolseley M G. Ri- 
suicide, and left a note saying: of the fiscal year. ley, Jaguar, Bentley ‘and Rolls- 


“People keep coming in every day Negotiations for the truck con- | Royce), has opened a new down- 
asking when they will get their} tracts announced during the last |town Toronto branch at Richmond 
new car or their truck. I cannot| few weeks were begun as far |St. and University Ave. Open 
tell them and that has worried me.) back as late March and early |house was held June 15-17. John 
I cannot go on any longer. April, Army officials said. Bancroft was appointed general 

The Chicago Tribune, reporting} Informed that rumors were cir-|manager of the downtown branch. 
the tragedy, said Bowater’s son|culating in Detroit and the rest} The company in the past 12 months 
testified that his father had noj|of country about tank production,|/has increased its staff from two 
money worries, but that he had/one military spokesman said that! persons to 90 Main office is at 2489 
been driven frantic by government |as far as he knew, there was no| Bloor St. West, used-car lot at 2411 
restrictions on automobiles. tank production in the Detroit! Bloor St. West. 


plane. 


A NECESSITY ... 


NOT ACCESSORY ! 





PRO - TEX Zipper 





















iy 


HOLDS BUMPER JACK, 
TIRE PUMP AND ALL 
OTHER TOOLS! 


95 


List 
Price 





DEALER'S PRICE -$2.95 


This big, roomy zipper tool pouch 
virtually sells on sight! Car owners, 
tired of tools rattling around loosely, 
immediately see the advantages of 
keeping them neatly stowed and 
easy to locate. Pack a pouch with 
a set of tools and see how it gives 


: its own sales talk . . . how its large 

; capucity and sturdy construction im- 
Press prospects . . . how it actually 
sells itself! 


Measures—37 in. x 9 in. 


Saha R ETERNAL REACT 


PU SS 


11800 JOS. CAMPAU DETROIT 12, MICHIGAN 


district other than the small pilot} 
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Aloft with Model Planes Fa 








AUTO MEN WATCH MODEL PLANES—Plymouth dealers and factory officials gathered ~ 
at U. S. naval air station, Glenview, Ill., to view the Chicagoland model plane contest 
Winners of the Chicago meet are slated to attend Plymouth's fourth international mode! 
plane contest, where the 500 top model builders of the U. S. and foreign countries wil! 
compete. Left to right are: C. J. McCorkle, McCorkle Motors; Warren Hatch, regiona! 
manager: Benjamine Fine, Fine-Thomas Motors; R. C. Somerville, general sales manager 
Nathan Talman, Terminal Motors; Fletcher Kettle, Larry Burns Motors, and J. E. Laba ; 
Chicago Chrysler district manager : 


ae 4 Cadillac 
6 | (Continued from Page 2) 


of the run and 21.1 on the second 
The Series 62 sedan got 18.7 miles 
and 21.8. 

ee (Many in the industry errone- 
*,|ously call the V-8, high-compres- 
sion, 7.5 to 1, Cadillac engine the 
Rocket engine, believing it is the 
same as the Oldsmobile engine 
Engineers say there are definite 
differences between the engines.) 
The first leg of the run was 
through part city and part coun- 
try traffic into a 12-mile west 
wind. The second leg was with 
the wind, at a constant speed of 

50 miles per hour. 


Each car was equipped with a 
standard one-gallon container vis- 
ible to occupants of the car. En- 
gineers poured a weighed gallon 
of premium fuel into the cans. 


‘AND IT WILL FLY AT... .'—Jack Rose, * * * 
president of the Greater Detroit Plymouth ae s 7 
Dealers Assn., discusses model airplanes with a joined Cadillac in Sep- 


a contestant, Thomas Byrnes, of Dearborn, . . * 
during the fourth annual Michigan state tember, 1337, at the factory 
model airplane meet sponsored by the Plym- owned sales and service branch in 


outh dealers of Michigan. The contest ended|Chicago. Since then his responsi- 








— S220 22 EEE 


Be ce ,| Sales organization with head- 
MINNEAPOLIS.—-There will be quarters in Boston, to serve as 


the assistant business manage- 
ment manager of the Eastern 


July 9% Trophies were awarded. =—S—_| bilities have brought him into close ! 
- association with all activities of | 

e the division’s nation-wide selling 
Keller Predicts organization. t 
9 x He was appointed assistant to | 
30 Body Styles the general manager of the Chi- i 
cago Branch in 1928. In 1931 he | 
Good 5 Years was assigned to the factory-field | 
% 
' 


no startling changes in the styling 
of car bodies for the next five 
years in the opinion of K. T. Kel- neal a : ; 
7 cae Be gion. Subsequently he was 
ler, president of Chrysler Corp. moved to New York to serve in 
Keller made the prediction to an| q similar capacity. 
AvTomotive NEws_ correspondent ose a 
while here to address a 25th anni- wan rear dle g Rg od ” Pr 
versary luncheon honoring the Holt " 2 


5 as the division’s assistant business 
Motor Co. (Chrysler-Plymouth). management manager until his ap- 


“There will be more luggage|pointment in 1935 as manager of 
space, more hard-top convertibles,” | Cadillac’s national business man- 
Keller said, “but the present low|agement department. He contin- 
body with more glass area is here|/yed in this position until May, 
for a long time.” 1943, when he was appointed di- 


Keller said that the present in- rector of personnel for the Cad- 
dustry-wide trend for pension funds |j]Jac division. 


will be reflected in the future price 
of cars or anything else that con- 
sumers purchase. 


oS Op PN RR RR REE Oe abe 


fo weeee per ne 


In March, 1949, he was given the 
additional responsibility for pub- 
lic relations. \ 


Stallings Directs Guest Opens New Home 
| Guest Motors, Ltd. (Chevrolet 
Alabama Parley Oldsmobile), Hull, Quebec, has held 


~ open house in its new building. Ken 
MONTGOMERY, Ala.—Rush| Guest is president and_ general 
Stallings of Montgomery (Rush manager 
Stallings, Inc., Studebaker), public eee ee 
relations and safety chairman of 
the Automobile Dealers Assn. of 


Alabama, has been appointed gen- + 
eral convention chairman for the 
organization’s annual meeting at 
Biloxi, Miss., Oct. 8-10. A&B0UT 


President George W. Cox of Boaz USED CAR apverrisine! 


announced an intensified member- 
ship campaign will be conducted ‘ se 
with the objective of 100 percent Act surely and profitably in advertisinc 
membership of new car and truck| your used cars—base your ad-plans o: 
—e in the a — the |the wealth of success-experience summex 
annual session. W. M. Turner of . 5 “H 
Selma is membership chairman. m3 von ee te Ge erree wer e 

OGthes convention committee to Write Used Car Ads that Bring Mor 
chairmen are Don Drennen, Dren- | 8vyers.” Endorsed by Dodge Used Vehicl: 
nen Motor-Ensley, Inc., Ensley, | department, other authorities. Only $4.95 
speakers; John White, John White 
Motors, Decatur, entertainment; 
John Anders jr., Anders Motor Co., 
Inc., Tuscaloosa, special guests; C. 
C. Golson, Carl Golson Motor Co., ORDER TODAY! 
Fort Deposit, housing; Joe H. Ed- 
wards, G. B. Edwards Motor Co., \ 
Tuskegee, resolutions, and H. C. es: : ph * 4 % 
Christopher, Christopher Motors, | agit ‘ape pel, ama : 
Fort Payne, nominating. A ie al te aa RS 





5 ROE oe 


one ST VST 





Write today for free 7-day inspection o 
my risk. You'll be glad you did. 
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’ saniacsccameeneabietia 
former Dealer 
™ 
Sues Chrysler 
The former dealer says he then 
For $100,000 'closed his business and enlisted in 
DETROIT. — A former Dodge- the Army in February, 1942. He 


Plymouth dealer filed a $100,000 | “88 called to active duty in June, 


. ; A 1942. 
suit against Chrysler Corp. in fed- : 
eral court here last week. | The following September, Fass- 


5 ; _ |binder claims, he was notified by 
L. G. Fassbinder, of Minneapolis, | Chrysler that his contract had been 
‘laims that Chrysler refused to re- | cancelled. 
turn his dealership to him follow-| [In his suit, Fassbinder is asking 
ing his discharge from the Army | for $100,000 damages, an injunction 
in 1944. |stopping anyone else from estab- 
Fassbinder alleges that in Janu-|lishing a Dodge-Plymouth dealer- 
ary, 1942, a factory representative | ship in his former territory, and re- 
and a regional manager advised |instatement of his dealer contract. 


|him to retire his business for the , : : 
‘duration of the war and that the | Two Models in Production 


contract would be resumed at the 
|conclusion of hostilities. 


(Continued from Page 6) 
missions on models with 153-inch 
or longer wheelbase and employing 
either the standard single-speed or 
optional double-reduction rear axle. 

These options, together with op- 
tions offered in the rear axle, per- 
mit GMC to meet the requirements 
of any condition of road or load 
with a unit suited for the job, says 
the firm. 

Standard rear axle is a hypoid 
single-reduction type featuring a 
straddle-mounted pinion and thrust 


OPERATING 


, block which provide rigidity and 

o Fic 1 oo ae ais rahi, 

\ LOW IN TENCY! ‘i 

‘ LLaTion cost! Stock Split Vote 
Kent-Moore Sept. 27 at GM 


NEW YORK. — The stockholder 
|vote on the proposed General Mo- 
tors stock split-up is scheduled for 
Sept. 27 at the GM offices near 
Wilmington, Del. Record date for 
jthe special meeting will be taken 


MONOXIVENT Set for effectively ridding i A / 'as of the close of business Aug. 14. 


a service department of toxic carbon | Subject to stockholder approval, 


monoxide! Designed for use with underfloor exhaust eliminating systems, \it is planned for the exchange of 
it features a special tailpipe adapter, an asbestos-packed flexible tubing |stock to start about Oct. 3. The 
of durable stainless steel, and a virtually airtight floor outlet assembly holders will also vote on the pen- 
Provides quick, convenient, positive connection between car and under- | sion plan for hourly-rated employes 
floor duct, disappears completely below floor level when not in use. Fully | and a proposed revision of the re- 
protected from damage. Can't get lost or “borrowed”. And the floor |tirement program for salaried em- 






MONOXIVENT 


EXHAUST ELIMINATING FIXTURES 


v2 
pf shies 


> 
/, / 





Nothing quite like the Kent-Moore J 2980 


outlet assembly is readily installed in upturned “Y" in duct main. . . no ployes. 
individual “T's” or branch ducts required. Assures more efficient, long- < 
life operation at a minimum cost of installation. Write today for details. | Obituaries 





ENGINE 


TUNE UP 


| Frank B. Graham jr., 61; 


|Headed Atlanta Dealers 

JACKSONVILLE, Fla. Frank 
B. Graham jr., 61, a past president 
‘of the Atlanta Automobile Dealers 
|Assn. and a former vice-president 
of the Georgia Automobile Dealers 
Assn., died here July 4. 

Mr. Graham had been in the 
automobile business most of his 
life. Owner of a dealership here, 


* * * 


Heart Attacks Take 


Two at Nash 

KENOSHA, Wis.—Death by heart 
attack claimed two veteran em- 
ployes of the Nash plant here. They | 
are Jack McDonough, 53, super- | 
visor of the experimental and re- | 
search section of the engineering 
department, and William H. Young, | 
60, head of the standards depart- 





GENERAL MOTORS BUILDING ¢ DETROIT 2, MICHIGAN 





Engineers ond Manufacturers of Special K Soles and Service Engineering Represent- ment. 
Automotive Service Tools and Equipment (Km) otives in Principal Cities Coost-to-Coost | * * * 
— mies = Harvey E. Mack 
MINNEAPOLIS.—Harvey E. Mack, 67, | 





first Dodge distributor in Minneapolis, died | 
recently. In 1915 he organized the Dodge 
firm bearing his name, remaining as presi- | 
dent until 1929. He later worked for two 
insurance firms 





+ * oe 
Henry E. Hagge 
WORTHINGTON, Minn - Henry E 
Hagge, 55, automobile dealer here, died 
recently after suffering a heart attack 
* * 


* 
Walter Warburton 
GLENWOOD, Minn Walter Warburton, 
78, believed to be the oldest Buick dealer 
in Minnesota, died here Mr. Warburton 
had retired from active business a year 
ago. 







Quantity 
PRODUCTION 






* 


* * 7 
Archibald Bradley 







ROBBINSDALE, Minn.—-Archibald Brad- 
O ley, 56, a partner in Bradley-Henning 
Motor Co., local Kaiser-Frazer dealership, 


died recently. Mr. Bradley had been in the 
automotive business 28 years 

ob * + 
George E. Whitelam 


ORLANDO, Fla.—George E. Whitelam, 
69, former vice-president of the Fisk Rub- 


GREY IRON CASTINGS 




















“ ber Corp., died here. He had resided in | 
Orlando since his retirement in 1940 
* * * 
’ 
ONE ols Lats NATION 5 BOWIE, Tex TP. Bvans 66, sch me 
LARGEST AND MOST MODERN Suly 8. He had been president. of  the| 
Bowie chamber of commerce and Bowie 
PRODUCTION FOUNDRIES mee ne 
° *k 
“i HONEY ae locke H. Locke 
(ye 51, manager of the used-car department 
of Wilson Chevrolet Co. in Bonham, was 
buried here July 9 







ESTABLISHED 


THE WHELAND COMPANY 


1866 * * ¥ 
Marvin H. Cullison 
STEELTON, Pa.—(UTPS)—Marvin H 






Cullison, 51, vice-president and general 
manager of Beck Bros., Inc. (Dodge-Plym- 
FOUNDRY DIVISION outh), died July 9 after suffering a heart 
. attack two weeks previously He was a 
member of the Auto Retailers and Dealers 
Assn 


* 


MAIN OFFICE AND MANUFACTURING PLANTS 


CHATTANOOGA 2, TENNESSEE 


* * | 

W. C. Malin 
CLEVELAND. W. C. Malin, 68, one- 
time operator of the Malin Motor Co. and 
also operator of a dealership in nearby | 
Willoughby, died recently 
* * * | 

William F. Shea 
INDIANAPOLIS.—William F, Shea, 54, | 
fleet sales manager for Jones & Maley. | 
Inc., died July 3 in St, Cinvent’s hospita) 
after a brief !liness. He had been with 
the firm since 1936 
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he also operated a Lincoln-Mercury | 
franchise in Atlanta. | 
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true ring gear alignment under 
every load and torque condition. 
Large diameter heat-treated shafts 
and tapered dowel-type flange studs 
give added ruggedness to this axle 
which is standard on all 640 and 
650 models. 


In addition to this rear axle, 
there are two optional axles which 
give a wide variety of ratios and 
drives to meet any operating con- 
ditions. 

These new tractors are mount- 
ed on pressed steel frames de- 
signed for stiffness and rugged- 
ness with a minimum of weight. 
The channel side members are 
9 15/16 inches deep by 3% inches 
wide with %-inch material. Cross 
members of alligator and hat- 
type sections are used for addi- 
tional rigidity and to maintain 
positive alignment. 

Air brakes of heavy cast two- 
shoe construction are standard. 
The drums are non-scoring, non- 
warping, cast-iron type with ample 
provision for air circulation for 
cooling purposes. The rear brakes 

are equipped with constant lift 
actuating cams and slack adjusters. 

The hand brake is a_ two-shoe 
ventilated disc type mounted at the 
rear of the transmission. This is 
more than a parking brake. It is 
engineered to act as a true emer- 
gency brake, capable of stopping 
the tractor and trailer loaded to 
its rated capacity in legal distance 
or to hold it safely parked on any 
grade. 


The radiator is mounted in a 
“horse collar” construction which 
in turn is_ spring -and - rubber 


mounted on the front cross mem- 
ber and connected to the cowl by 
adjustable tie rods. This structure 
insulates the radiator core against 
road and load stresses. 

The cab is also mounted with 
a flexible suspension which frees 
the entire cab structure from dis- 
tortion due to road stresses. The 


| four-point cab suspension design 
| has rubber-cushioned supports at 


New GMC Diesel Tractors 


the front and_ rubber - bushed 
shackles at each rear corner. 


An unusual amount of attention 
has been given to driver comfort 
in the cab interior, The seat is 
wide and broad with plenty of head, 
leg and elbow room. The seats are 
56% inches wide and have closely 
packed springs that are individu- 
ally wrapped for uniform seating 
surface. Over the springs is a cov- 
ering of foam rubber and heavy 
upholstery. 

There is a_ built-in ventilating 
system available which not only 
provides ample outside air, but 
also provides an air supply for the 
heating system. Thermostatic con- 
trol of the heating system is used. 


A “quick vision” type of instru- 
ment panel is provided with large- 
figured instrument dials directly 
in front of the driver, All of the 
cabs, both standard and deluxe, 
have dome lights, ash trays and a 
locking package compartment. All 
doors are sealed effectively against 
dust and drafts. Windshield wipers 


are air-operated with variable 
speed control. 
Rear-quarter windows, optional 


in the cab, provide a wide range 
of vision. 


Rutherford ‘Quits 
GMC Sales Post 


PONTIAC.—Retirement of E. D. 
Rutherford as western sales man- 
ager has been announced by H. E. 
Listman, general sales manager of 
GMC’s Coach division. Rutherford 
joined the GM Coach organization 
in 1927. 

He will be succeeded by C. F. 
Dick, who has been sales repre- 
sentative for the company in south- 
ern California and Arizona. Dick 
joined the company in 1923 as a 
representative of the taxicab divi- 
sion, being transferred to the Motor 
Coach division in 1937. He will 
make his headquarters in Oakland, 
Calif. 





Do you know how much 


SAN DIEGO 





. $110,657 
92,923 
118,870 
81,635 


Dallas, Texas . . 
Rochester, N.Y. . . 
Cincinnati, Ohio. . 
Atlanta, Go. . . . 








































These figures show you 
San Diego is, 
other cities you may be 
miliar with. They show 









ation on your newspaper 

















une cover this rich, year 
’round, outdoor, motor- 
minded market. 
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Morning, Eveni 








Data from 1950 S. M. Survey of Buying Power 


Retail Food Store Sales in thousands of dollars 


in comparison to 


San Diego deserves major consider- 


—and please remember, 
one “buy,” the San Diego 
Union and Evening Trib- 


eats? 





Toledo, Ohio . . 
Kansas City, Mo. . 
Providence, R. |. . 
St. Paul, Minn. . . 


. $ 79,933 
120,915 

73,603 
105,892 


SAN DIEGO, California...$110,279 
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Special Merchandising Recommended . . . 





Promotion Plans for Autumn 


Epiror’s Note: A former dealer 
tells below some of the ideas that 
have been used successfully to 
increase sales of cars. 


_— is a shining season of the 


year for auto dealers, who are) 


even now engaged in planning a 
full crop of business-building pro- 


motions calculated to enhance sales | 


of new and used cars. Many pro- 
motions are especially suitable for 
smaller communities and _ limited 
budgets. 

For example, one dealer has a 
school census of teen-agers, cal- 
culated to stimulate sales of used 
cars. Most parents are anxious 
to have their sons’ and daugh- 
ters’ cars in A-1 shape, safety- 
tested throughout. 

With this thought in mind, 
dealer offers during the last week 
of August and the first several 
weeks of September a number of 
“schooltime specials.” These cars 
usually require a little fixing up, 
but since most teen-agers like to 
tinker, he finds it quite satisfac- 
tory. 

* * * 
‘THIS’ dealer, moreover, issues 

“identity cards” to all teen- 
agers who own cars, whether they 
purchased the car from him or not. 
These cards carry the teen-ager’s 


name, home address, telephone 
number, names of parents, name 
of school they attend, etc. These 


ecards come in handy in emergen- 
cies or where traffic accidents are 
involved, 

Another dealer is more inter- 
ested in the schoolteacher who 
may dwell some distance from 
the school at which he or she 
teaches. Each teacher receives 
“& personal invitation to attend 
the “schoolteachers auto show” in 
September, held several evenings 
in succession. At this show top 
used cars are demonstrated. 

This same dealer also uses bowl- 
ing as a promotion. He awards a 
voucher worth $25 towards the pur- 
chase of a new or used automobile 
to the person who makes the best 
bowling score of the week on any 
local alley. This dealer has posters 
placed in the bowling alleys, and he 
has found this an acceptable adver- 
tising medium. 

* * * 

NOTHER automotive merchant 

invites letters on the subject 
“What Thanksgiving Means to Me.” 
A. person may enter as many let- 
ters as he desires. Such letters are 
used as the basis for a_ special 


Medeon U.C. Job 


Goes to Levis 


DETROIT.—-Appointment of Her- 
bert C. Levis as used-car manager 
of Hudson has been announced by 
George R. Brow- 
der, advertising 
and merchandis- 
ing director. Levis 
has been associ- 
ated with the au- 
tomobile industry 
for the past 18 
years in both 
» merchandising 
and retail sales. 

Before coming 
£ to Hudson, he 
Herbert (. Levis was with Chevro- 
let where during the last 12 years 
he held various executive posts in 
parts and accessories, trucks, or- 
ganization, distribution and used- 
car departments in the Pacific 








Coast region. 





NEW WILLYS DISTRIBUTOR IN OKLAHOM 
chise papers. 
Scheldrup has been active in the management 


this | 


Willys-Overiand special representative, Ear! R. Limb observes proceedings 


newspaper advertisement listing ,;or dependable used cars will carry 


“Thanksgiving specials” on new|you through the winter months in 
and used cars. fine fettle.” 
Fall, too, is the prelude to win- Another dealer has a_ special 


|Christmas club plan whereby any- 
|one interested may select a used 


ter weather and for that reason 
one car dealer has a special pro- 


motion scheduled for October jcar during October and pay until 
and November. | Dec. 25. Then, as a Christmas pres- | 
He offers vouchers worth $50,|/¢Mt. his last payment is “on the 


$25 and $5 for the best and most | house.” 
accurate predictions on when the}! 
first snow will fall. Anyone may | 
hazard one or a dozen guesses and | 
leave them in writing at the deal- 
ership These “forecasts” are used | *” , 
in newspaper advertisements which | ting in customers. 

This same car merchant re- 


carry the theme: “One of our new . 
- —| alizes the. great interest sports 


° y. He therefore s : y 
NADA Revises radio. programs: “Sportsman” and 
Regional Setup 


“Sportswoman.” 
For U. C. Guide 


The “Sportswoman” program pre- 
sents news of organizations sched- 
uling sporting events. Women ac- 
tive in sports are guest stars. 

WASHINGTON. Designation of 

a completely new regional setup) discuss advantages of possessing a 

for the NADA Official Used Car|car in fine condition to carry fans 

Guide and issuance of five regional | to athletic events. Both broadcasts 

books, instead of three, was @N-/are comparatively inexpensive as 

nounced last week by the National lfar as talent and time costs are 

Automobile Dealers Used Car Guide | concerned, and both have proven 


Co. | successful during the fall season. 

The new setup adopted after) This resume of merchandising 
thorough research and study is| maneuvers would not be com- 
intended to make possible the com-| plete without mentioning the 
pilation and reporting of used-car} dealer who believes that fall is 
values more accurately reflecting | the best season for weekend mo- 
local market conditions. The pres- toring expeditions and for motor 
ent 30-day publication schedule will| trayel in general. He, therefore, 
be continued. offers 10 $5 awards for snapshots 


* * + 








In addition, future guides will| of fall landscapes, scenes or travel 
continue to include such data as| photos submitted to him between 
average loan values, an “As Is”! Sept, 1 and Dee. 1. 
column, insurance symbols, ship- Pictures may be 
ping weights, new-car prices and 
illustrated location of motor and 
serial numbers. | sponsoring the contest. The snap- 

Subscribers in regions “A" and|shots submitted are used to bright- 


“D” will receive complete books in|en up fall newspaper advertise- 
August, and those in regions “B,” 
“C” and “E” will receive supple- 
ments. During the changeover 
period, the regrouping will result 
in some dealers receiving two com- 
plete books in succession while 


others will get two supplements. 


at the dealer’s establishment. 
And there you have it 





F THE final payment happened | 
to be $25 or $50, it would be can- | 
|celled as a present from the dealer. | 
|This is a very definite incentive to} 


|ments, and all, whether prize win- | 
ning or not, are placed on display | Springs, Calif., who drove the car 


fall’s on | Memorial , 
and the motor merchandiser ‘is, if|over the Bonneville Salt Flats in| New York State Automobile Deal- 
| he is promotion-wise, readying his| Utah in the near future. 
| Stock of business-building maneu- | 


| auto show held by the Detroit Automobile Dealers Assn i 
olf tournament were effectively displayed each day on a platform in front of a backdrop 





rofessional models identified each car. 


Stocks 


‘Continued from Page 1) 
|that the average new-car dealer 
|}may not see his new-car inventory 
show a decline until his factory 


Commercials on both programs | jnhuts down for a model change- 


lover. 
That’s what is happening 
Packard dealers this month. 


to 





Unless the Korean situation sets 
| off a buying wave of unimagin- 
jable magnitude, it appears that 


|most dealers may have a “clean- 
|up” job come this fall. 
Bernie THOMAS 


Whoosh! 


Diesel Race Car Seeks 


Speed Records 


COLUMBUS, Ind.--The Cummins 
Diesel Special, No. 61, which 


tional speed records for diesel- 
| powered cars, officials of Cummins 
|Engine Co., Inc., have announced. 
Jimmy Jackson, of Desert Hot 


last 
car 


| in the Speedway competition 
Day, will pilot the 


The car qualified for the Indian- 


set | 
submitted by | diesel speed marks in the 1950 In- 
anyone, whether or not they pur-|dianapolis Speedway qualifications 
|chased their car from the dealer/and race, will try for six interna- 





EFFECTIVE BACKDROP FOR AUTO SHOW—New cars on display at the recent outdoor 


New-Car Stocks 
In Postwar 


(Estimated by Automotive News) 





Cars Cars Total 
| Actu- in Voten- 
| ally tn Transit tial 

Period Dealers’ to Inven- 
Ending stock Dealers tory 
dan. 1, °47 75,838 175,000 250,838 
duly 1, °47 56,752 205,000 261,752 
dan. 1, °48.. 78,636 242.000 $20,636 
duly 1, °48.. 84,559 214,000 298,559 
Jan. 1, °49.. 196,88% 293,000 439,885 
Mar. 1, °49.. 205,681 244.000 449.631 
Apr. 1, °49.. 194,949 310,000 504,940 
Sept. 1, °49.. 286,686 406,000 592,646 
Oct. 1, °49.. 340,457 278,000 618,457 
Nov. 1, °49.. 339,858 233,000 572,858 
Dec. 1, °49.. 298,781 122.000 420,781 
Jan, 1, "50... 251,754 138,500 $40,254 
Feb. 1, ‘50.. 313,491 192,000 505,491 
Mar, 1. '50.. 312,457 159,500 471,957 
Apr. 1, °50.. 276,136 158,000 434,136 
May 1, °50 196,738 152,000 349,238 
June 1, °50.. 247,680 160,200 *407,880 
duly 1, °50.. 372,518 167,500 *540,018 
N.B.—Above figures inciude new curs 
actually in dealer hands, plus those in 


transit, but consigned to individual deaiers 
*Revised 








\N. Y. Dealers Open 
27th Conclave at 
‘Saratoga Springs 


SARATOGA SPRINGS, N. Y 
|The 27th annual convention of the 


jers got under way here yesterday 
| (July 16) with delegates scheduled 


However, subsequent issues will be | vers, all carefully attuned to the|apolis race with a speed of 129.208 |tO hear the following speakers: 


alternated as in the past. 


fall season of the year. 


Neglect, Inferiority Held Road-Ruin Factors . . . 


miles per hour. 


Professor Defends Trucks 


DETROIT. — American highways | with a legal load, but when 


; he beneath a pavement 
are breaking up not because of|reaches the Massachusetts line he!|been well 


which has 
constructed and well 


heavily loaded trucks but because! would have to provide himself with | maintained, Worley declared. 


maintenance, John S. Worley, Uni- |his trip in Maine he would have 
versity of Michigan engineering to have four trucks. 
| professor, says. 


“The highways over which this 
Worley, called a specialist on 


load from Rhode Island would 
transportation, said no competent 


move have been’ constructed 
engineering opinion supports the under specifications approved by 
theory that heavy truckloads are 


the U. S. bureau of public roads 
ruining U. S. roads. However, re- and therefore should have equal 
cent newspaper articles have load-carrying capacity. which 
helped to further “this regrettable they have for all practical pur- 
departure from the truth,” he poses. This lack of uniformity is 
said. an absurd situation and is typical 
Speaking on the highway situa- 


for a large part of the U. S.” 
tion and overloading, Worley stated, Pumping is generally blamed for 
“Law violation in any form cannot |the destruction of concrete pave- 
be condoned. Truck operators who | ments, Worley said. He explained 


overload their vehicles are violators|that “pumping starts with the al- 


—period. There are certain aspects,|most imperceptible flexing of a 
however, which should be pre-|concrete slab as an extra-heavy 
sented.” vehicle passes over it. Moisture 


beneath the slab is forced out at 
the joints, bearing with it particles 
of soil. Each time the pressure is 
reapplied, more muddy water is 
squeezed out. until a cavity is 
formed and the slab starts to see- 
|} saw. Soon corners begin to crumble 
|and eventually the slab is reduced 
|to a broken jumble.” 

People are asked to believe that 
|heavy loads are the sole cause of 
ithe faulting of the concrete pave- 
|}ment, Worley said. but such is far 
from the truth. The root of the 
{trouble is poor construction or 
neglected maintenance or both 

He pointed out that according 

to the highway research board 


| Calling attention to the fact that 
the gross legal load in Rhode Island 
jis 40 tons; in Massachusetts, 25 
tons, and in Maine, 11 tons, Worley 
|said: “A truck operator going from 
|Rhode Island to Maine could start 





present, axle loads must be heavy 


must be capable of going into 


three fundamental conditions 
must be satisfied to produce 
pumping: free water must be | 


of poor construction and neglected |two trucks and when he finished | 


The fact that trunkline highways 


tically the same 
those in Maine, can carry a load 
| approximately four times that le- 
|gally allowed in Maine without 
undue injury is evidence’ that 
“something is rotten in Denmark,” 
he said. Three-fourths of the legal 
load in Rhode Island would be con- 
sidered a 300 percent overload in 
Maine. The legal load in Rhode 
| Island, three-fourths of which is 
}an overload in Maine, will not be 
unduly injurious in Maine. This 
}ean be easily explained, according 
to the professor. 

The effect of loads on pavement 
surfaces conforms to a_ simple 
law of physics which every high 





school graduate knows, Worley 
said. 

The law maintains that “the 
average pressure per square inch 


| of the contact area of the tire on 
the pavement equals the air pres- 
(Continued on Page 49, Col, 1) 





suspension. Pumping will not 
occur if any one of these three | 
elements is absent, the research- 
ers found. 
Free water 


| and frequent, and the subgrade | 
| 


A CITY—A. H. Scheldrup (left) signing fran- | 


and ownership of Tulsa-Willys, Inc.. since 1945 will not be found 


in Rhode Island, built under prac- | 
specifications as | 


Fred Haller, NADA president; J 
| Saxton Lloyd, past president of the 
Florida Automobile Dealers Assn.: 
Irving W. Walls, past president of 
the Texas Automobile Dealers Assn. 
and an outspoken critic of factory- 
dealer relations; Vernon E. Walls. 
merchandising consultant for the 
Westinghouse Electric Appliance 
division, and Clifford J. Fletcher. 
|New York motor vehicle commis- 
| sioner. 
| The dealers will 
|\through Wednesday. 
| According to A. Bigsbee, general 
convention chairman, the list of 
speakers highlights parley plans 
which also include such events as 
a demonstration on used-car re- 
conditioning, an evening at Sara- 
toga raceway, cocktail parties. 
dances and a boat trip on beautiful 
Lake George. 


‘Ford of Canada 
Names Parts Head 


WINDSOR, Ont.-The creation of 
a new parts and accessories divi- 
sion in Ford Motor Co. of Canada. 
Ltd., with George H. Bates as gen 
eral manager, was announced last 
week by Theodore J. Emmert, ex- 
ecutive vice-president. 

Bates, with the company 30 years 
moves up to his new post as head 
of the eighth major division of 
Ford of Canada. 


be in session 





TOP WEST COAST PONTIAC FIRM SOLD—Link Anderson 
dealership to Herb Mendelson (left) 
Anderson, who held the franchise since 1940 was told by his doctor to retire 


Monica (Calif.) 
zone manager 


has sold his Santa 
Pontia 


(right), 
In the center is Don House, 


in conjunction with the Motor City 


ee 
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PARADING IN BUFFALO—Celebration of the Buffalo Automobile club's golden anniversary 


recently was featured by a parade through the city's downtown section. Typical of many 


floats is the one of Lincoln-Mercury. The parade was televised 


Auto Price Cut Hopes 
Hit by Switch in Trend 


‘Continued trom Page 1) 


of price decreases, which have been | tractor and farm implement tires, 
made by all makers except Chrysler |6 percent. 
Corp. Several weeks ago, most tire 
| makers raised their replacement- 
EADLINER of last week’s auto- | market prices by amounts rang- 
motive price news was the| ing from 2% to 5 percent. 
Firestone announcement of an 8]! In unpublicized actions recently, 
to 10 percent rise in the prices of|car builders have been asked to 
pay more for such items as bear- 
ings and bumpers. 
Increased costs of labor, raw ma- 
terials and transportation are cited 


* * * 





DeSoto Make-Ready Up; 


Ford Sport Cars Priced 


DETROIT.—DeSoto increased 


ally as the causes of the higher 


along by DeSoto dealers is now | past several months. 
$22.50 for all DeSoto cars, com- 
pared with $15 for Plymouth, 
$17.50 for Dodge and $25-$50 for 
Chrysler. 

Advertised-delivered prices of 
the new Ford Motor Co. models 


added, “prices have been too low 
in relation to costs and the in- 
crease just announced will bring 
them into better relationship to 
current costs. Since the war, prac- 


LE TT TE a TA ST AR RRR ae 
oe m. 


are: Ford Custom Deluxe Eight [tically every commodity has _in- 
Crestliner, $1,710.50; Mercury |creased in price much more than 
Monterey, $2,146; Lincoln Lido, | tires.” 


' $2,721, and Lincoln Cosmopolitan 


Predictions of new-car price 
) Capri, $3,405. 


trimming this fall had been based 
on likelihood of sales declines in 





its original-equipment car tires.| key with approaching model 

Other companies will probably! changeovers, 

follow. Sales demand has been given an| 
Original-equipment prices of|extra stimulus by the Korean war, | 


Firestone truck and bus tires went 
up 12'2 percent and of Firestone 


however, and this has coupled with 
the supplier price increases to make 
price cuts on a major scale doubt- 


|ful until 1951 models make their 
appearances, if then. 
+ * * 


JEW-MODEL attention, plus at- 





Henry J. and Packard models. 

The question at Kaiser-Frazer | 
is whether the company can 
carry out its plans to price the | 
| Henry J. below the cheapest mod- | 
| els of Chevrolet, Ford, Plymouth | 
| and Studebaker. | 
| Later this fall is due the Nash| 
Rambler two-door sedan, designed | 
to compete in the lowest-priced 
| volume class. 









yNAME PLATES 


e * PRECISION CAST... 

N ELIMINATING ALL DIE COSTS 

Quantities as low os 100 may be 

ordered with original design for every 
job! Proof of design submitted for 
approval. Heavily chrome plated. 

Write for details. 










‘Chevrolet Names 
Averill Manager 


‘Of Urban Sales | 
Appointment of L. 


DETROIT. 
H. Averill as manager of Chevro- | 
let's Metropolitan City department | 
was announced last week by W.| 
|E. Fish. general sales manager. 

At the same time Fish named | 
F. E. Byers to succeed Averill as | 
assistant regional manager in the 
eastern region and B. A. Koether | 
to fill Byers’ former post as Pitts- | 
burgh zone manager. Koether has | 


* DRELISION Oe 
29th & McKean Sts. 
Phila. 45, Pa., Dept. A 





| get in on a 
good thing 
SELL THE ¢ 


DINSMORE 
| AUTO COMPASS 


Vigorously promoted 


ee ee been city manager at Pittsburgh. | 
sells fast... brings In taking over the Metropolitan | 


| 
|City position Averill gets the post | 
lleft vacant when W. G. Power was} 
|elevated to the advertising man- 
|agership. Averill joined Chevrolet 
at Tarrytown in 1929. 
Bvers came with Chevrolet as| 
a district representative in 1933. | 
Koether started as a Detroit retail | 
salesman in 1929. 


even bigger pro- 
fits through king- 
| sized discounts. 


*S, illuminated 


NIFTY FOR 50's 
AND OTHER CARS, TOO 


fae as: Quick demonstrations | 
Pe 1/ saver make quick profits. Tell ‘em | 
; __ =f, how it works on hills, ice, 
a in mud, ruts and you'll sell 
‘em. Send for free sales 
helps or ask your jobber. 


TRIANGLE JACK CO. 
WICHITA, KANSAS . 


Gillis Acquires L-M Deal | 

Leslie Gillis, former manager of | 
Thigpen Motor Co., Baxley, Ga., has | 
purchased Central Motors, Mercury 
dealership in Fitzgerald, Ga., and| 
changed the firm’s name to Gillis 
‘Motors. 









by Firestone and suppliers gener-| 


its retail delivery-and-handling ' 

charge by $2.50 a car last week, | Prices to car and truck makers. 

while Ford Motor Co. posted A ates 

prices on its line of four new o COST of natural rubber 

sports sedans. alone, Firestone’ stated, has 
The make-ready charge passed [risen close to 100 percent in the} 


“For a long time,” the company | 


tendant price interest, is cur-| 
rently centered on the forthcoming | 


| 600 cars 





(Continued from Page 1) 
this year but the best of all time. 
* * * 
ITTSBURGH, for instance, re- 
ported the highest sales in the 
postwar period during the final 
week of June. In addition, sales 
|in the preceding two weeks had 
been the highest in 1950. 

A Cleveland report said 
sales had “skyrocketed” since the 
Korean war started, while in New 
York, both the New York State 
Automobile Dealers Assn. and the 
Automobile Merchants Assn. of 
|New York (City) reported in- 





in deliveries. 

New-car sales in the New York 
area during the week ended July 
1 climbed to 12,995 units. This 
was far above the preceding 
week's total of 5,817, and exceed- 
ed the total for the comparable 
year-ago week by 6.1 percent. 
New Orleans dealers said that 





}are believed to have set an alltime 
jrecord. Three dealers in the city 
said they were completely out of 
automobiles, while the majority re- 
| ported only slow-moving units 
available. 

* * * 


| JN SHREVEPORT, LA., dealers 
said there had been “a run on 
jnew cars.” One dealer was 
quoted as saying: “I don’t expect 
\it will be long before the money- 
era returns.” 
of dealers’ in 
Beaumont, Tex., said they had 
been “cleaned out” by anxious 
customers, Dealers there said the 
| pressure was on almost as great 
for new trucks and used cars. 
New-car sales in Wayne county 
(Detroit) during June zoomed to 
19,913 units. This was far above 
the best previous postwar monthly 
| effort of 17,178, set in May of this 
year. In June of last year, 14,730 
|new cars were sold in Detroit. 
San 
| lished a new record in June by sell- 
{ing 1,480 new cars. The best pre- 
vious postwar monthly total in the 
city was reached in March, 1950, 
| when 1,341 new cars were titled. 
* * * 
OUSTON just missed setting a 
postwar record by 15 cars. The 
total in June was 3,569, against the | 
record figure of 3,584, set in May)! 
this year. 
In Columbus, O., there was no | 





| under-the-counter 
The majority 


doubt about a new record. Sales 
in June soared to 2,742 new cars, 
|far above the best previous month- 
ly mark of 2,282, set in May this 
year. 
The last two weeks of June | 
saw Akron dealers sell more than | 
in each of the weeks. | 
This was the first time this year | 
that sales in any week had ex- | 
ceeded that figure. 
In Minneapolis, June 
sales totaled 4,482—-more 
units above the record of 3,844 new- 





new-car 
than 600 


car sales, set in April, 1950. 
+ * * 

(“An makers joined in the sil 

4 too. Mercury reported the best 

10 days in its history in the bie 

period of June, while Oldsmobile 

made a similar announcement. 


Both companies also said that 
sales in the first six months of 
the year were the highest in their 
histories. They were joined in 
this respect by Buick and Chev- 
rolet, both of which reported the 
highest first-half sales totals in 
their histories. 

Chevrolet, in addition, said that 
its sales of both cars and trucks 
in June were the highest on rec- 
ord for a single month, 

Nash reported its June new-car 
Sales up 45.2 percent over the same 
month last year, and added that 
sales in the first half of the year 
were 45.1 percent above the same 
period of 1949. 

ee * 
(/HEN the final score for June 
is calculated, it should push 
the new-car total for the first half 
of the year above 2,750,000 units. 

In the first five months of the 
year, 2,246,015 new cars were sold. 
In the same five months of 1949, 
new-car sales amounted to 1,729,- 
145. 

Thus, new-car sales in the first 
five months of 1950 were up 33 
percent above the same period of 
1949. The unit difference 


that | 


creased orders and further delays 


sales in the first 10 days of July| 


even | 


Antonio dealers also estab- | 


AUTOMOTIVE NEWS, JULY 17, 1950 
z |Unprecedented Month in Prospect... 


amounted to 516,870 new autos. 
The total of 488,363 new 


sold in May of this year was the 
industry’s|trucks produced during that time 


fourth highest in the 


selling list. The third place total 
is 488,460, established in April, 1941. 
* * o 

JEW-TRUCK sales during May 
+‘ also continued at a steady clip 
with 90,786 being delivered. This 
marked the third straight month in 
1950 that new-truck sales exceeded 
90,000 units. 


New-truck sales in the first five 
months of the year were 32,559 
units ahead of the same period 
last year—an increase of almost 

12 percent, 
| Slightly more than 80 percent of 
the new cars produced (exclusive 








WHOLE BUFFALO MARKET 


history. The month's effort fell just | were 
short of third place on the best-| - 


47 


_ July Car Sales Head for Record 


of exports) in the first five months 
cars|of 1950 were registered, while ap- 
the 


| proximately 88 percent of 


titled. 





Mexico Starts Probe 

Of Vehicle Imports 
MATAMOROS, Mexico. — Cus- 
| toms officials here recently 
| seized six new trucks which had 
been listed on import papers as 
used vehicles, whereas they were 
all 1950 models. 

The seizure has led to a full- 
scale investigation of violations 
of the presidential decree issued 
two years ago banning imports 
of new motor vehicles, deemed 
luxury items, among numerous 
other products. 


| 





Sell the News readers 





BUFFALO EVENING NEWS 


EDWARD H. BUTLER 
Editor and Publisher 


AS ad, 





YORK’S GREAT NEWSPAPER 


KELLY-SMITH CO. 


National Representatives 










IMMEDIATE SHIPMENT— 

Hollingshead Exchange assures a guaranteed 
Hydra-Matic unit shipped the same day — 
with full instructions. 


GUARANTEED PERFORMANCE 


Completely reconditioned, run-in and block 


ready for installation, 


tested—guaranteed 90 days or 4000 


SAVINGS IN COST— 


Perfectly overhauled Hydra-Matic Transmis- 
sion (any model) costs just $95. No worry, 


no trouble, no waiting. 


Write, Wire or Phone Today for Details 


HYDRA-MATIC 
TRANSMISSION EXCHANGE 


FOR RUSH JOBS 


If you wish shipment of 
an exchange transmission 
before your old unit is 
received, a deposit of $65 
will be added to your in- 


voice. (To avoid C.O.D. 


miles. charges, send $160 in 
advance). Upon receipt 
of your unit the deposit 
will be refunded immed- 
iately. Freight f.o.b. 
Chicago. 


HOLLINGSHEAD 
MOTORS CO. 


Authorized Oldsmobile Dealer 
2550 S. Michigan Ave., Chicago 5 


Telephone: CAlumet 5-2000 


Largest Stock of Oldsmobile Part: 
in the Middle West 
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AUTOMOTIVE ADVERTISERS COUNCIL—Shown at the group's recent parley at Hot Springs Va., are, left to right, first row: A. A. 


Ballantyne, Monroe Equipment Co.; 


David E. 


Cunningham, Raybestos Division of Raybestos-Manhattan, Inc.; S. L. 


Co.; George W. Stout, executive secretary; H. C. Mohr, Packard Electric division; R. 


Jones, United Motors Service: 
Co.; T. F. 
du Pont de Nemours & Co., Inc. 


Second row: Albert Joseph, AP Parts Corp.; Richard C. Carr, Koppers Co. 
Wiggins, National Standard Parts Assn.; Walter A. Kirkpatrick, Wilkening Mfg. Co.; 
Wohlert Corp.; 
L. C. Dobrunz, Wagner Electric Co.; Coleman O'Shaughnessy, Herbrand division, Bingham-Herbrand Corp.; P. C. 


Resistoflex Corp.; Louis A. Leitz, 


Bearing Co. 


Hall, Walker Mfg. Co. of Wisconsin: S. R. 


Inc.; C. 


Gene Robers, Weatherhead Co.; R. 


c. 
M. 


Ives, Electric Auto-Lite 


Conley, R. M. Hollingshead Corp.; Duane 


C. H. LeFevre, Sealed Power Corp.; Ira Saks, Accurate Parts Mfg. Co.; E. F. Todd, Imperial Brass Mfg. 
Robinson, Grey-Rock division of Raybestos-Manhattan, 


inc.s BD. L. 


C. Tapscott, McQuay-Norris Mfg. Co.; J. L. 
B. Riddick, Koppers Co.; Herman Krebs, 
Schutz, Maremont Automotive Products, Inc.; 
Poss, Timken Roller 


Hague, E. |. 


Third row: H. O. Rosenstein, Standard Motor Products, Inc.; B. W. Ruark, Motor and Equipment Wholesalers Assn.; Frank Witt, Thomp- 
son Products, Inc.; Joseph Warnimont, Dieterich Products Corp. 





Social Security Attacked 


Boston Bank Says Such ‘Easy’ Money Has Cut 
Buying Power in Half Since ’37 


BOSTON. — Warning that “the 
theory of spending our way to sol- 
vency is repudiated by the experi- 
ence of every country that has 
tried this experiment,” the First 
National Bank of Boston asserts in 
its New England Letter that the 
administration, while campaigning 
for a comprehensive and liberal 
social security program, is under- 
mining the very foundation of its 
program by diluting the purchasing 
power of the dollar through deficit 
financing. 

“For 18 of the past 20 years,” 
the bank points out, “the federal 
government has operated ‘in the 
red.’ During this same period 
the administration has purchased 
an ‘easy’ money policy with a 
resultant decline in the yield of 
bonds as well as a reduction in 
the rate of interest on savings 
deposits. 

“As a consequence, the purchas- 
ing power of income, based on con- 
servative investments, has been cut 
in half since the Social Security 
act started operations in 1937. 

“The inflationary policies of the 


government are chipping away the 
real value of payrolls, savings de- 
posits, life insurance policies, annu- 
ities, and all other means that 
individuals have taken to protect 
themselves against the hazards of 
life.” 

Because of the dilution of the 
putchasing power of the dollar, the 
Letter states, several million per- 
sons who had planned for what 
they considered adequate security 
have had their living standards 
sharply reduced. Through “unsound 
fiscal policies,” the government is 
making it increasingly difficult for 
the American people to provide for 
their own security, and this in turn 
compels them to turn to the gov- 
ernment for aid, it said. 

“While claims on future wealth 
for social welfare are multiplied 
manyfold,” said the bank organ, 
“at the same time the creation of 
new wealth is throttled by taxes 
that severely resist the flow of 
fresh capital into the purchase of 

the necessary tolls and equipment 












Munn. 





Sixty-four idea-packed pages. 


Automotive News 


AUTOMOTIVE NEWS 


BINDER for 
Automotive News 


NSWERING many requests from our 

readers for a semi-permanent binder to 
retain this publication for ready--reference. 
Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
ie covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 


Now in Book Form 


JOHN O. MUNN’S 
‘A Guide to Automobile Selling’ 


Few men 
knowledge of 





today have as penetrating a 


the auto business as John 

There are fewer still who have his 

understanding of dealer problems, gleaned 
from 40 years’ experience. 


I 


Selling versus Overallowance—Put this book in the hands of every one of your 
salesmen. Guide them in the techniques that de-emphasize the importance of the 
used-car allowance. Each chapter of this cloth-bound book is a money-maker. 


$3.50 per Copy, postpaid 
BOOK DEPARTMENT 
2666 Penobscot Bidg. 


Detroit 26, Mich. 














BOOK 
DEPT. 


DETROIT 26 





} 
that would provide new jobs and 
increase production. 


“Prior to the war, the rise in 
man-hour output was at the rate 
of about 2 percent a year. Since 
the end of the war, however, ac- 
cording to the most reliable esti- 
mates, it has been less than 1 per- 
cent. When security claims, wages, 
and other costs increase at a faster 
rate than productivity, buying 
power shrinks so that each dollar 
buys less in terms of goods and 
services. 

“France is a striking example of 
what happens when claims on the 
national economy far exceed pro- 
ductivity. In that country the pur- 
chasing power of pensioners has 
declined by 99 percent since 1914. 

“Moreover, the time has come 
when a comprehensive survey 
must be made of all types of 
claims on our economy and these 
allocated on a priority basis ac- 
cording to their relative impor- 
tance, since taxes are now in the 
‘danger zone.’ ” 

The Letter then pointed out that 
Colin Clark, an Australian econo- 
mist, concluded after a long study 
that the critical limit of taxation 
is about 25 percent of the national 
income. 

Clark said that when this point 
is reached governments resort to 
the “easy way out” by monetary 
devaluation, deficit financing, and 
inflation rather than by increased 
taxation. 

“Taxes in the U. S.—federal, state 
and local—are now about 25 per- 
cent of national income and have 
therefore reached the peril point, 
the publication said. 

“This nation, in keeping with the | 
experience of other countries under 
similar circumstances, has deliber- 
ately embarked upon a _ deficit 
financing program which the ad- 
ministration justifies on the grounds 
that it will expand the economy, 
provide increased revenue, and for- 
tify our fiscal position. But the 
theory of spending our way to sol- 
vency is repudiated by the experi- 
ence of every country that has 
tried this experiment.” 


Records 


| 
| 





(Continued from Page 2) 

sales period in the division’s his- 
tory, Oldsmobile dealers sold 35,- | 
996 new cars in June, according to | 
S. E. Skinner, general manager. | 

The final 10-day period in 
June saw 13,635 Oldsmobiles sold. 
This exceeded the previous rec- | 
ord of 13,472 sales in the last 10 | 
days of March, 1950. The June | 
total of 35,996 new-car sales was | 
42 percent above the same month | 
of 1949, and second only to the | 
36,109 cars sold in March of this | 
year. | 

In the first half of the year, de- 
liveries totaled 196,030 units. This 
was 50 percent ahead of the 130,715 
new cars sold in the first six 
months of 1949, and also well in 
front of Oldsmobile’s best previous | 
first-half total of 163,112, set in| 
1941, | 


McManus at Helm Again... 


Chicago Auto Show 
Set for Feb. 17-25 


CHICAGO.—By unanimous agree- 
ment, directors of the Chicago 
Automobile Trade Assn. voted last 
week to hold a 1951 Chicago auto- 
mobile show. 

They also set show dates of Feb. 
17 to 25, inclusive, and _ selected 
the International Amphitheater, 
scene of past classics staged by 
the CATA, as the location. 

It will be the 43rd Chicago auto- 
mobile show and the ninth consec- 
utively under CATA sponsorship. 

The show period will be the same 
as this year’s, which ran from Feb. 
18-26. 

Frank H. Yarnall (Ford), presi- 
dent of the association, swung into 
action by naming an_ executive 
show committee, to be headed 
again by James F. McManus jr. 
(Chevrolet) as chairman. 

Serving with McManus on the 
executive show committee will be 


Canada Dealers 


‘Hit by Shortage 
Of Mechanics 


OTTAWA.—tThe shortage of ex- 
perienced auto mechanics is_ be- 
coming so acute in Canada that 
dealers are offering used cars which 
need slight repairs at reduced 
prices. 

“These cars can be fixed by the 
buyer and are going to be sold as 
is,” one large dealer points out, 
offering many cars under these 
conditions, especially older models. 

While this has not developed 
into a widespread practice among 
dealers as yet, opinion is growing 
among dealers that many more in 
the used-car business will have to 
follow this example due to diffi- 
culties in arranging repairs. 


Detroit Previews 


Federal Line 


DETROIT.—-A press preview of 
its new Style Liner models was 
held here last week by Federal 
Motor Truck Co. 

The meeting featured colored 
Slide films which pointed out the 
highlights of the new trucks, which 
have “swing-lift’” fenders to facil- 
itate engine work. 

Speakers included George Ham- 
mond, president of the firm; Carl 
Loud, sales manager, and William 
J. Cronin, managing director of 
Automobile Manufacturers Assn. 





Alaskan Prices 
Thar’s Gold in Them 


Thar Used Cars 


Some of the “sacrifices” listed 
in a recent newspaper ad run by 
Fairbanks U-Drive (Used Cars), 
Fairbanks, Alaska, included: 

’49 Chevrolet FL Deluxe 2-dr., 
$1,950. 

’47, Chevrolet FL aerosedan, 
$1,350. 

"40 Chevrolet sedan, $650. 

’47 Chrysler N. Y. club coupe, 
$1,650. 

’47 DeSoto sedan, $1,475. 

"49 Dodge half-ton pickup, 
$1,375. 

389 Dodge sedan, $575. 

49 Ford station wagon, $2,150. 

"47 Ford sedan, $950. 

46 Ford sedan, $875. 

’37 Ford sedan, $375. 

’561 Frazer sedan, $2,950. 

’41 Lincoln Zephyr conv., $575. 

47 Mercury 4-dr., $975. 


’41 Nash sedan, $400. 

’49 Oldsmobile (88) conv., $2,- 
650. 

41 Oldsmobile (98) sedan, 
$875. 

’46 Plymouth sedan, $850. 

’41 Plymouth coupe, $650, 

88 Pontiac 2-dr., $575, 

50 Studebaker Champion se- 


dan, $1,750. 

’46 Studebaker sedan, $850. 

47 Willys half-ton pickup, 
$1,250. 





James F. Goodwin (Dodge-Plym- 
outh), association vice-president; 
Roy H. Keeling (Studebaker), 
treasurer of CATA; Michael F. 
McCarty (International Harvester), 
and Yarnall, ex-officio, All of them 
except Keeling were members of 
the 1950 show committee. 

Edward L. Cleary, general man- 
ager of CATA, was reappointed as 
show manager. 





Police Driving 
On U.C. Dealers 
In Oklahoma 


OKLAHOMA CITY. — Twenty- 
nine used-car dealers have been 
charged in common pleas court 
here with failure to have proper 
license plates on cars on their lots. 

The highway patrol and tax com- 
mission, who are waging the cam- 
paign, said the defendants have 
violated a law that provides that 
any “current” model in the hands 
of other than an authorized dealer 
for that make automobile is a used 
car and must have a current license 
on it. 

Five complaints were signed by 
highway patrolmen and tax agents 
last week. 

George Neff, charged with having 
four improperly tagged 1950 Chev- 
rolets, has previously been charged 
with the same offense. Two of the 
cars bore Texas license plates. 

Other alleged violators are A. D. 
Rucker, on two counts involving 
a 1950 Ford and a 1950 Buick; 
Floyd Van Horn, 1950 Buick; Fred 
Clemings, 1950 Chevrolet, and Clif- 
ford Wilson, 1950 Ford. 


Illinois Suspends 
2 Safety Stations 


SPRINGFIELD, Ill.—The operat- 
ing permits of two truck safety 
stations were suspended and the 
certificates of all their mechanics 
revoked last week by the Illinois 
division of motor carriers. 

Action against both firms came 
after hearings on charges of hav- 
ing issued semi-annual safety stick- 
ers without proper inspection of 
vehicles. Suspended 180 days was 
the Central Wheel Alignment & 
Brake Service, Alton. Merritts 
Bros., East St. Louis, drew a 90- 
day penalty. 
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THINGS ARE LOOKING UP—This 
rocket advertising Oldsmobile's ‘‘Rocket'’ en- 


super 


gine cars, stands in front of the Albertson 
Brothers dealership at Washington and Sepul- 
veda Bivd., Culver City, Calif. Myron (left) 
and Lou Albertson, owners of the dealership, 
study the 50-foot rocket, which was con- 
structed entirely by the mechanical person- 
nel of their dealership. An Oldsmobile ''98" 
four-door sedan, ‘'Rocket''-powered, stands 
in front of the rocket symbol. 
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Neglect, Inferiority Held Road-Ruin Factors . . . 


Professor Defends Trucks 


(Continued from Page 46) 


sure in the tire, except that the 


tire carcass may carry a small part | 


of the load, which will slightly in- 
crease the contact area pressure. 
As a load is increased or dimin- 
ished, the contact area changes in 


approximately the same ratio, so 
that the average pressure per 
square inch of contact area will 


remain approximately the same. 
“An increase in the load on a tire 


Care Outnumber 
Trucks 3 to 1 on 


New York Roads 


ALBANY.—On New York state 
roads, passenger cars outnumber 
‘trucks three to one on weekdays 
jand almost 12 to one on Sundays, 


> enn 


‘a preliminary survey by the state 
! 


'throughway authority shows. 
' The count, made to determine 
sata many vehicles may be ex- 
pected to use the 500-mile cross- 
state throughway now being built, 
totaled 237,001 vehicles on a recent 
| weekday and 383,201 on a Sunday. 
| The traffic report showed the 
largest volumes at three stations 
near Albany and one on Route 17 
near Suffern. 

Estimates by the throughway au- 
| thority say that the four-year pay- 
roll for constructing the super- 
| stimate will total $168,500,000. The 





estimate was based on an expected 
cost of $450,000,000. 
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DAILY...Black and 
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SUNDAY... Black and 
one color. 
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increases only slightly the air pres- 
sure of a tire. For example, a load 
increase of 25 percent of a 5,000- 
pound load on a truck tire, being 
one of four tires of an axle carry- 
ing 20,000 pounds, will increase the 
air pressure no more than one 
pound. With the increase of the 
gross load the contact area of the 
tire will increase accordingly but 
with little increase in the square- 
inch pressure on the pavement. 
Overloads, even though they do not 
exceed the capacity of the tire, can- 
| not be condoned. To meet this situ- 
|ation would be to amend the law.” 
The law of physics does not 
hold for certain span bridges, 
Worley noted. The stresses in 
bridge spans of a length of 30 to 
100 feet will be increased by an 
increase of the load. But bridges 
with spans of 100 feet or more 
and culverts are affected but lit- 
tle, he said. 
On the average, the cost of that 








In Cars per Head, 
Says U.S. Bureau 


WASHINGTON. — The current 
news letter of the U. S, Depart- 
ment of Commerce carries the fol- 


lowing items concerning motor 
vehicles: 
1. The western portion of the 


U. S. has a higher ratio of auto- 


mobiles in relation to population 
than the East. 
9 


A considerable backlog demand 
in the U. S. still 
high rate of 


for automobiles 
remains despite the 
car sales in 1949. 

3. About 59,322,278 motor vehicle 
operators licenses were in force in 
the U. S. during 1949. 

4. Automobiles on American 
farms were estimated to number 
5,800,000 as of Jan. 1, 1950; motor 
trucks 2,200,000 and farm tractors 
3,550,000. A year earlier the totals 
were: passenger cars, 5,300,000; 
trucks, 2,100,000, and tractors, 3,250,- 
000. 


| e + : 
| Heil Hailed 
West View Names Dealer 

Top Old-Timer 

| WEST VIEW, Pa. — George J. 

|Heil sr.. Nash dealer here, was 

crowned winner of the “Old 

Timers” contest 

which was a fea- 

ture of the town’s 


community  cele- 
bration, 
Approaching the 


half - century 
mark as a resi- 
dent, and business 
man in his com- 
munity, Heil re- 
calls when local 
travel was really 
rugged and _ toll 
traveler every 





Geo. J. Heil sr. 
gates plagued the 
few miles. 

At the conclusion of the festivi- 


ties, civic groups presented Heil 
with a watch as a token of appre- 





REPRESENTATIVES | 
OSBORN, SCOLARO, MEEKER & SCOTT 
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WHISTLING TANK FILL SIGNAL 















In 1950 over 1,000,000 cars will 
be factory equipped with 
VENTALARM * Signal 


The car you sell 
deserves one. 












SGULLY_ SIGNAL COMPANY 
92-First St., Cambridge 41, Mass 





ciation for his activities. 


Top Trucks 


New -truck registrations 
five months: 
1950 Pos. 
1—150,406 
2—119,667 
8— 38,104 
4— 34,687 
5— 31,593 
6— 19,244 
7 7,954 
4,109 
3,918 
2,195 
1,497 
1,258 







for 


Make 
Chev. 
Ford 
Inter’! 
GMC 
Dodge 
Stude. 
Willys 
White 
Mack 
Diam. T 
Divco 
Reo 
Autocar 
Brockway 
Pontiac 
Federal 
Crosley 
Kenworth 
Sterling 
FWD 

Total All Makes 
418,916 386,357 

For further details page | 

18, today’s issue. 


1949 Pos. 
141,951— 1 
69,129— 
38,116— 
31,708— 
47,7384— 
23,279— 
17,533 — 
3,546— 
2,557— 9 
2,548—10 
1,566—12 
1,918—11 
838—13 || 
678—14 
164—19 
653—15 
504—16 
168—18 
89—20 
179—17 


a8 SO Or tO 


see 


| portion of bridges which are af- 
| fected by loads is but 2 to 3 per- 
cent of the total cost of a highway, 
Worley concluded. 


Bigelow Pleads 
For Uniformity 
‘In Safety Laws 


| 
| DETROIT.—Comparing the acci- 
|dent and death rates of Massachu- 
setts and Michigan, J. J. Bigelow, 
sales manager of the Sparton divi- 
| sion, Sparks-Withington Co., last 
week made an appeal for more 
uniform safety legislation and more 
|adequate appropriations for the 
state policing bodies to cut accident 
|and death rates nationally. 
Bigelow, speaking to a group of 
newspaper and state trucking offi- 
cials in Detroit, pledged his com- 
pany’s support to any movement 
| that will give backward states, such 
|as he considered Michigan, the type 
|of legislation and enforcement that 
is now in effect in Massachusetts 
| and several other states where acci- 
|dent and death rates are much 
|lower than the national average. 


He pointed out that in Massa- 
chusetts, where there is adequate 
legislation and enforcement, the 
Memorial day holiday saw only 
four non-pedestrian deaths, while 
in Michigan, where there is no 
adequate legislation and little or 
no enforcement, there were 60 
deaths over the holiday. 


He further pointed out that in 
Michigan the state provided but 
$25,000 to promote safety on the 
highway, which was augmented by 
approximately $10,000 from dona- 
tions, while Massachusetts with the 
low death and accident rate had 
a fund of $125,000 for the purpose 
of promoting safety. 

He pleaded for uniform state 
legislation on a nationwide basis 
that not only would provide ade- 
quate legislation for safety, proper 
standards for safety equipment and 
vehicle lights, state-operated test- 
ing facilities to test lights and 
other safety appliances, but would 
also provide adequate funds for 
|state law enforcement officials so 
that safety regulations could be 
| enforced, 








‘Powers Moves Up 
In Buick Shuffle 
Of Plant Heads 


FLINT.—Promotion of Jesse L. 
Powers to general superintendent 
on special assignments for Buick 
and the appointment of two new 
factory superintendents was an- 
nounced last week by Edward T. 





Ragsdale, general manufacturing 
manager. 
Powers, former superintendent 


of the Buick engine plant, will be 
succeeded by Stanley White, who 
has been his general assistant su- 
|perintendent for the past three 
years. 

Jerry B. Doll, assistant super- 
intendent of the engine plant, was 
named superintendent of the serv- 
ice parts manufacturing plant. He 
succeeds T. J. Johnson, who re- 
tired recently. 

Both Powers and Doll are prod- 
ucts of General Motors Technical | 
Institute. Powers has been with 
Buick 34 years. 

Doll started with Buick as a 
foreman in 1915. White has worked 





at Buick continuously since 1919,| 2 


starting as a tool grinder. 

White will be succeeded by Jos- 
eph J. Schweinfurt, who has been 
general superintendent of the sec- | 
ond and third shifts at the Buick 


engine plant for the past four| 
years. 
| Raymond Barton will succeed 


Schweinfurt. Barton, with Buick 


| since 1925, has been assistant night 


superintendent at the engine plant. 
Alfred Mayhew was named assis- 
tant superintendent of the second 
shift at the engine plant to suc- 
ceed Barton. 


Mercury Names Johnson 


Vincent Johnson has been ngmed | 
a Mercury dealer in Hartford, | 


Conn. His firm will be known as | 


Vincent Motors, Inc. 
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| How Makers Fare... 


New-Car Registrations—5 Months 


| Five Five 
May April May Months Per- Months Per- 
1950 1950 1949 1950 cent 1949 cent 
CHRYSLER CORP. . 28,616 13,176 88,171 223,978 9.97 353,073 20.42 
Chrysler iosatesarews 4,113 2,295 10,918 32,488 1.45 47,252 2.73 
ED csvevevess 2,794 1,625 8,734 23,112 1.02 37,927 2.19 
 wsvcdvcs ‘ 7,818 4,337 19,610 64,234 2.86 83,251 4.82 
Plymouth ..... . 13,891 4,919 48,909 104,144 4.64 184,643 10.68 
FORD MOTOR C i 4 139,255 135,145 81,809 608,019 27.07 389,774 22.54 
Ford ... CvesuccoraceceveOR Sane 60,454 468,309 20.85 305,497 17.67 
Lincoin ee. . 3,027 3,00! 4,074 13,169 59 17,425 1.01 
Mercury ‘sn as 31,030 28,645 17,281 = 126,541 5.63 66,852 3.86 
GENERAL MOTORS 241,306 245.435 204,661 1,094,350 48.72 707,803 40.94 
[Cs ewes ‘ 46,958 47,487 35,824 204,352 9.10 145,348 8.41 
Cadillac 7,773 7,724 7,714 29,708 1.32 33,212 1.93 
Chevrolet 117,626 «121,188 =104,542 544,735 24.25 324,015 18.73 
| Oldsmobile 31,520 32,118 25,403 144,620 6.44 96,281 5.57 
| Pontiac .. 37,429 36,918 31,178 170,935 7.61 108,947 6.30 
KAISER-FRAZER 6,307 4,764 9,666 20,836 93 33,093 191 
 -wéewess? 2,603 1,850 1,983 5,734 26 9,737 56 
Kaiser ..... 3,704 2,914 7,683 15,102 67 23,356 1.35 
ANGLIA-PREFECT 85 101 830 425 02 3,002 7 
AUSTIN bebesass 438 499 335 2,448 A 1,226 07 
CROSLEY ...... ‘ 503 495 970 2,692 42 5,281 3 
HUDSON . 14,147 13,754 15,095 58,611 2.61 62,083 3.59 
NASH ..... . 20,380 18,085 12,152 69,811 3.11 51,948 3.00 
0 ee oo 7,726 9,367 30,802 1.37 38,386 2.22 
STUDEBAKER . 25,987 29,267 19,626 120,466 5.36 69,947 4.05 
EE. de Sec cveseevet os 3,103 2,279 2,941 11,417 51 10,933 63 
MISCELLANEOUS 622 489 641 2,160 10 2,596 AS 
VOU ase .488,363 471,215 446,264 2,246,015 100.00 1,729,145 100.00 


—Automotive News Compilations from R. L. Polk & Co. Data 





Tire Production Reaches 
New Monthly High 


NEW YORK.—Production of pas- 
senger tires reached a new alltime 
monthly high of 7,369,190 units 
during May, 1950, according to the 
Rubber Manufacturers Assn. 

The previous monthly produc- 
tion record was 7,365,790 units 
established during October, 1947. 
May passenger tire production 
was 13.92 percent above April, 
1950, when 6,468,984 units were 


ing May also reached a new peak 
since October, 1947, and amounted 
to 7,276,860 units, 13.77 percent 
above the previous month’s ship- 
ments of 6,396,173 units. 

Despite heavy shipments during 
the first five months of 1950, pro- 
duction has been stepped up so 
that inventory at the end of May 
was 10,364,646 units, slightly higher 
than April’s 10,353,930 units, and 
|above the 8,903,731 units on hand 
|at the end of 1949. 


produced. 
Shipments of passenger tires dur- 





HOW EASY ARE 
“EASY TERMS’? 


When you buy a car on time payments, remember 
—credit costs money and the more credit you use 
the more your car costs you. 

Don’t be misled by proposals of “easy terms.” 
They are not easy. If you pay very little down and 
the balance over a long period, your car costs you 
more. 

The cheapest and safest way to buy on time pay- 
ments is to pay as much down as you can afford— 
pay the balance in as few monthly payments as 


possible. 


ASK ABOUT THE GMAC PLAN ,... The Plan 


that has helped millions of car buyers to satisfied 


GMAC 


p LGENemat MOTORS | 


ownership. 





A Specialized Time Payment Service 
for the following General Motors products 


CHEVROLET - PONTIAC - OLDSMOBILE 
BUICK - CADILLAC + FRIGIDAIRE 
DELCO APPLIANCES - DIESEL ENGINES 


Also Used Cars of All Makes Sold by General Motors Dealers 


GENERAL MOTORS ACCEPTANCE CORPORATION 


The Above is One of a Series of Adver 
tisements Now Appearing in Over 300 
Newspapers Throughout the United States 













Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U., S. PRODUCTION ONLY) 
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|Week’s Total Is 184,839 . 


1950 





Supplier 


(Continued from Page 1) 


Studebaker said it might be affect- 





Obstacles Hit Output 


can get, but we can’t buy all very difficult to buy ingots to sind 
Wwe can use.” | out for finishing. 
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feek Week dan. | dan, | ‘ ae - 
Ended Same Ended July, to to jed this week. Most officials said they had been| A possible labor shortage 
July 15, Week, = duly 8, 1950 = July 16, a The Budd strike resulted in Ford] forceq to revise schedules down also on the automotive indu: 
1950 1949 1950* toDate 1949 .,|Ccutting its truck production by 20\sjightly from what they were in| try’s horizon, Two major ci: 
CHRYSLER 37,110 27,460 = 28,437 66,948 530,504 438,460 percent last Wednesday, due to 4| June. Instead of the 780,000 2 in| and truck-producing areas, Flin) 
Chrysler 5,294 = 3,620 4,104 10,159 69,201 62,114 | ch ortage of body panels, Because | cies once contemplated, the pro-| nd Pontiac, have already bees 
DeSoto 3,709 2,431 3,061 7,410 52,188 146,673 of the Warner dispute, Fords and | duction of about 612,000 cars and listed by the government as spot-~ 
— 17908 $508 13.28 $1823 277/129 206.630 Mercurys were being shipped with-| 119,000 trucks for a total of 722,000| Where labor is none too plentiful 
Plymouth 17,995 = 13,598 13,8: BS Cie ee [out overdrive. vehicles this month now seems| If the draft is stepped up, plants 
ae ore 19.085 17084 ‘018 £00,700 een 118 ae like y ; will probably find it a difficult task 
Ford 27,044 = 19,948 0 ’ , ’ x i sek’: Sle .., |to maintain a work force sizeable 
i 764 984 460 1,224 = 18,419 18,910 LARGE portion of last weeks! factory spokesmen are not will-/ 5) 6. keep two-shift opera. 
oe 6.320 5.392 4,609 10,929 95,087 179,746 decline meant that steel has ing to admit being apprehensive ‘i g sine p p 
Mercury . Laie eae ee geo a . 2c . » eriti i shat ons , 
GENERAL MOTORS . 67,122 52,598 45,394 112,516 1,154,269 1,609,408 |become a more critical item OM/over an all-out war, which would| & 
Buick 11,922 8,541 7,850 19,772 219,376 290,067 |the automotive = hedules to| Prevent the industry from building | - 
Cadillac 2,838 1,854 1,820 4,658 47,987 50.979 tetas hails da inna "oo 7,500,000 cars and trucks this year. Fair to Feature 
Chevrolet $3,489 27,013 23,925 57,414 562,487 800,348 | UTE NCT NeiBinrs Cals te will use * * * ‘ 
Oldsmobile 8.551 6,799 5,646 14,197 152,809 2 a es oe one easy trying to| PQUT all of them know that it the| Automotive Items 
Pontiac 10,322 8,391 6,153 16,475 171,520 247,618) ) Wild up stocks depleted by blister-|4 government holds to its appar- ; 
KAISER-FRAZER 1,886 “o- 1486 = 3,872 ‘<a ‘eam ing June production. ent program of full preparedness! pgm 8 Countries 
Frazer vee pre sa ’ ’ : “ ” 3 war or no war-—steel is going to| ; . 
Kaiser 1886 1,362 1,486 = «3,372 -«34,797-—«37,769| — Such a “breather” is planned |) “0 0 soumher to pet. coms ©?! CHICAGO.—Firms from eight 
CROSLEY 181 133 89 270 =, 786 3,492 | for the Mercury plants at Metu- countries have been allocated space 
SN 2 ‘ ; | chen, N. J., and St. Louis, Both All through this year, the auto , ile voles 
HUDSON 3,871 2,809 2,319 6,190 = 86,419 = 81,181) ’ : |to show automobiles, motorcycles, 
NASH 4,407 3,453 2,608 7,015 82,619 114,392| are scheduled to operate only |makers have been exerting tre- 1 torscooters, bicycles and parts 
PACKARD .... 3,196 save . 55,512 31,959) four days a week throughout mendous pressure So he men oe | eer these vehicles at the first U. S 
STUDEBAKER ... 6,544 4,800 = 3,904 10,448 121,796 159,335) July. os eee See woe ithe |Mternational Trade Fair to be held 
WILLYS-OVERLAND? 1,242 1,182 700 1,942 17,939  18,324| Further accenting the seriousness |@Te reported as much as six months | },,. Aug. 7-20. 
; as —_—|of the situation last week was the|behind in their orders. A special section devoted to auto- 
Total Cars, U. S. 156,491 123,481 107,040 264,982 2,619, 146 3,366, 774 fact that up until the last minute If steel allocations do come, | mobiles and automotive equipment 
“FStation wagons and Jeepsters, *Revised. it was planned temporarily to aban-| the steel people want them to be |at the trade fair will be set up at 
don Saturday assembly in all Ford| of a mandatory nature. They say (the International Amphitheater. 
y y , | Pp . : 
COMMERCIAL CARS plants around the country. customers get mad when they’re | Gottfried Neuburger, executive di- 
| ‘a told they can’t have more steel— | rector of the International Auto- 
' . . : a : 
(U. S. PRODUCTION ONLY) sista unless the steel is being diverted | mobiles Show held in New York 
Week Week Jan, | dan, 1 | J “Seed Saonaee ae ‘2 by official government order. llast year, directs the Automotive 
Ended Same Ended July, to to scheduled io soduce Saturday ai. Automobile men know that allo-|division of the Trade Fair. 
SS SS Sa oe, |e’ (eee le a ’ py-| cation of steel would undoubtedly! French and German autos will 
1950 1949 1950 to Date 1949 1950* |though a spokesman said that fu mean curtailment of the greatest|be numbered among the exhibits 
‘ , " on » Ons a ‘ ‘ 267. . rati ; Jul € 4 > , atest | n ? S, 
CHEV ROLET 10,026 7,283 6,612 16,638 a te ae ‘ama pe seers in y production boom in history. They|according to space already allo- 
CROSLEY 10 5 8 18 — a 7 . have bitter memories of the allo- | cated by the Trade Fair. To be 
DIVCO 74 10 66 140 1,987 2,079; The spokesman emphasized that cations which were in effect for a|Shown will be three passenger cars 
DODGE 3,742 2,674 2,427 6,169 90,845 38,780 Mercury's plight for material had long time after the last war. jand a 50-passenger bus by Renault | 
FORD 1300 6008 5232 12,621 118987 194seleituction.” He explained that ee, = ce Soe eee oe 
" ” 69% 5,222 2,62 , situation. e  explaine a |\Simea: an auto by Chausson of 
GMC .......... 1,988 1,751 1,172 3,160 52,842 59,084 stockpiles had just been scraped] AT PRESENT, automobile firms | P0'e). Signe. ¢ to09 sport model 
INTERNATIONAL 1,914 3,270 2,116 4,030 81,207 65,036|/too low while obtaining record|** are getting much of their steel | automobile by S. I. M. C. A. of New 
MACK .. 206 134 145 351 3,636 5,504! June production. supplies via the conversion route. York City, and autos by Stanau 
REO ................. 192 97 100 292 2,056 2,270 It was noted that stocks are That is, they buy steel ingots and | of Germany. 
STUDEBAKER 1,024 1,432 600 1,624 = 42,050 28,460! much more difficult to replenish |S°"4 them out to mills for rolling! pe Automotive Exporters Club 
WHITE 320 119 307 627 4,846 7,258| now than they were a few months |'"t© desired sizes. |of Chicago will also occupy a booth 
WILLYS-OVERLAND 1,145 1,072 633 1,778 31,667 | ago, Getting steel through the con- |at the fair. Under arrangements 
MISCELLANEOUS 308 405 308 616 9,307 7,858 Spokeamen for other plants said version process is apnea, ane made with fair officials, the entire 
cae ee a » , .| ing a great deal to the cost of | membership of 60 firms in the club 
Total Trucks, U. S. .. 28,348 24,972 19,716 48,064 675,061 7 702,761 thet a ssi aoneiioas ab = building a car or truck, will be considered as exhibitors. 
Total Cars, Trucks rent levels for an indefinite period,}| However, many plants, notably} Other exhibitors at the fair in- 
U. S. ; 184,839 148,453 126,756 312,996 3,294,207 4,069,535 | but that steel was getting to be an|Nash and Kaiser-Frazer, have|clude three German motorcycle 
Total Cars, Trucks a. lincreasingly serious problem found it the only way of getting|firms; four German accessory 
Canada 9,886 7,578 9,421 19,307 156,269 206, 138 * e ‘ enough steel to keep up production | firms, and bicycle and motorscooter 
Grand Total, = ; ae — — : Jt volume. companies from Italy, Norway, Ja- 
Pins oak Sein [HE a of one official was| If more steel is channeled into | pan and Sweden. R. Caluwaerts Co. 
aa ; . typical: the production of military equip-|Inc. New York, will show fog- 
J ' D , ome | ’ ' 
U. 8. and Canada .....194,726 156,051 136,177 332,308 8,450,476 4,275,673 ment, vehicle makers may find it|lights, spotlights and hand tools. 





*Revised. Miscellaneous includes Autocar, Corbitt, 


Drive, Sterling, Nash, Diamond T, etc. 


Marmon H., Brockway, Four-Wheel 





Dealer 


Forum 





(Continued from Page 4) 


war type of competition. I believe 
all who have trucks to sell will 
agree that it is a fiercely competi- 
tive type of business, and that a 
good many dealers are _ satisfied 
with “half a loaf’—or maybe with 
buying a registration. Of course, 
there are exceptions to this rule, 
and the situation is more acute in 
some localities than others. 

The most popular practice 
among dealers is to blame the 
factories for all their troubles. 
Even though I was quoted as 
“hitting” factories for condoning 
and encouraging such harmful 
practices as enumerated above, I 
had no intention whatever of lay- 
ing the blame solely or, even 
principally, on them. I have no 
quarrel with factories, least of all 
with the one I represent—with 


Bank of America 
Loses Appeal 


SAN FRANCISCO.—The world's 
largest bank—-Bank of America 
Transamerica, Inc., and the 
idents of the 
M. Giannini and Sam Husbands, 
have been convicted of civil con- 
tempt by the U. S. Circuit Court 
of Appeals for disregard of an or- 


der restraining acquisition of 22 
more California banks. 
The defendants were ordered to 


return the 22 banks, within 30 days, 
to the 
June 26. If the order is ignored, 
the court said Giannini and Hus- 
bands would go to jail until the 
ruling is complied with, and the 
corporations will be fined $2,500 
each for every day 
pliance. 


pres- | 
two corporations, L. 





of non-com- | 


whom I have had most amicable 
relations for many years. 

I do feel very strongly that, since 
our factories have been our teach- 
ers in the past, they have a very 
definite responsibility in guiding us 
through the difficult postwar period 
we are now entering into. 

* * * 

(THESE problems, however, are 

primarily dealer problems, and, 
from their very nature, are such 
that no one manufacturer acting 
alone could hope to do very much 
about. After all, we can’t expect 
any factory sales manager to ask 
his dealers to refrain from giving 
discounts and to be conservative 
on tradein allowances as long as 
all his competitors are doing just 
the opposite. 

I believe dealer associations 
could render their members, our 
manufacturers, and the general 
public a great service by educat- 
ing and encouraging dealers to 
be good businessmen and _ to 
analyze every deal—whether on a 
car or truck—to see that they 
have a fair margin of profit in it. 
Within the limits of the law, it 
would seem we need to establish 
a code of ethics—“Marquess of 
Queensbury rules”—to keep the 
fight we are engaged in from 
becoming an unrestrained brawl. 
Since dealers have traditionally 
looked to their factories for guid- 


jance, and since we have so many 


co th held. pri ; }new dealers in our ranks, factories 
status ey he rior to| 


could help greatly by encouraging 


;dealers in the same direction and 


pointing out to them the dangers 


|of wild trading and careless busi- 


ness practices. The task is so great 
that it will require the united ef- 
forts of the entire industry to “save 
us from ourselves.” 





“We are buying all the steel we 





CLASSIFIED WANT ve rag Ua 


90,000 readers engaged in all branches of the automotive 


Reaching an estimated 


FIFTEEN CENTS (15c) PER WORD for one 


Rates insertion or two 


Position Wanted Ads accepted at half-rates to encourage this classification for 


Count initials and groups cf numbers as one word. Ads may be signed with your 


but if signed ‘Box No Ora eeliM so Mia 


in care of Automotive News 


service as replies. are forwarded same day received 
p 


WANT AD DEPT., 


unopened, the 


AUTOMOTIVE NEWS 


and extra 


PENOBSCOT BUILDING 


nsertions of the 


Display Ads 





ndustry from Maine to California 


same copy for 25¢. Cash in advance 


the benefit of our employing read 


full name and address at requior ra 


odd One Dollor ($1) per insertion for addres 
$8.40 per 
DETROIT 26 


MICH 








Kindly diieaeiaies 


Advertisers availing themselves of this 
Want Ad Section are requested to ad- 


WANTED 
Accountant—Office Manager 
With General Executive Ability | 


. : Excellent opportunity for man with experience 
vise all respondents if and when their covering all phases of dealership operation. 


wants have been fulfilled. A post-card | Man to be young in age and old in expe- 
will do and your courtesy will help Ione” and presently employed. Man to be 


‘ s right hand man to dealer and prospective 
vs R maintain the Present high regard officer in company. Finance experience de- 
which this department enjoys. 


sirable as we finance our own sales. Well 
AUTOMOTIVE NEWS 


=| HELP WANTED 


established dealership selling Dodge-Plymouth 
| with annual sales volume over two million 
| dollars. 

| You will enjoy working in new, modern, 
| air-conditioned plant and with new equip- | 
; ment. Presently employing approximately 50 
people | 








‘ HELP WANTED 


EXCELLENT OPPORTUNITY for experi- | 
enced service manager. General Motors 
dealer, handling Cadillac and Oldsmobile | DOERING M NY 
in city of 200,000, near the East Coast, | eae COMPA | 
has attractive position as service man- 
ager available Applicant must have 
good technical knowledge of both prod- | 
ucts, broad experience in handling cus- | AUTOMOTIVE 
tomers and employes, knowledge of 

ote . SERVICE MANAGERS .. . $6,750 


paper work and sales promotion. Apply 
Minimum 7 years’ experience in the sale, 


Box 4148, c/o Automotive News, De- 

troit 26. |repair or distribution of automobiles and 
parts. At least 2 years’ supervisory experi- 

ence with thorough knowledge of parts 

mortality and interchangeability. Actual au- 

tomobile repair experience and completion 

of recognized course in automotive or me- 

chanical engineering preferred. 

Positions Are in Europe 
(2-year contract required 


Write 
JOSEPH DOERING 











SALESMEN WANTED 


WANTED. Salesmen to sell ‘hot'' acces- 
sory specialty item to automobile dealers. 
“‘Automatic'’ car washer sells fast. Deal- 
ers reorder rogulerty. Brand new! Be first 


in your area with this big seller. Liberal Transportation furnished. Family accommoga- 
commission. Nationally advertised. (See tions available. Liberal vacation and other 
ad this issue). Write or wire for more benefits. Applicants must pass physical ex- 
information. —— and be U. S. citizens. 

ubmit full details including age, experi- 
MELAIRE DISTRIBUTING COMPANY }ence, availability, etc. All replies strictly 
420 Lexi Dept. o confidential. Box AN 946, Equity, 221 W. 

exington Avenue, New York 17, N. Y. 4st St., New York City 18. 








HELP WANTED 
SALESMEN. Good earnings if you qualify 
Sell auto body hardware to car dealers 
wreckers, auto glass shops Exclusive 
territories. New catalogs available. Send 
complete qualifications. Mayflower Sale 





Co., Inc., 1053 Bedford Ave., Brooklyr 
. 2. = 

PARTS MANAGER. Large Chevrolet 
dealer—-New York state Fully exper 


enced; capable of supervising personne 
and handling very large wholesale trade 
30 to 40 years old. State qualificatior 
in first letter. Box 4174, c/o Automotive 
News, Detroit 26. 


| B. ALTIMORE NE w 
salesmanager 


Cc ‘AR DE ALER want 
300 car Advise ability 


references, etc. All details in first letter 
Box 4175, c/o Automotive News, De 
troit 26 


POSITION WANTED 

To encourage this classification for the 
benefit of our employing readers, Position | 
Wanted ads are accepted at half regular i 
rates, namely: 7'/. cents per word for one 
insertion or two insertions of the same 
copy at 12'/, cents per word. Cash in 
advance. 









PARTSMAN 
married man, 
Experienced and fully qualified to hand! 
any Chrysler product dealership parts de 


and/or MANAGER, Young 


ambitious and energeti 


partment, Will furnish excellent refer 
ences upon request, Would like Florid 
location but not necessary. 
permanently where employed 
8, Elwin, Il. 


Plan to sett! 
P. O. Bo 





AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 
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POSITION WANTED 


$F .VICE MANAGER. Twenty-five years’ 
tomotive experience. Ten years as 
‘vice manager with a direct factory 
aler, handling passenger cars and 
ucks for one of the ‘‘Big Three,”’ 
vated in the metropolitan Chicago area. 
apable of assuming complete responsi- 
bility. Service and volume minded. Em- 
ployed as wholesale and retail truck 
representative. Available on one or two 
veeks’ notice to my present employer. 
‘*hicago or western suburban area or will 
onsider relocating Northern Illinois or 
southern Wisconsin Married and can 





urnish excellent character references. 
Box 4168, c/o Automotive News, De- 
roit 26. 


ACCOUNTANT - OFFICE MANAGER, ex- 
perienced business manager, General Mo- 
tors, Packard systems; 25 years’ account- 
ng experience, 15 years’ public account- 
ing, part auditing automobile agencies; 
middle-aged, college graduate. Box 4132, 
c/o Automotive News, Detroit 26. 

EXPERIENCED G.M. parts manager de- 
sires position in established dealership. 
Married, dependable and an expert on 
balanced inventories. Box 4176, c/o Au- 
tomotive News, Detroit 26. 

SALES EXECUTIVE. 20 years’ 
G.M. and Chrysler products, taking up 
residence in Los Angeles in October. Is 
interested in connection commensurate 
with ability as organizer and developer 





experience 


of successful dealerships Will consider 
investment opportunity Box 4177, c/o 
Automotive News, Detroit 26. 


ACCOUNTANT-OFFICE MANAGER ssince 
1934. Experience includes Ford, Chrysler, 
General Motors and public auditing. 
Military exempt. Box 4180, c/o Automo- 
tive News, Detroit 26. 

ASSISTANT SALES MANAGER — single. 
14 years’ experience in all phases of 
G.M., Ford, K-F, and Chrysler products 

new and used car field. Organizing 
crew manager. Presently employed by 








the biggest DeSoto-Plymouth dealer in 
Wayne county Adaptable to any sur- 
roundings. Box 4181. c/o Automotive 
News, Detroit 26 

BUSINESS MANAGER and _ accountant. 
Thirty years’ experience in sales and 


accounting in dealerships including Ford 
and own dealership. Capable of control 
and supervision of costs, personnel, cus- 
tomer relations, budgets. daily operating 
control, financial statements and book- 
keeping; relieving dealer of administra- 
tive and internal work. Willing to locate 
anywhere. F. Thorling, 294 Union St., 
Hackensack, N. J 


~ DEALERSHIP AVAILABLE 
WYOMING DEALERSHIP, handling Stude- 


baker; volume in 1949-—-$429,000. Lo- 
cated in city of 30,000. Center of oil 
industry, excellent location, good lease. 


Turn key job for $75,000. Owner in ill 
health and wants to sell. Boyd R. Sims, 
Casper, Wyo. Phone 225. 


DEALERSHIP, now handling Oldsmobile- 
G.M.C, truck. Established for 15 years. 
Reasonable rental on 100x140-foot brick 
building with large used car lot with 
modern body shop 36’ x 50’, within one 
block of business district. Average serv- 
ice sales $3,000 per month. Gross sales 
over $400,000 per year. For sale at in- 
ventory approximately $46,000. (County 
seat) approximately 8.000—is one of the 
best business cities in southern Iowa. 
Box 4170, c/o Automotive News, De- 
troit 26. 

XEALERSHIP 
property. If 
you will recognize the possibilities. 
at least $5,000, plus working capital, 





N.E. Ohio, with or without 
you are a business man, 
Need 
plus 


credit line, and be able to satisfy fac- 
tory Box 4178. c/o Automotive News, 
Detroit 26 


DEALERSHIP WANTED 


BIG THREE, metropolitan New York or 
suburbs. Can handle any size dealership. 
Factory approval assured, excellent finan- 
cial backing. Confidential, Box 4169. c/o 
Automotive News, Detroit 26 


WANTED 


| CHRYSLER 
DEALERSHIP 


| 
| In City of 
75,000 to 100,000 


(Single Dealership) 








MIDWEST OR EAST 
PREFERRED 


c’o Automotive News 


| Detroit 26 


~ DEALER SERVICES 


| 
| 
Write Box 4165 





INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. | 
Also special buy-sell service Experienced 
organization—in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 
Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 





INVENTORY. Parts and 
accessories—office and equipment, un- 
biased and complete. Buy or sell your 
dealership with our figures for complete 
satisfaction. Talbot's Automobile Dealers 
Inventory Service, 4690 Newport, Detroit 
12. Mieh Phone Valley 2-9277 


"BUSINESS OPPORTUNITIES =) 


AUTOMOBILE FRAME and front end 
ilignment garage. Well established, mod- 
ern Bear equipment. over $35,000 annual 
business. Building available for sale or 
lease. Located Central Illinois, city of 
100,000. For sale by heirs to settle es- 
tate. M. E. Morris, 1350 N. Grand Ave., | 
Spris gfield, Ill. 


DEALERSHIP 
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USED CARS FOR SALE 


Philadelphia's 3 
BIG DEALER AUCTIONS 


TUESDAY THURSDAY FRIDAY 
12 NOON 12 NOON 8 P.M. 


GILBERT — ROBINSON 
Automobile Auctioneers 
6600 N. Broad St. Phila, Pa. 


PLENTY OF CARS AND BUYERS 
WEEKLY PRICES MAILED ON REQUEST 


Tel. Livingstone 8-3000 


USED CARS FOR SALE 





LARGEST PENNSYLVANIA 


AUTO AUCTION 


EVERY FRIDAY NOON 


In the Heort of Lancaster County 
LOW MILEAGE, CLEAN CARS 
FOR DEALERS ONLY 


Located 6 Miles North of Lancaster, 
Manheim Auto Sales 
& Auction. Inc. 
Phone 202-W4 


Pa. 
























ATTENTION DEALERS 111 


At Greatly Reduced Prices 


1948 Chevrolet - Ford - Plymouth 
4 Door Sedans 


Excellent Bodies Good Motors 


All Cars Formerly Used tor 
Cab Service in Phila. 


AUTO AUCTION 


TIM ANSPACH 


1175 Washington Ave. 
ALBANY, N. Y. 
(For Dealers Only) 
EVERY MONDAY... 12 NOON 


- 


Member of N.U.C.D.A. and N.A.A.P.A. 





BUSES FOR SALE 


SCHOOL BUSES. Eight 1946 Chevrolet 
Internationals—48 passenger. 1947 Dodge 
—54 passenger. Chevrolet and Pontiac 
airport coaches. Three Ford 1944 transit 
buses. Packard and Cadillac ambulances. 
McLaughlin Bus & Equipment, 1224 N. 
Main, Providence, R. I. 


BUSES WANTED 


FOUR 54 or 60 passenger school buses, new 
or late models. Might consider 48 pas- 
senger. Advise fully. Box 4172, c/o 
Automotive News, Detroit 26. 


TRUCKS FOR SALE 
WRECKER FOR SALE, 1948 GMC cab- 


Phone or Write: 


THE R. A. COMPANY 


43rd & Locust Sts. PHILA., PENNA. 
SHerwood 7-1700 — Morris Freedman 
EVergreen 2-0400 — Herbert Cole 








WHEELING ILLINOIS 


AUTO AUCTION 
Every THURSDAY Noon 
‘5 mies north of Chicago limits on Route 45 
Milwaukee Avenue—Phone 348 


Oldest Dealers Auction in Cook County over-wrecker, Complete with Holmes 
(Chicago). 35 years experience in the Auto- hoist. Like new. Only $3,500. Murray 
motive Business oa 4675 S. State St., Murray 


Al Kellum—Auctioneers—Joe Ostergrant 





TRUCK EQUIPMENT FOR SALE 
TRUCK BODIES. One 14’ Dodge stake— 














AUTOMOBILE factory—-new. Seven power wagon ex- 
press bodies with rear fenders. J. A. 
A U C T i O N Keefe Motor Co., 313 Freeport Avenue, 
28 Mi Fr Chi “ Aspinwall, Pa. St. 1-6600. 

les From icago Loop + Wo 

Yq Mile East of lilinois State Line on Route 30 TRUCK EQUIPMENT WANTED 
EVERY FRIDAY — |! A.M. WANTED. Used late model heavy-duty 
wrecker, GMC preferred. Will furnish 


175 CAR AVERAGE 
We have actually sold an average of 93 
cars per sale since the day we started. 


STRICTLY WHOLESALE 
Dealers Buy — Dealers Sell 
George Lawson and Bud Fennema 
Owners 
Dutch Stuart, Auctioneer 


er Auto Auction 


PHONE olin DYER, INDIANA 
Res. Lansing, I!!. 730 or | 107R 


own chassis if necessary. Athens Buick 


Company, Athens, Ohio. 


PARTS FOR SALE 


TIRES FOR any car since 1900. Robert 
B. Chase, Earlville, N. Y. 


BUICK PARTS 


“WORLD'S LARGEST DEALER 
OF GENUINE BUICK PARTS” 
Wholesalers: We are Quantity 
Shippers of All General Motors’ 


Parts. Same Day Service 
On Mail Orders and Inquiries. 


All Shipments on C.O.D. Basis 


ROBERTSON BUICK CO. 


“EDGE OF THE LOOP” 
1000 S. Wabash Avenue 
CHICAGO 5, ILL. 











KEN SCHAEFER'S 
The Only Indiana 
AUTO AUCTION 
In Continuous Operation Since 1943 
EVERY THURSDAY 
Dealers Meet at the Cross-Roads of America 
INDIANAPOLIS, INDIANA 


Col. R. V. Martin, Auctioneer 
Iinois St. Phone Lincoln 5383 











NEW LINES WANTED 


ATTENTION SMALL MANUFACTURERS. 
Do you need sales? We need additional 


—AUTO— 
AUCTION 


nella 


items for the automotive and truck 
trade. We travel four salesmen; sell 
brake lining and all its components; 


cover Western Pennsylvania and West 
Virginia. We also carry our own ac- 
counts. If we accept your line, we 
promise to give you plenty of action. Box 
4163, c/o Automotive News, Detroit 26. 


WILL TRADE 


WILL TRADE airplane on new or used 
cars. A 165 H.P., 4-place Stinson Voy- 
ager, just relicensed and in excellent con- 





HORSEHEADS, NEW YORK 
EVERY FRIDAY 








mafiGaue 


dition—-fully equipped including two-way 
radio and landing lights. Only 310 hours. 
DANVILLE, PENNA. Morris K. Bell, 325 North Santa Fe. 


Salina, Kans. Phone 2264. 


SHOP EQUIPMENT FOR SA 


FOR SALE. Man-Bee front-end alignment 

set complete. New-—cost approximately 

$500. Will sell for $250. Write, wire or 
Ariz. 


call Freeman Ford Co., Wilcox, 
~ SHOP EQUIPMENT WANTED 
WANTED. Good used automotive bins 
and _ shelving. All _ steel. Enough to 
house 9,000 prices Give details and price. 
De- 


EVERY WEDNESDAY 











You will always find real action at 
both these auctions. 


R. D. WEST, Prop. 


Tex Rickard 





Jos. E. Johnson 


Auctioneers Box 4173, c/o Automotive News, 
troit 26. 
WANTED TO BUY used motor analyzing 


equipment and stroboscope machine, Box 
| 4179, c/o Automotive News, Detroit 26. 








Indiana's Oldest Auto WANTED. Portable crankshaft grinder. 
Late model. Give full particulars and 
A U C T j oO N price. Markus Motor Service, Inc., John 
and French Sts., Lowell, Mass. 
Held in a Big Cool Building ANTIQUE CARS FOR SALE 
ROLLS-ROYCE 1934 town sedan, like new. 


in the Heart of Downtown 


INDIANAPOLIS, INDIANA 


Every Wednesday—1!12 Noon 
RAIN OR SHINE 
150 to 200 
Cars Pass Through the Auction Block 

85% to 90% 

Sold to Good Solid Buyers 

Make Your Reservations Now! 
Bring Your Cars Early! 
CALL LINCOLN 7447 

DEALERS ONLY 


When Buying or Selling . . 
Wise Choice Is 


CLARKE AUTO AUCTION 


1125 N. MERIDIAN ST. 


Fred _Cozzi, 1101 Diversey, Chicago, mM. 


MISCELLANEOUS 





ATTENTION, 
MANUFACTURERS REPS 
DO YOU NEED NEW LINES? 


Antomotive News can heip you by 
bringing your weonts to the attention of 
manufacturers. 

An advertisement in this section will do 
the trick at a nominal cost. 


AUTOMOTIVE NEWS 
Classified Want Ad Department 


. Your 














1950 51 


MISCELLANEOUS 


CONVERTIBLE TOPS, auto seat covers, 
headlinings. Custom tailored, made-to- | 
measure for 1936-1951 cars. Catalogue 
materials on request. Boston Big Buck | 
Products, 278 Cambridge St., Boston, 
Mass. Nash Rambler and 1951 Kaiser | 
seat covers available. 


| MISCELLANEOUS 


ENGINE REBUILDING — Crankshaft 
grinding and metalizing. John P. Hughes 
Motor Co., Inc., 800 Commerce S&St., 
Lynchburg, Virginia. 


WANTED 
AUTO LITERATURE 


Smith's ‘Marketing of Used Automobiles” 
Write Box 3879 
¢/o Automotive News, Detroit 26 








IMMEDIATE DELIVERY 
New Improved Model 


Automatic 1951 BraKinGs 


Complete with Controlled Steering t $5445 
Guide Cables & Brake Hook-Up 
$100.00 


DEAL é:::cbe 


“gee 
Meets 1.C.C, Requirements 


Peet sON, Some Oe 7.50 


to-Bumper Tow Bar 


V Type MOTO-MATIC 


Tow - Guide, $32.50 


Red Arrow - Fulton - Velvac 


Safety — (set of 2) ... $2.50 
E STOCK PARTS 


Protecto Covers © Carrying Bags | 


TOW BAR SALES COMPANY 


Exclusive Factory Distributors 





YOU CAN PAY MORE 
BUT CANNOT MATCH 


The NEW V Type 
MOTO-MATIC 


TOW - GUIDE 


Trade Mark—Patented 


Tows and Guides Motor Cars 


Twin Leaf Chain Couplers 
No Adapters Are Necessary 





ba . 4.8401 Complies With Strength Requirements 
DE 20700 Nites: | bO 36573 Up to 5,000 Lb. Vehicles 
40 SO. CLINTON ST., CHICAGO 6, ILL. 

. ~ ° FACTORY EXCISE 
Denver: KE 2323 Los Angeles: OL 9782 suet $32.50 tak Hath. 








WRITE TODAY FOR LITERATURE 


FACTORY SALES DIVISION 
PILOT DISTRIBUTING CO. 
BATTLE CREEK 9, MICHIGAN 


AUTOMOTIVE NEWS 
WANT ADS 
GET RESULTS 











Maney Motor Co. Auto Auction 


DEALERS ONLY 
Always a Buyer for Your Car 


Murfreesboro, Tenn. Huntsville, Ala. 


Every Thursday Every Friday 
Phone 111 Phone 3188-J 


NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


Member: 














THE TUESDAY SALE — 11:30 A.M. 
FORT WAYNE AUTO AUCTION 


—DEALERS ONLY— 
(In the Heart of the Nation) 


Phones: E :125 


OUR ONLY GUARANTEE: YOU MUST BE SATISFIED 


WEBSTER-MARKER MOTORS, INC. 


324 W. Main St. Ft. Wayne, Ind. 


FORD PARTS EXCHANGED 


“Ship Us Anything—We 
For 


For months we hounded the factory for more parts. 
Can Sell Them,” was our cry. Now we find our stock out of balance. 
example, we have thousands of No. 51A-18045-46 front shock absorbers, and 
hundreds of other parts. We would like to trade list for list. Let's swap! Send 


items inventory. Genuine only, please. 


us your overstocked 


O'MEARA MOTORS, INC. 
EAST HARTFORD, CONN. 





‘New Subscription Order 


| 
Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [_] 
for which check is attached [_] or send bill [_] 





AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


SLE OE RTO e eT ee RET eR re mene B0.. 3a vous 
oO CIEE CT TERETE rT rere Tee RR. sind cnc cna wneencee 
TRADE CONNECTION: 

Car Dealer () Truck Dealer (} Manufacturer [_} 
Jobber [] Insurance [] Financial [) Supplier [) 
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It’s as clear as the sweep of a GM car’s fender. GM styling 
stands out in two vital ways. 






One—on any street. Two—on any survey of public preferences. 






So we're telling all America about it—in the GM Key 
Campaign. Millions of prospects will see this ad—in full color, 
usually as a two-page spread —in leading magazines. 






And plenty will come to you for a look at GM styling, and a 
sample of GM performance. That is, if you handle GM cars. 
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Customer research makes a continuous inquiry 
into people's wants in styling, checks every- 
ee 8 thing from door handles to roof shapes to make 
be. sure GM cars fit public preferences. 


gmer’s first fruits 
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madd | Spi Leading designers at G3 work constantly to 

: h nen create smarter and smarter models, turning 

‘itaoug A more te out countless studies before even one model 
nm . ° 

partly obtained ins der is finally decided on. 





ama 1 Cut when lea 


tender, — 
aig 2. Wash tho 


whee ning water to rh 
mle 3, Steam-blane 
wre. greens since } 
ar. So watey -blanch ‘ 
mrad a time fv; 2hg 

toe, basket at colandigee 
a UP ie 


boiling wate r 


and Matting ; and assupemag, 
key ing. Clock blanchings [O 
pe ume water peepee. 


aby Vegetables have Lene 


f= = reigning beauty 


my cold water for at 
Whether in a lady or an automobile, true beauty is 
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ad . > euerd ' 
ae _ aa Noxter admired by everybody. This is @ color map of the United States, kept up to date by GM. It 
or freezin sas a registers color preferences throughout the country, shows at a glance 

It is no secret that most folks go for General Motors how cars can be best distributed to suit the tastes of all localities. 






NEW Variety hich re 
M regions where F 
May be difficult te gem 


styling—any survey will tell you that. And there is no 
secret about how GM cars get their smartness. 









anvd eas ‘ 

z i abe a It comes from the soaring imagination of artists, Treat your eyes to the sparkling spectacle you find 

| frozen product, tempered by seasoned designers sensitive to the public’s wherever GM cars are on display and we think you will 
# 1. Do not freeze 9 likes and dislikes. It comes, too, from the sound inter- call these cars the reigning beauties of the highway. 
Tender, slightly pretation of styling forms by engineers and production : 

are better for the craftsmen. Let the dealer treat you to a ride—and we believe you 





will agree that GM beauty is more than metal-deep— 
that it is only one of many reasons why this is your key 
to greater value. 
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A Fill an 
Y type of ‘ . ; 
container full, CHEVROLET + PONTIAC * OLDSMOBILE * BUICK * CADILLAC * BODY BY FISHER * GMC TRUCK & COACH 


‘reeze immedi Hear HENRY J. TAYLOR on the air every Monday evening over the ABC Network, coast to coast. 





Above all, it is born of the spirit which is never content 
’ with beauty as it is, but seeks constantly to make it 
lovelier and better in every way. 
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NTTER HOMES & GARDMILY 


2nices, 


color, 





